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Newspapers Must Do Real Selling Job 
to Cash in on Housing Campaign 


Millions of Dollars Expected to Be Spent in Modernizing Real Estate— 
Local Advertising Is Considered Best Bet — 


By ROBERT S. MANN 


S the federal housing campaign got 
A under way this week, earnestly 
pushed by the Federal Housing Ad- 
ministration at Washington, it was evi- 
dent that the newspapers of the nation 
have a good hard selling job to do if 
they are to benefit materially from the 
project in the rest of this year. 

There will be millions of dollars— 
possibly hundreds of millions, according 
to FHA officials—available for new 
business and employment as the effort 
to stimulate activity in renovating and 
modernizing real estate bears fruit. 
But obviously the possibilities for lin- 
age depend, first, on how successful the 
modernization program is in each lo- 
cality, and, second, on how well the 
firms in the construction field are sold 
on the need for their full support of 
the movement. If the latter are in- 
clined to sit back and wait, the con- 
struction movement will not attain any- 
thing like the momentum possible. 

That the newspapers’ best bet lies in 
the local advertising field has been 
taken for granted. Some copy of this 
sort has already appeared. New York 
newspapers this week carried large ad- 
vertisements announcing a home and 
equipment exhibit in New Rochelle 
“that the people of Westchester and 
vicinity may benefit from the provisions 
of the National Housing Act.” This 
exhibit, sponsored by Haring & Blu- 
menthal, real estate firm, offered in- 
formation about how to take advantage 
of the Housing Act, as well as display- 
ing exhibits by manufacturers. 

In Boston pages of local advertising 

built around appropriate editorial mat- 
ter have already appeared. The same 
is doubtless true of other cities. 
_ As told elsewhere on this page, and 
in last week’s Epttor & PusiisHeEr, the 
Federal Housing Administration is 
placing material in the hands of news- 
papers for use in special pages or 
special sections where the advertising 
of local builders and dealers in mate- 
tials or equipment might be placed ad- 
joining. 

The expectation of FHA officials 
that this plan will result in important 
building activity seems reasonable in 
view of the results already obtained in 
some cities. In Philadelphia, for in- 
stance, a local “renovizing” campaign 
carried on in February, 1933, before 
there was any organized Federal help, 
brought definite pledges of more than 
$15,000, in new business within 
three weeks. Other cities have carried 
on similar projects with varying results. 

Obviously, however, such local suc- 
cesses cannot be achieved without or- 
anization and work by local business 
men and local newspapers. 

In the national advertising field 
there are possibilities for linage, a tele- 
graphic survey by Eprror & PUBLISHER 
revealed this week. Large manufac- 
panes of building equipment, however, 

ttered by years of inactivity in the 
eeeruction field, are moving cau- 
ie ny cases, and some give 
sales before cloning thele —_ 
activities ising 
i Many of the firms in this field—even 
tition those which formerly used quan- 
ites of newspaper space—are now lim- 









iting themselves to modest campaigns 
in magazines and other so-called ‘na- 
tional” media. There is room for ener- 
getic newspaper promotion if these 
firms are to be won back to the news- 
paper columns. 

Not a few of the manufacturers, 
however, are eager to throw their 
weight back of the housing campaign 
and are planning enlarged advertising 
programs to help bring new activity in 
their field. Where they find it impos- 
sible to place newspaper schedules 
themselves, many of them are aiding 
their dealers to advertise in their own 
communities. 

One firm which is planning enthusi- 
astically to join in the movement is 
the American Radiator & Standard 
Sanitary Corporation, New York, 
whose advertising manager, Charles B. 
Nash, sent this reply to Epiror & Pus- 
LISHER’S inquiry: 

“Wide scale advertising and promo- 
tion program planned by companies in 
American Radiator & Standard Sanitary 
Corporation. Nation-wide newspaper 
advertising on increased appropriation 
planned to start in September because 
modernization interests people in all 
size cities. Program will be designed 
to give widest coverage possible in news- 
papers and talk to people directly 
through local papers from villages to 
metropolitan areas. First loan in United 
States under FHA was made by Heat- 
ing & Plumbing Finance Corporation, 2 
subsidiary of ours on Aug. 13 for radia- 


tor heating in Brooklyn house, and other 
developments will follow rapidly.” 

A. T. Seymour, Jr., vice-president of 
Cook Paint & Varnish Company, Kan- 
sas City, Mo., wired: 

“We feel federal housing campaign 
offers both a challenge and a golden 
opportunity to manufacturers of dur- 
able goods. It is their duty to help 
publicize the plan so that all mav he 
informed. Our present plans include 
wide publicity over our own radio sta- 
tion, offers of cooperation in all of our 
newspaper advertisements, the placing 
of informative booklets in the hands of 
dealers, painters and home owners, and 
educating our own sales force. Do not 
know how much money will be needed 
but will spend enough to do the job 
right.” 

From Minneaoolis, E. H. Batchelder, 
Jr., vice-president in charge of sales, 
wired thus on behalf of the Insulite 
Company, maker of plaster base, wall 
board and insulating materials: 

“Appreciate your wire. We have 
been engaged for several weeks in pre- 
paring specialized sales drive including 
special advertising and publicity pro- 
gram to support housing administration 
activity to fullest extent. As our plans 
are not yet completed cannot furnish 
scope of our program but hope it will 
be considerable increase over our pre- 
vious plans.” 

Devoe & Reynolds Company, New 
York, maker of paints and varnish, “has 
yet to work out its complete program 








“HOW TO SELL HOUSING ADVERTISING” 








By GEORGE H. MANNING 
(Washington Correspondent, Editor & Publisher) 


Wasuincton, Aug. 15—The first of 
a series of feature pages which the Fed- 
eral Housing Administration will fur- 
nish newspapers of the nation to serve 
as a nucleus for home modernizaton 
sections, went into the mails this week. 

With the first contribution went sug- 
gestions for enlarging advertising reve- 
nues and a discussion of the possibili- 
ties that can be realized by tying up 
with the FHA publicity drive. Pub- 
lishers were asked to indicate on an ac- 
companying card whether they desire to 
have the service, which is furnished 
without charge to them, continued. 

Under the caption “How to Sell 
Housing Advertising,” the following 
was printed: 

“This is the first of a series of Mod- 
ernization clip Sheets issued by the Fed- 
eral Housing Administration. It will 
come to you as a regular feature, to be 
used without restriction as you see fit. 
It is being sent you in the hope that it 
will aid in developing a new feature sec- 
tion in your newspaper—a supplement 
devoted to modernization and property 
repair subjects—around which can be 
built a greater volume of advertising. 

“The creation of such a section, or 
the addition of these features to your 
real estate or building pages, will prove 
the means of stimulating community in- 
terest in property repair and moderniza- 
tion, help restore local and national 
prosperity and, at the same time, add 
materially to your advertising revenue. 


Local and national advertisers, who are 
quick to endorse any extra promotion 
you put behind sales, will welcome such 
a move. 

“The national Better Housing Pro- 
gram gives the newspapers an oppor- 
tunity to reclaim a field of business that 
has dropped by the wayside for some 
years past. The inactive building and con- 
struction materials industries are des- 
tined to spring to life again, opening up 
channels of advertising that hold rich 
rewards for the progressive newspapers 
of the country.” 

The news articles comprising the first 
installment of the FHA service are 
written in feature style. Sufficient ma- 
terial is furnished for a full eight-col- 
umn layout, but as previously sug- 
gested, it is possible to center several of 
the stories and sell the surrounding 
space. 

Perhaps the most important and in- 
teresting item is, “How to Get Repair 
Loans,” which explains, as its lead para- 
graph asserts, “in a nutshell,” how loans 
may be had. 

The operations of the FHA with 
reference to different types of prop- 
erty—business, farm, home, etc.—are 
discussed in separate stories. Sugges- 
tions as to the use of modern plumbing, 
a statement by Administrator James A. 
Moffett, and numerous other articles are 
grouped on the one page of copy which 
makes up the first offering to the pub- 
lishers. 





under the National Housing Act,” ac- 
cording to Ivor Kenway, advertising 
and sales promotion manager. “I can 
advise, however,” he added, “that our 
preliminary efforts will be to tie our 
dealers into the better housing program 
by means of large posters and local 
newspaper advertising.” 

The Ruberoid Company, New York, 
maker of roofing and similar materials, 
replied to Eprror & PUBLISHER’S in- 
quiry by sending a proof of trade paper 
advertising to dealers announcing that 
“Housing Act gives Ruberoid dealers 
increased sales opportunities ior fall 
modernizing and repairs.” The com- 
pany is carrying on an advertising cam- 
paign in magazines and farm papers, 
beginning in September and increasing 
in October. 

“We wish to state that the Ruberoid 
Company is very definitely tying in with 
the Federal housing campaign,” said the 
Ruberoid reply. 

“We are also co-operating with our 
dealers locally that they may, in turn, 
tie in with this sales-stimulating plan.” 

“Replying to your telegram of yes- 
terday, we will tie in closely with the 
Federal housing campaign just as we 
have done on the CWA and HOLC 
plans,” reported the Sherwin-Williams 
Co., Cleveland, paint firm, through C. 
M. Lemperly, general manager of pub- 
licity. ‘Just to what extent we have 
not yet determined, and regret, there- 
fore, that we cannot answer your tele- 
gram in further detail at present.” 

Pittsburgh Plate Glass Company will 
gear its advertising and selling plans to 
the Housing campaign “to the fullest 
possible extent,’ a telegram from E. 
L. Patton stated. “Plans under con- 
sideration for special advertising pro- 
gram, but too early to give definite an- 
swer. Pamphlets and special window 
displays already in manufacture.” 

From the Acme White Lead and 
Color Works, Detroit, F. M. Gunn re- 
plied: “We are planning a concerted 
drive to tie in with federal housing 
campaign.” 

“Our appropriation for fall advertis- 
ing is the largest we have ever had, 
although it does not tie in particularly 
with the federal housing campaign,” re- 
ported H. F. Johnson, Jr., of S. C. 
Johnson & Son, Inc., Racine, Wis. “We 
expect to discuss the matter at our 
sales meeting at the end of this month.” 

William A. Hart, advertising direc- 
tor, of E. I. DuPont de Nemours Com- 
pany, Wilmington, Del., and R. E. Mer- 
cer, advertising manager of the Lowe 
Brothers Company, Dayton, O., replied 
that they could not yet make any state- 
ment about special sales activity. A. 
B. Mueller, advertising manager of the 
Paraffine Companies, San Francisco, 
maker of floor coverings, roofing and 
paint, said that a sales drive was under 
way, but no additional advertising was 
planned for the immediate future. 

Armstrong Cork and Insulation Com- 
pany, Lancaster, Pa., through John P. 
Young, sent this statement: 

“Do not anticipate expanding fall 
advertising program to tie in witb 
federal housing campaign. Our cur 
rent program includes strong represen- 
tative list general magazines as well 
as trade, industrial, and architectural 

(Continued on page 39) 
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N. Y. GUILD PICKETS STATEN ISLAND 
DAILY OVER DISCHARGE OF WRITER 





Mayor Intervenes and Asks Reinstatement of Editor Pending 
Arbitration—Daily Willing to Arbitrate But Unwilling 
to Put Man Back on Job 





OR the second time in its short his- 

tory, the Newspaper Guild of New 
York started picketing a newspaper 
plant this week. 

It is the Staten Island Advance, a 
daliy published by S. I. Newhouse. The 
first picketing took place at the plant of 
the Long Island Press, Jamaica, N. Y., 
which is also published by Mr. New- 
house, now on a vacation trip in 
Europe. 

Che dispute with the Staten Island 
daily, as stated in last week’s Epiror & 
PUBLISHER, centers around the dis- 
charge of Alexander L. Crosby, news 
editor and editorial writer, who was 
the sole member oi the guild’s chapter 
on the Advance. 

The newspaper claimed he was dis- 
charged because of incompetence and 
incompatibility. The guild claimed he 
was fired because he was a member of 
the guild. He joined the guild two 
weeks previously. He was on the Ad- 
vance staff five years. 

Mayor F. H. LaGuardia of New 
York intervened Monday in the case 
(he previously had intervened in the 
case of the Long Island Press) and 
suggested arbitration of the dispute, on 
petition of the publisher, and proposed 
that Mr. Crosby be reinstated pending 
the arbitration. According to the testi- 
mony of both the guild and publisher, 
the guild was willing to arbitrate, pro- 
viding Crosby was reinstated during 
the proceedings, and the publisher was 
willing to arbitrate but unwilling to re- 
instate Mr. Crosby pending the settle- 
ment. 

Norman Newhouse, editor of the Ad- 
vance, chided the guilt for refusing to 
arbitrate the differences. The guild 
condemned Mr. Newhouse for refusing 
to reinstate Mr. Crosby, as the Mayor 
proposed, pending the arbitration. 

The guild says it went before the 
Mayor Monday without the authority to 
arbitrate the decision, and that it 
stated as much, The question of arbi- 
tration was given to the representative 
assembly of the guild on Tuesday night, 
it was reported, and was settled with 
the edict that every effort should be 
used to bring about Crosby’s reinstate- 
ment. Mr. Newhouse’s offer of arbitra- 
tion, without reinstatement of Crosby, 
the guild assembly rejected “because it 
felt a principle which should not be 
submitted to arbitration was involved.” 
“The Newhouse organization,” the guild 
stated, “has indicated that it will make 
much of the guild’s failure to arbitrate, 
but in fact their position is not unlike 
that of a man who committed a crime 
and then offered to arbitrate.” 

In a letter to managing editors of 
New York newspapers, Mr. Newhouse 
outlined the reasons Mr. Crosby had 
been discharged, and then stated: 

“At a meeting with a guild committee 
before Mayor LaGuardia I offered to 
put the case before an arbitration board. 
The guild insisted that I reinstate the 
mar: first. The guild also contended 
that I should have arbitrated the case 
before dismissal. I cannot agree with 
their stand... . 

“I cannot accede to the guild’s re- 
quest to restore this man as my edi- 
torial writer or news editor under any 
circumstances and I cannot see how the 
guild can contend that I should. 

“Since Crosby’s notice gave him his 
salary through to Sept. 1 and since in 
addiiton to my offer of arbitration I 
even offered to see that the man re- 
ceived financial assistance in the way of 
loans without interest pending the de- 
cision of the arbitration board, I cannot 
see how the man can suffer financial 
embarrassment pending the arbitration 
decision.” 

In consequence of this disagreement 
the guild started picketing Wednesday. 
The Advance plant is located at a far 
end of Staten Island, and removed from 
the midst of traffic. But the guild 





chose not only to picket the removed 
plant, but also the ferry points, both in 
Manhattan and Staten Island, which all 
Staten Islanders must use to get to and 
from Manhattan. Their placards read: 
“Advance Fights Workers” and similar 
slogans. 

On Thursday the guild offered the 
Advance an advertisement announcing 
that at 10:30 o’clock Thursday night the 
case against the newspaper would be 
presented on a local Socialist radio sta- 
tion by Heywood Broun, Carl Randau 
and Alexander L. Crosby. The man- 
agement of the Advance accepted the 
advertisement and it was printed. 

Later in the day Norman Newhouse 
announced that he would apply to the 
courts for an injunction to restrain pick- 
eting of a plant where, he contended, 
there was no labor trouble, or strike, 
but rather an organized attempt to in- 
jure his business. 

“The simple fact is that the guild is 
guilty of libel, but I have no adequate 
protection under the law, as I cannot sue 
with any reasonable prospect of collect- 
ing,” he said. “Therefore, it is neces- 
sary to ask the court for protection 
under an injunction order. The guild, 
though it claims to be acting under 
NRA, has in reality refused to accept 
the arbitration provisions of the NRA. 
It has set up its own arbitrary rules, all 
unreasonable and untenable. We are 
willing to indemnify Crosby if we lose 
the arbitration, but the guild demands 
his reinstatement. Guildsmen paraded 
before our office on Wednesday. Then 
came a rain and they moved to the 
ferry station. Our employes have of- 
fered to sign a statement in a body that 
they are satisfied with their work and 
the employer’s conditions. If the in- 
junction is granted it will be up to the 
courts and the police to handle this pick- 
eting demonstration. I am well aware 
of the fact that the law protects picket- 
ing against struck plants, but there is no 
strike here.” 

Late Thursday guild officers were 
presented with a show cause order as to 
why the guild should not be restrained 
from picketing the Advance plant. It 
was returnable Friday. 


PRISON CENSORS NEWS 

Micuican City, Ind., Aug. 8.—Strict 
censorship of news emanating from the 
Indiana state prison was established by 
Warden Louis E. Kunkel after the 
Michigan City (Ind.) News revealed 
that seven convicts were in solitary con- 
finement for making “raisin jack,” an 
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CALENDAR 


Sept. 2-3—Midwest Advertisin 
Managers’ Assn., semi-annua 
meeting, Kansas City, Mo. 

Sept. 10-13—Financial Adver- 
tisers Assn., meeting at Buffalo, 


Sept. 11-12—National Publish- 
ers’ Assn., 14th annual meeting, 
Buckwood Inn, Shawnee-on-Dela- 
ware, Pa. 

Sept. 20-21—Associated Court 
and Commercial Newspapers, an- 
nual convention, Deshler-Wallick 
Hotel, Columbus, O. 

Sept. 20-22—Industrial Adver- 
tisers’ Assn., meeting, Netherland 
Plaza Hotel, Cincinnati. 

Sept. 24-25—Sixth annual Bos- 
ton Conference on Distribution, 
at Hotel Statler, Boston. 











PUBLISHERS FLYING ON 
GOOD-WILL TOUR 


Prominent Newspapermen on 15-Day 
Tour in New 32-Passenger Fly- 
ing Boat—Will Go as Far 
South as Buenos Aires 


Twelve prominent newspaper publish- 
ers and executives were passengers on 
the new 32-passenger flying boat of 
Pan-American Airways, which started 
on a good-will tour to Latin and South 
America from Miami, Fla., Aug. 16. 

The party is headed by Eugene Vidal, 
head of the Bureau of Air Commerce. 
The newspaper group on the flight are: 

Roy W. Howard, chairman of the 
board, Scripps-Howard Newspapers; 
W. F. Brooks, executive assistant, As- 
sociated Press; James H. Furay, vice- 
president, United Press; James 
Stahlman, Nashville (Tenn.) Banner; 
Frank E. Gannett, Gannett News- 
papers; E. M. Swasey, The American 
Weekly; M. C. Meigs, Chicago Amer- 
ican; Paul Patterson, Baltimore Sun- 
papers; Amon G. Carter, Fort Worth 
(Tex.) Star-Telegram; H. V. Jenkins, 
Savannah News and Press; John 
Cowles, Des Moines Register and Trib- 
une, and John N. Wheeler, North 
American Newspaper Alliance. 

Winging southward by way of 
Puerto Rico and Haiti, the nineteen- 
ton plane, which has attained a speed 
of 190 miles an hour, will be the first 
of three Sikorsky boats bearing the 
model number S-42. At Rio, however, 
she will receive the name Brazilian 
Clipper at the hands of Senhora Getulia 
Vargas, wife of the President of Brazil. 

The round trip of the Brazilian 
Clipper will take 15 days. She will go 
as far as Buenos Aires, where her pas- 
sengers will spend two days, as they 
will at Rio. Her flights will be by day. 





alcoholic drink, behind penitentiary Overnight stops will be made at con- 

walls. The story was written by John venient ports of call of the regular East 

L. Bach, editor of the News. Coast service of Pan-American. 
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RYAN RESIGNS FROM 
ST. LOUIS DAILY 


Star-Times G al Manager for 
12 Years Has Not Announced 
Plans—Snyder Suc- 
ceeds Him 
St. Louis, Aug. 15—Thomas L 
Ryan has resigned as general Manage, 
of the St. Louis Star-Times and by 
been succeeded by C. Joseph Snyde 
who recently became associated ‘wig 

the paper as advertising manager, 

“Mr. Ryan has made no announg 
ment of his immediate future play 
but will devote several weeks to te. 
minating details of business matter 
which he has been handling for ty 
company,” a news item in the Sty. 
Times of Aug. 11, telling of the chang 
stated. Mr. Ryan left early the sam 
day to join his family at a Michiga 
summer resort, and could not be reache 
for a statement. 

Mr. Ryan has been connected wit 
the Star-Times for 22 years. He hk 
gan as a bookkeeper, and after a fey 
years became an advertising solicitor 








later assistant business manager ay 
twelve years ago became general ma! 
er. f 
Mr. Snyder resigned as vice-presiden | 
and general manager of the Wiscons,' 


News and Milwaukee Sentinel in Apr} 


to join the Star-Times as advertising! 
manager. Before going to Milwauke | 
he worked out of the New York offic! 
of Paul Block, and previously wa 
business manager for the Los Angele 
Express. 

Mr. Snyder started his newspaper 
career in the editorial department i: 
1916, but since 1921 he has been e- 
gaged in the business office. 

Arthur E, Kaye, business manage, 
has been made treasurer of the com) 
pany. ' 





CODE ENFORCEMENT STUDIED 


Directors of N.E.A. and Code Ay 
thority Group Meetings in Chicago 
(By telegraph to Eviror & Pustisuer) 

Cuicaco, Aug. 15—Directors of te 
National Editorial Association and th 
joint national code. authority for indw- 
tries A-2 and A-5 of the graphic ats 
code are in session here this week 
the Congress Hotel. 

Preliminary organization work a: 
tailed with the taking over the legis: 
tive duties by the new N.E.A. offices 
has occupied the attention of the boar 
during the past two days. Definite re- 
sons as to policy on various association 
projects will not be made until another) 
meeting late this week. 

The joint code authority for pub 
lisher-printers in the weekly and no 
Metropolitan fields went into  sessio 
here today. The personnel includes fx 
the most part N.E.A. directors. Walt 
D. Allen, Brookline, Mass., retiring 
N.E.A. president, is chairman of th) 
joint code authority and is presiding # 
the legislative sessions. 

Certain definite procedures are & 
pected to be adopted by this body i 
enforcement of the code in these tw 
Civisions. There is no apparent chang 
of attitude toward NRA as it relat 
to their business among this group. 

Kenneth F. Baldridge, Bloomftl 
Ia., newly-elected president, presided 
the N.E.A. directors’ meeting. 


















SIMMONS BALTIMORE A.P. C 

Paul Simmons, chief of the Colut 
bia, S. C. bureau of the Associait 
Press has been transferred to Baltim 
to head the bureau there, succee 
Miles H. Wolff, who recently res 
to become executive assistant to, 
Patterson, president of the Baltimt 
Sunpapers. Robert Cranford, state ¢ 
tor of the Charlotte (N. C.) News t 
signed effective Aug. 12 to fill the # 
cancy at the Columbia A. P. bureal. 


S. F. AGENCY MOVES OFFICE 

The San Francisco office of Botslor: 
Constantine & Gardner moved Auge 
11 from the 15th floor to larger % 
ters on the 10th floor of the Russ Bult 
ing. 
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LINAGE INDEX LOSES RECENT GAINS 


Newspaper Advertising Total Settles Back to Level It Held During March and April—Magazines 
and Radio Also Slacken—Well Ahead of 1933 


By ROBERT S. MANN 


Tz Epiror & PUBLISHER Linage 
Index for total newspaper adver- 
tising dropped substantially in July, re- 
flecting the business recession reported 
in other indices. After working up 
during the first half of the year to 90.8 
in June, the Linage Index sank to 86.5 
jn July, approximating the March and 
April levels. The decline, it should 
be noted, was the first since January 
of this year, and the first of comparable 
extent since last August’s boom faded 
out in September. 

As shown by the dotted line on the 
accompanying chart, July’s actual lin- 
age, as measured by Media Records, 


' Inc, in the daily newspapers of 52 


leading cities, was more than twenty 
million lines less than in June. Much 
of this decline was seasonal; in 1933 it 
amounted to nearly fifteen million lines, 
and the average loss in recent years 
has been about eighteen million lines. 
The extent to which the decline ex- 
ceeded a fair seasonal allowance is 
shown by the percentages in the accom- 
panying table, none of which should be 
affected by merely seasonal considera- 
tions. 

Despite the decline, actual linage in 
July remained nearly five million lines 
higher than in July, 1933, and more than 








two million higher than in July, 1932. 
In percentage, July linage this year 
was 6.2 per cent ahead of that a year 
ago. Every month this year has run 
ahead of 1933 in linage, and May, June 
and July likewise ran ahead of 1932. 

Magazine and broadcast advertising 
showed the same downward trend in 
July as did newspaper advertising. A\l- 
though both magazines and radio net- 
works were far ahead of July, 1933, in 
both cases the percentage of increase 
was smaller than in preceding months. 

Magazine advertising in July (in- 
cluding August pre-dates) was some 
395,000 lines lower than in June, a loss 
more than seasonal. Athough July lin- 
age was 28.1 per cent higher than in 
1933, this was the lowest percentage of 
gain shown since February. From 
March to June the percentage of in- 
crease over corresponding months of 
1933 was 38.7 to 43.0. 

When compared with the average 
trend of the last four years, magazine 
advertising showed a steady advance 
through the present year up to a peak 
in June, followed by a drop of 4.5 points 
in July. 

Broadcast advertising of the two big 





NEWSPAPER LINAGE 


(Compiled from Media Records measurements in 52 cities) 





E. & P. 

1934 1933 Pet.of Linage 

Total Linage Linage 1933 Index * 
Advertising: July .......... 83,183,488 78,319,115 106.2 86.5 
IN i sakt ea 103,645,828 93,167,974 111.2 90.8 
Sa 112,122,217 94,648,666 118.5 90.3 
ME ocunsans 107,490,670 91,053,494 118.1 87.0 
March ....... 103,648,150 76,363,808 135.7 86.9 
February ..... 80,787,702 72,538,858 111.4 78.6 
January ...... 82,454,643 77,956,895 105.8 77.0 
Display Only: July .......... 66,708,610 62,254,724 107.1 86.9 
SN Ee 84,957,268 76,823,360 110.6 91.7 
Classified: July .......... 16,474,878 16,064,391 102.5 84.9 
MR <cs0o owas 18,688,560 16,344,614 114.3 86.9 
Retail: ES 42,635,841 39,448,127 108.1 87.8 
ON ae 54,394,540 50,662,674 107.4 91.2 
Dept.Store: July .......... 17,386,957 16,041,087 108.4 91.1 
Ce ee 23,103,479 21,681,301 106.6 96.3 
General : Sag 15,279,386 14,272,035 107.0 88.3 
ER 6s hk esibin es 19,531,119 16,447,609 118.7 90.0 
Automotive: July .......... 7,075,595 6,138,841 115.3 95.9 
| rere 9,503,216 7,991,385 118.9 113.9 
Financial: MED ocipnascass 1,717,788 2,395,721 TE4 49.1 
ME Scancuces 1,528,393 1,721,692 88.8 52.5 


_ *100 on Linage Index equals average linage for corresponding month 
in four years immediately preceding (1930-33). 
MAGAZINE LINAGE 
(Compiled from Printers’ Ink measurements of more than a hundred 
magazines. Predates here treated as of month when they appear.) 


Pet. of 
1934 1933 Pet. of 4-Year 
Linage Linage 1933 Average 
Eee opera 1,682,557 1,313,802 128.1 98.2 
ae 2,077,910 1,458,601 142.4 102.7 
May Pies Sara sdaiacls- dic 2,513,206 1,757,982 142.9 93.8 
ED eign pecabceu a 2,770,186 1,937,454 143.0 93.8 
ERR 2,682,572 1,934,510 138.7 89.7 
February.............. 2,198,030 1,838,921 119.5 82.1 
I S66. is ig waracs 1,866,796 1,642,403 433.7 76.9 
NETWORK BROADCASTING 
(Compiled from reports of National Advertising Records) 
Pet. of 
1934 1933 Pet. of 4-Year 
Dollars Dollars 1933 Average 
Total July ............ 2,494,710 1,816,407 137.3 110.0 
Total June ........... 3,103,796 2,065,195 150.3 125.0 
Total May ............ 3,728,481 2,287,143 163.0 132.5 
Total April ........... 3,739,719 2,465,664 151.7 126.4 
otal March .......... 4,028,082 3,013,565 133.7 126.4 
Total February ....... 3,583,996 2,627,761 136.4 130.5 
Total January ........ 3,793,075 2,811,350 134.9 132.8 
Pe Pet. of Pet. of 
ollars 1933 1932 
a i ca 1,864,420 136.0 102.1 
a GEIS DIRE etian ania 2,177,857 144.0 104.6 
cae LR eS 630,290 141.5 106.6 
eco en 925,939 167.4 101.1 








systems in July was $607,000 less than 
in June, between two and three times 
the average drop for this time of year. 
The result was that, although broad- 
casting in July remained farther ahead 
of 1933 than either newspaper or maga- 
zine advertising, its percentage of gain 
declined faster. The July broadcasting 
total for the two systems was $2,494,- 
710, which was 37.3 per cent ahead of 
that in July, 1933. April to June had 
shown gains of 50.3 to 63.1 per cent. 

As compared with the four-year 
averages of network broadcasting, the 
July total was only 10 per cent ahead. 
All through the first half of this year 
the monthly totals ran 25 to 33 per cent 
ahead of the averages, with the highest 
percentages reached in January and 
May. The decline in broadcasting, in- 
cidentally, put an end to the setting of 
all-time records which marked May 
and June. The July figure was ahead 
of July, 1933, and ahead of July, 1932, 
but below July, 1931. 

In newspaper advertising the July 
recession hit all divisions. Retail and 
department store linage managed to 
make slightly better showings against 
the 1933 figures than they had in June, 
but the Linage Index went definitely 
downward even for these classifications. 

General advertising, on the other 
hand, dropped only a little in the Linage 
Index, but fell off nearly 12 points in 
the comparisons with 1933. Curiously 
enough, classified advertising para- 
lelled this trend quite closely. 

Automotive advertising suffered the 
biggest drop in the Linage Index, los- 
ing nearly 18 points. In actual linage, 
July was two and a half million lines 
behind June, against an average re- 
duction of one million lines. 

Financial advertising continued its 
meanderings in the cellar, ducking 
again below 50 in the Linage Index. 
The revival of security business and of 
financial advertising, which was ex- 
pected to result from the 1934 amend- 
ments to the Securities Act, is not 
yet showing up in the Media Records 
measurements. On the contrary, July 
showed only a feeble effort to dupli- 
cate the semi-annual spurt which usually 
comes in January and July. 





Detailed reports of linage in the prin- 
cipal cities of the U. S. and Canada 
appear on pages 29-31. i 


S. N. P. A. GROUP NAMED 


Traffic Committee Under the Chair- 
manship of John A. Brice 


Personnel of the traffic committee of 
the Southern Newspaper Publishers 
Association has been announced by 
President E. K. Gaylord, Oklahoma 
City Oklahoman and Times. The com- 
mittee, under the chairmanship of John 
A. Brice, Atlanta Journal, is composed 
of the following: 

R. F. Hudson, Montgomery Adver- 
tiser; E. W. Freeman, Jr.. Pine Bluff 
Commercial; George C. Willings, Pen- 
sacola News-Journal; W. E. Page, Co- 
lumbus Ledger and Enquirer-Sun; H. 
W. Stodghill, Louisville Courier-Jour- 
nal; and Times; J. y. Fanz, New 
Orleans Item-Tribune ; L. P. Cashman, 


Vicksburg Herald-Post; WW. Carey 
Dowd, Jr., Charlotte News; Albert 
Riesen, Ardmore Ardmoreite; F. C. 
Withers, Columbia State; R. H. 
Clagett, Knoxville Journal; S. D. 


Jones, Waco News-Tribune and Times- 
Herald; R. M. Curtis, Roanoke Times 
and World-News; W. Guy Tetrick, 
Clarksburg Exponent and Telegram. 





DIVIDEND VOTED 


Crown-Zellerbach Declares 37 14 Cents, 
Board and Officers Re-elected 


Directors of Crown-Zellerbach Cor- 
poration declared a quarterly dividend 
of 37% cents per share at the annual 
stockholders’ meeting held Aug. 9 at 
San Francisco on the company’s series 
“A” and “B” preference stocks, payable 
Sept. 1 on stocks of record Aug. 18. 

Officers and directors re-elected at the 
annual meeting were: Louis Bloch, 
chairman of the board; I. Zellerbach, 
president; M. R. Higgins, chairman of 
the executive committee; A. B. Martin, 
E. M. Mills and J. D. Zellerbach, ex- 
ecutive vice-presidents; Thomas Mc- 
Laren, vice-president and treasurer; J. 
Y. Baruh, A. B. Lowenstein, R. A. Mc- 
Donald, and H. L. Zellerbach, vice- 
presidents; and D. J. Goldsmith, sec- 
retary. 





RECEIVERSHIP SOUGHT 


Appointment of a receiver for the 
Ogden (Utah) Daily Journal, which 
recently suspended publication, is asked 
of Judge Tillman D. Johnson in a com- 
plaint filed there by C. O. Nye of Ogden, 
a former employe of the paper. 
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Editor & Publisher 


WORLD - TELEGRAM, GUILD CONFER; 
DISPUTE SETTLEMENT EXPECTED 





Amicable Meeting Ends With Both Groups Optimistic—Guild 
Presented Nine-Point Program—Further Meetings 
Are Planned 





DJUSTMENT of the controversy 
between the New York World- 
Telegram and the New spaper Guild of 
New York is expected following a meet- 
ing on Tuesday between representa- 
tives of the newspaper and the guild. 

The issue hinged around whether a 
proposed contract with World-Telegram 
editorial workers should be signed by 
the New York guild or by World-Tele- 
gram members of the guild. 

Roy Howard, president and editor of 
the World-Telegram and chairman of 
the Scripps- Howard Newspapers, had 
expressed himself as willing to negoti- 
ate with the New York guild in com- 
pliance with Section 7 (a) of the 
NIRA, but has taken the position that 
any contract resulting from collective 
bargaining must be between the news- 
paper and the World-Telegram unit of 
the guild acting for all World-Telegram 
employes. 

The World-Telegram 
Mr. Howard’s views in a _ resolution 
condemning the “company union” and 
asserting that the World-Telegram unit 
“must refuse to negotiate or sign any 
agreement with the World-Telegram 
except by the Newspaper Guild of New 
York.” 

The seeming difference of opinion was 
discussed amicably at the meeting in 
the Scripps-Howard offices, and further 
meetings are to be held. Mr. Howard 
said that he was unalterably opposed to 
the company union idea. 

At the close of the conference it was 
felt by both guild and World-Telegram 
representatives that a formula could be 
worked out. 

The guild presented at the meeting 
a nine-point program on which to base 
the proposed contract. The guild will 
present a brief covering the program 
and other points at issue within a week 
to George B. Parker, editor-in-chief of 
the Scripps-Howard Newspapers. Mr. 
Howard will be out of the city sev- 
eral weeks. 

The nine-point program follows: 

“1. Restoration of blanket wage 
cuts, with no further cuts during the 
liie of any agreement reached. In 
considering wage restorations, the sal- 
aries prior to the first general cuts to 
be considered as a basis. (Wages as 
shown by office income slips to serve 
as basis in instances where overtime 
figures in the weekly wage.) 

“2. Extension of the five-day week 
to all editorial employes with a maxi- 
mum workweek not to exceed forty 
hours, the Guild’s objective being a five- 
day 30-hour week. 

“3. Extension of the length of sever- 
ence notice to one month for each year’s 
service; payment to be made on the 
basis ef the average salary over the 
last five years of employment, or over 
the full period if less than five years. 

“4. Equal time off for overtime, such 
time to be granted as soon as possible 
after the accumulation of the overtime, 
with the proviso that if the employe 
so prefers a reasonable amount of over 
time may be carried along to be added 
to the annual vacation. If at the end 
of service accumulated overtime has 
not been taken, employe shall be re- 
compensed in cash. 

“5. Establishment of grievance com- 
mittee. Individual grievances to be 
taken up by the chapter chairman, two 
other chapter members, and the pub- 
lisher or his representative or represen- 
tatives, with the consent of the Execu- 
tive Committee. Appeals to be taken 
first to the Executive Committee and 
then finally to the Representative As- 
sembly. 

“6. Minimum of two weeks’ vacation 
after one year’s service, with a step-up 
to three weeks after five years’ service, 
and a month after ten years’ service. 

“7. Employment by day or by assign- 
ment to be prohibited for news but 


unit opposed 


assignments to be permitted to free- 
lance and article writers. 

“8. Establishment of a minimum 
wage scale to prevent cub reporter 
salaries for men of long service. The 
proportion of apprentices or cubs to be 
rigidly fixed, smaller papers, because 
of their training school value, to be 
allowed a larger proportion. 

“9. The publisher to agree that, in 
the event of labor difficulties of any 
nature in his plant or other plants, 
he will not transfer any employe or 
group of employes of the editorial de- 
partment to any other department, to 
any other plant owned or controlled by 
him or to any other plant whatsoever, 
without first obtaining the consent of 
the employe or group of employes prin- 
cipally concerned and the consent of 
the Guild Executive Committee.” 

Present at the meeting were: 

Representing the World-Telegram 
management: Mr. Howard; Mr. Par- 
ker; John B. Sorrells, executive editor, 
Scripps-Howard Newspapers, and Lee 
B. Wood, é€xecutive editor, World-Tele- 
gram. 

Representing the New York guild: 
Carl Randau, World-Telegram, presi- 
dent; Heywood Broun, World-Tele- 
gram, first vice-president; Joseph Cook- 
man, Post, second vice-president; Paul 
Fredericksen, Times, secretary, and 
Morris Watson, Associated Press, treas- 


urer. 
Representing the World-Telegram 
unit (present as observers): Forrest 


Davis, Hood Macfarland, Wesley Price, 
Lou Wedemar, Geraldine Sartain, Fred- 
rick Woltman and Winston Murrill. 

The guild in its report of the meet- 
ing to its members stated that Mr. 
Howard “agreed, in principle, with 
most of the points of the guild’s nine- 
point program.’ 

“He said,” the guild reported, “he 
could not commit himself to an imme- 
diate restoration of blanket wage cuts 
because of uncertain economic condi- 
tions, but said he would make restora- 
tions as quickly as possible, the im- 
pression left with the committee being 
that another partial restoration might 
be anticipated in the not too distant 
future. On the grievance committee 
point and on the subject of agreeing 
not to transfer employes from plant to 
plant or department to department in 
the event of labor troubles, Mr. Howard 
wanted further time for study. The 
other points, covering such subjects as 
extension of the five-day week, a longer 
length of severance notice, etc., met 
with readier approval, though details 
remain to be worked out. 

“Mr. Howard declared himself un- 
alterably opposed to the company 
union or anything that smacks thereof. 
He expressed willingness to have mem- 
bers of the Guild Executive Committee 
jointly sign an agreement, if and when 
one is reached, though the precise ter- 
minology of the agreement remains to 
be agreed upon. 

“The conference revealed that the 
differences on the company union issue 
were less profound than had appeared 
to be the case in the correspondence 
exchanged between Mr. Howard and 
the Executive Committee.” 





SUTLIFF HEADS AKRON GUILD 
Succeeds Strouse, Now National Offi- 


cer—Picnic Is Planned ; 
Akron, O., Aug. 14—Ray C. Sutliff, 
political writer for the Akron Times- 


Press has taken over the duties of presi- 
dent of the Akron Newspaper Guild 
succeeding Don Strouse who resigned 
because of his election as fourth regional 
vice-president of the American News- 
paper Guild. 

The Akron guild is planning a picnic 
for late August. Miss Ruth McKenney, 
feature writer for the Akron Beacon 
Journal, is general chairman. 


for August 18, 1934 


START GUILD IN WESTCHESTER 


75 Newspapermen Attend Meeting 
Addressed by Broun, Randau 
Wuite Prains, N. Y., Aug. 13— 
Initial steps to form a Westchester 
County unit of the American Newspaper 
Guild were taken at a meeting here to- 


night, with 75 reporters and editorial 
writers present. Heywood Broun, na- 
tional president; Paul Fredericksen, 


secretary and Carl Randau, president of 
the New York guild, were the other 
speakers. 

Mr. Broun called upon newspapermen 
and women to join the guild, declaring 
that only by effective organization could 
the newspaper workers gain considera- 
tion for their griev ances and complaints. 
At one point in his speech he said: 

“Frankly, the guild is a union—it is 
concerned with economic facts, with 
hours and wages; it is designed to fos- 
ter craft pride, It is not like the Bar 
Association, for we are not professional 
in that sense, nor do we have to take 
examinations. Therefore, since we are 
workers, perhaps we should take the 
same means that workers do to gain 
their ends—organize. We should gain 
by alliance.” 





STORE NEWS WANTS LICENSE 


Santa Monica Has Refused 1934-35 
Permit to L. A. Circular 

In an effort to force the city of 
Santa Monica, Cal., to issue a license 
to permit the distribution of its pub- 
lication within the city limits, the Los 
Angeles Downtown Shopping News 
Corp. last week filed a complaint in 
the Los Angeles Superior Court for an 
alternative writ of mandate. 

The shopping news sets forth that 
in previous years it has been granted 
a license upon the payment of a $300 
annual fee, in accordance with the city 
ordinance, but that this year the license 
was not issued, although a check was 
tendered and is now in possession of 
the city. 

Although the license for the 1934- 
1935 fiscal year was not issued as in 
the past, the shopping news declared, 
it continued to circulate its paper, but 
was notified by the city on Aug. 7 to 
stop such distribution. The plaintiff 
asks a writ of mandate to require the 
defendants to issue the license or ap- 
pear and show cause why it has not 
done so. 


WASHINGTON POST EXPANDS 





To Erect Six-Story Addition Adjoin- 
ing Present Plant 
(By telegraph to Evitror & PusiisHER) 

WasHINcToN, Aug. 16—To meet the 
requirements of increased business, the 
Washington Post is demolishing a 
structure about 40 feet front and 100 
deep adjoining its building and will erect 
on the site a six-story addition which 
will feature press operation behind glass 
and within full view from the street. 

Architecturally the addition will har- 
monize with the present plant, which 
is of limestone. The basement and 
ground floor will house ten Scott print- 
ing units, visible to bypassers. The sec- 
ond floor will be an extension of the 
present composing room; the third will 
be given over to executive offices; and 
the fourth, fifth and sixth will be util- 
ized by the circulation and advertising 
staffs. 





NEW SURVEY RELEASED 


Chicago Daily News Studies “Home 
Coverage” 
CHICAGO, 


in Metropolis 
Aug. 14—A survey of daily 
newspaper “home coverage” in metro- 
politan Chicago, sponsored by the 
Chicago Daily News, was released last 
week to national and retail advertisers 
and advertising agencies, George F. 
Hartford, Director of circulation and 
advertising, announced here. 

The survey deals with home coverage 


circulation of five local daily newspa- 
pers in this area. It was made under 
the direction of J. L. Palmer, pro- 


fessor of marketing in the school of 
business at the University of Chicago. 



















GUILD ORGANIZED 
WATERBURY, CONN, 


Publishers Express Approval of Pl, 
—Republican Man Named Presi. 
dent—Plans for Regional Set. 
Up Are Formulated 


The Newspaper Guild of Waterbury 
Conn., has organized, elected officer 
adopted a constitution and is now draf. 
ing by-laws. 

Ine officers: President, 
Johnson, assistant city 
Morning Republican;  vice-presiden 
James T. Galvin, reporter, Evenjy, 
Democrat ; secretary, Niver W. Beama, 








Frank 7 


editor of th 


reporter, Evening ‘Ame rican; treasurer 
Lyall H. Hill, state editor, Evenix 
American. Members of the executiy 





committee include the officers and Mix, ‘ 
Mollie Cullen, associate editor, Sunda 

Republican; Harold E, Senior, repo 
American; John A. Cluney, spor 
editor, and Raymond J. Fitzpatrick, nJ 
porter and radio editor, Democrg: 
William P. O’Donnell, sport editor 
Morning Republican; and John J. Daly 
city editor, N augatuck Daily News. 

Raymond J. Fanning, city editor of 
the American, is chairman of the yf 
laws committee. 

William J. Pape, publisher of th 
American-Republican papers, and £ 
Vincent Maloney, publisher of tk 
Waterbury Democrat,+expressed appro. 
val of the movement to form a guild 
and Mr. Maloney attended the lunchen | 
at which organization was completed. | 
The guild’s charter membership is 3} 
which includes all except five eligible F 
editorial workers on the five news| 
papers in Waterbury and Naugatuck. 

Jonathan Eddy, executive secretary of | 
the American Newspaper Guild, Mis ' 
Emily Brown, of the Long Island Daily 
Press, Jamaica, and Ben Leider, of the ; 
New York Post guild units, flew from 
New York to Waterbury in Mr. Leider 
plane to attend the meeting. News. 
papermen from dailies in Hartford 
Bridgeport, New Haven, Meriden, 
Bristol, New Britain, Torrington ani 
Norwich also attended as guests of the 
Waterbury Guild and plans were mat 
for a regional set-up. 

Mr. Senior, who was elected chair 
man of the executive board, is also 
member of the New England regional 
guild’s executive committee which is 
planning a New England convention to 
be held in September in Boston. 


GUILD AIDS JOBLESS 


Philadelphia-Camden Group Expends | 
$600 and Gets Jobs for 16 i 
PuILapveLtPHiA, Aug. 15—The Phila | 
delphia-Camden Newspaper Guild has | 
rendered financial assistance to the ex | 
tent of $600 to a score of jobless men- 
bers, according to an announcement by 
Paul Comly French, Philadelphia Ree- 
ord, president. In addition, 16 members 
have been placed in positions. Pe 
At a recent meeting of the executive 
council the guild set: up a budget com- 
mittee to insure economy in expending 
the guild’s funds. Roger Gibson, Bulle- 
tin, is chairman. 


SECURES EUROPEAN PACTS 

Sigrid Schultz, Chicago Tribune Bet- 
lin correspondent, this week succeeded 
in securing a copy of the outline of 
pacts which are reported under consid- 
eration in the chancelleries of Europe 
“to insure the maintenance of peace. 
These treaties, according to Mis 
Schultz’s dispatch, are designed to com 
plete the efforts started in the covenant 
of the League of Nations, the Locarn0 
Pact, and the Kellogg Pact. The most 
interesting of these proposed facts is a 
“treaty of regional assistance to 
signed by Poland, Russia, Germaty, 
Czercholovakia, Finland, Estonia, Lat 
via, Lithuania.” 


OREGON PAPER PURCHASED 

Mr. and Mrs. B. M. Kester, formet 
publishers of the Oroville (Cal.) Press 
and other California newspapers, 4! 
purchased the Coquille (Ore.) Courter 
and will operate it as the Coquille Trit 
une. 
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DILL PLANS BIG RADIO NEWS SERVICE 


Suggests Plan Whereby Broadcasters May Have Their Own “Associated Press’’—Queries 
Stations Concerning Matter Under Government Frank 








EC ONL. WARM, CAMmARAN 
JAM ED CONTI, MHC 
S1MEON 0. FEBS. CHO 
EERE METCALP, RL. 
MAMILTON 7. MRAM, HJ. 
Owen. 0. KASTINGS, OL 
©. HATFIELD, WivA 
WTR, a, mae 
CAMPER, Aree 


Stat on 


Gentlemen: 


"News by Radio*, 


I want you to tell me so. 


and spot news by radio. 


shall appreciate. 





Mnited States Senate 


COMMITTEE ON INTERSTATE COMMERCE 


On September 17th I shall address the National Associa- 
tion of Broadcasters at Cincinnati, Ohio, on the subject of 
I am anxious to know just what the individ- 
ual stations are doing as to broadcasting news. 
you this letter to ask about your station. 


IT have prepared a dlank with certain questions for your 
convenience, and I would appreciate it very much if you would 
do me the favor of answering these questions. 
any of them ask for information you do not feel free to give 
Cr do not want me to use in a general survey of this subject, 


Tf you have time and are willing, I would appreciate a 
letter from you also, giving your views and experience as to 
the place that news broadcasts have on radio programs. 


Personally, I believe the American people want flashes 
Since the press associations refuse 
to allow the use or sale of their reports, it would seem the 
radio staticns might well form a great associated radio ser- 
vice, planned and operated without profit, somewhat after the 
Associated Press’or the United Press, such organization to be 
owned by the stations and managed by directors chosen by then. 


Recent develcpements of short wave teletype machines 
would make it possible to keep down transmission costs and 
give exclusive service to stations in the organization. 


Such a Service would really be an aid to newspapers, be- 
cause the newspaper will always have its field as a journal 
and must always be depended upon to give detailed accounts 
and to keep permanent records of news events. 


Any comment you can give me on this whole subject, I 
With best wishes, I am 


601 Hutton Bldg. 
Spokane, Wash. 
August 6, 1934 


I am writing 


Of course, if 


Sincerely yours, 








by 


QUESTIONS 
"NEWS BY RADIO* 
Clarence C. Dill, Senator for Washington 


601 Hutton Building 
Spokane, Washington 





If so, how often? 


If sponsored, by whom? 


not commercialized? 


Is it satisfactory? 


Unsatisfactory? 


Station 





Address 








Does your station broadcast local news? 


Do you employ local reporters and if so, how many? 
From what source do you secure national and world news? 


Does station furnish news as a service or is it sponsored? 


Do you believe news should be sponsored or a station service 


Do you use the press-radio five minute service? 


Why? 
Do you believe your listeners want news by radio? 


Do you think an associated radio news service owned by the radio 
stations and run without profit is desirable? 


If you can estimate how much your station could expend for news 
service, it would be quite helpful in making this survey. 


Signed 


Position. 


World news? 














HE formation of “a great asso- 

ciated radio service” for supplying 
stations with news, “operated without 
profit, somewhat after the Associated 
Press or the United Press, such or- 
ganization to be owned by the stations 
and managed by directors chosen by 
them” was suggested in a letter to 
radio stations Aug. 6 by U. S. Senator 
Clarence C. Dill, Washington, Eprror 
& PuBLISHER learned this week. 

The suggestion was made in a letter 
to radio stations in which Senator Dill 
enclosed a questionnaire on news broad- 
casting. He wanted the information for 
use in a speech he is to make Sept. 
17 before the National Association of 
Broadcasters at Cincinnati on “News 
by Radio.” 

The letter and the return envelop for 
the questionnaire carried a government 
frank. 

Senator Dill amplified his suggestion 
as follows: 

“Recent developments by short wave 
teletype machines would make it pos- 
sible to keep down transmission costs 
and give exclusive services to stations 
in the organization. 

“Such a service would really be an 
aid to newspapers, because a newspaper 
wili always have its field as a journal 
and must always be depended upon 
to give detailed accounts and to keep 
permanent records of news events.” 

e also asked for the stations, “views 
and experience as to the place that 
news broadcasts have on radio pro- 
grams,” 

The following questions appeared on 
the questionnaire: 

oes your station broadcast local 
news? If so, how often? 

., Do you employ local reporters and 
if so, how many? 

From what source do you secure 
national and world news? 

Do you believe news should be spon- 


sored or a station service not com- 
mercialized ? 

“Do you use press-radio five minute 
service? Is it satisfactory? Unsatis- 
factory? Why? 

“Do you believe your listeners want 
news by radio? 

“Do you think an associated radio 
news service owned by the radio sta- 
tions and run without profit is desir- 
able? 

“If you can estimate how much your 
station could expend for news service, 
it would be quite helpful in making 
this survey.” 

Senator Dill’s plan was seen this 
week as a possibe attempt to destroy 
the effectiveness of the Press-Radio 
Bureau, which represents a proram for 
broadcasting news as compromised be- 
tween the Associated Press, United 
Press, International News Service, the 
newspapers as represented in the Pub- 
lishers’ National Radio Committee, and 
the chain broadcasters. 

This program, which calls for five- 
minute broadcasts morning and eve- 
ning, and interspersed with bulletins of 
extraordinary mews importance, was 
born out of considerable conflict in 
March of this year. It was a flexible 
agreement, and since its start, has 
undergone changes that have enhanced 
its value to the broadcasters and the 
newspapers. The concensus has been 
so far that the plan is satisfactory to 
newspapers and broadcasters and to the 
public. 

There is not unanimity in acceptance 
of the Press-Radio report, and several 
independent news gathering organiza- 
tions have sprung up, for supplying un- 
subscribing stations with news. The 
most formidable of these are Trans- 
radio Press Service and the Radio 
Newscasting Association. 

Press-Radio has met this competition 
with the establishment of a west-coast 


bureau, which was set up late in March, 
with a liberal policy on “bulletins” and 
with stepping up the evening broadcast 
time from 9:30 to 6:30 p. m., station 
time. The list of stations served by 
the New York stations for the evening 
broadcasts now totals 118, exclusive 
of those served by the chains. In ad- 
dition the affiliated west coast bureau 
serves approximately 50 stations. 
James W. Barrett, editor of the 
Press-Radio Bureau, commenting this 
week on Senator Dill’s letter, he said: 
“Senator Dill is misinformed when 
he states that press associations do not 
furnish news bulletins to radio stations. 
The fact is that the Associated Press, 
United Press, International News Ser- 
vice and Universal Service furnish to 
Press-Radio Bureau the highlights 
of each day’s news in two reports, 
each sufficient for a five-minute broad- 
cast. In addition the Bureau is fur- 
nished news of great interest which is 
given to broacasters in bulletin form. 
Broadcasters get these reports for a 
nominal fee of $12.50 a month plus 
transmission costs.” 





Wasuincton, Aug. 16—The Amer- 
ican Newscasting Association, furnish- 
ing a news bulletin service to radio 
broadcasting stations and now under the 
sole ownership of Arnold Kruckman, 
is to incorporate shortly and is expected 
to have Senator Clarence C. Dill, Wash- 
ington, as one of its executives. 

The association has an _ operating 
agreement with Reuters, Ltd., interna- 
tional news gathering agency, and 
serves 32 stations spread across the 
continent with 800 correspondents on its 
rolls. It maintains branches in New 
York City, Chicago, New Orleans, Los 
Angeles and this city, and has part- 
time representation at Omaha, Pitts- 
burgh and Portland, Ore. 


The association has been in existence 
since March 1, last. It came into ex- 
istence after the chain broadcasters left 
the news gathering and _ broadcasting 
field. 

Kruckman is a news writer and ex- 
ecutive of long experience. His con- 
nections included the New York World, 
New York American and the St. Louis 
Republic. 

Senator Dill recently announced his 
decision to retire from Congress after 
about a score of years service. He is 
a former newspaperman and as chair- 
man of the Senate committee in charge 
of radio legislation he gained broad ex- 
perience in the field of radio. 

Ben S. Fisher who retired as as- 
sistant general counsel for the commu- 
nications commission, Sept. 1, will be- 
come general counsel for the newscast- 
ing association. 


PERU IN FOUR DAYS 


Syndicate Editor Travels by Air to 
Investigate Ancient Piracy 
Charles B. Driscoll, editor of Mc- 
Naught Syndicate, Inc., and one of its 
columnists and the originator of a comic 
strip about pirates, returned this week 
from a month’s vacation, having traveled 
by air from Greenland’s icy mountains 
to almost equally cool weather in South- 
ern Peru. “I went in quest of pirate 
lore,” he said. “I picked up some good 
stories and clews to add to my collec- 
tion. It is now possible to travel to 
Peru in four days. Lima is a lovely city 
and supports several enterprising news- 
papers.” Mr. Driscoll is an expert on 
ancient piracy and is author of the 

book “Dubloons.” 


FREEMAN SPORTS EDITOR 
Dick Freeman has been named 
sports editor of the Houston (Tex.) 
Chronicle succeeding Kern Tips. 
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NEW ANALYSIS ASKED 
OF HOUSING CENSUS 


N.E.A. Wants City and County Fig- 
ures Broken Down to Indicate 
How Market Needs May 
Be Met 


By Georce H. MANNING 
(Washington Correspondent, 
Epitor & PUBLISHER) 

WasuinecTon, D. C., Aug. 15—For 
the purpose of providing a market guide 
for advertisers which will more nearly 
refiect tke business prospects, the Na- 
tional Kditorial Association has re- 
quested government bureaus to break 
down the data gathered in recent real 
estate and tarm home surveys. 

The Department of Commerce sur- 
veyed realty and household conditions 
in 50 representative cities, and the Ve- 
partment of Agriculture conducted a 
tarm housing survey in 352 counties 
spread over 46 States. The data gath- 
ered were compiled and published by 
the two departments but the breakdown 
was too general to be of much value 
to advertisers anxious to determine 
where a concentration of their adver- 
tising space should be. 

In the Department of Commerce 
study it was found that two per cent 
of the houses are unfit for habitation, 
20 per cent need major repairs and 40 
per cent minor repairs. It also was 
shown that in practically all the cities 
coal is the principal fuel, with wood 
also in general use. Hot air, steam 
or vapor and hot water heating fol- 
lowed in that order. About 13 per 
cent of the houses were not furnished 
with electricity, and about 35 per cent 
have neither gas nor electricity for 
cooking purposes. 

Further, it was shown, that 10 per 
cent of the houses in representative 
cities have neither hot nor cold water 
facilities, and 20 per cent have no water 
closets, while 25 per cent have neither 
bath tub nor shower. Mechanical re- 
frigeration was found in only 15 per 
cent of the houses. 

The farm house survey of the De- 
partment of Agriculture indicated even 
fewer modern facilities, but the report 
given out was of a general nature. 

These facts are of great interest to 
advertisers since they give an insight 
into the potential market, it was ex- 
plained to the two departments by 
NEA, but if they are to be of prac- 
tical importance the breakdown must 
be more detailed, it was pointed out. 

For instance, it was cited, a given 
city may show only 20 per cent of its 
houses equipped with bath tubs, but 
a manufacturer of such articles is not 
in a position to estimate the number 
of prospects or the extent to which 
he may advertise in newspapers serv- 
ing that community until he has fur- 
ther information. He must know, for 
instance, how many of the houses which 
have no bathtubs rent at a figure that 
would warrant placing this improve- 
ment. Statistics on rentals were gath- 
ered by the enumerators, but they were 
not tied in with the facts concerning 
needed improvements in such a way as 
to point to the possible market for 
bathtubs. 

What is true of bathtubs is equally 
true of electric and gas heating and 
cocking appliances, electric lighting, 
plumbing equipment, etc. 

Since the data already is at hand, 
it is expected that the NEA suggestion 
will be adopted. 


ENFORCEMENT GROUP NAMED 


Cuartotte, N. C., Aug. 14—Commit- 
tees for directing the enforcement of 
the graphic arts code in North Carolina 
were named at a meeting of the regional 
code authority held here recently. B. 
Arp Lowrance, publisher of the Meck- 
lenburg Times, is administration mana- 
ger for industries A-2, A-5. The code 
authority for North Carolina is com- 
posed of Lee B. Weathers of Shelby, 
chairman; Miss Beatrice Cobb of Mor- 
ganton, treasurer; J. Roy Parker of 
Ahoskie, F. Grover Britt of Clinton, 
and W. G. Robbins of Rocky Mount. 
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PICTORIAL REVIEW SOLD 


Laurelton Corp., With Hearst Offi- 
cers, Takes Over Pattern Co. Also 
Lee Ellmaker, president of the Pic- 

torial Review Corporation, announced 

today the sale ot Pictorial Review 
magazine and Pictorial Review Pattern 

Company, together with the subsidiary 

companies, to a newly formed corpora- 

tion known as the Laurelton Corpora- 
tion. 

Richard E. Berlin, vice-president and 
general manager of the International 
Magazine Company Inc., will be presi- 
dent of the Laurelton Corporation; 
Other officers are Arthur S. Moore, 
vice-president and treasurer; Robert P. 
Davidson, vice-president in charge of 
advertising; W. E. Miller, secretary. 

The new management will assume 
active control Sept. 1. Mr. Berlin, 
Mr. Moore and Mr. Miller will retain 
their executive positions in the Hearst 
organization. 

Richard E. Berlin, vice-president and 
general manager of International Mag- 
azine Company, announced that Herbert 
RR. Mayes, for many years associated 
with the editorial staff of Hearst pub- 
lications, will be editor of Pictorial Re- 
view under the management of the 
Laurelton Company. Robert P. David- 
son, who has been appointed vice-presi- 
dent in charge of advertising for Pic- 
torial Review, has also been identified 
with the Hearst publishing enterprises 
for years. He has been business man- 
ager of Cosmopolitan, and of Hearst's 
International, and publisher of Motor 
Magazine and was until recently gen- 
eral manager of Comic Weekly. 

Mr. Mayes stated that Pictorial Re- 
view will continue in its present size 
as a 10-cent monthly magazine serving 
the woman’s field. 

Editorial offices of Pictorial Review 
will continue at 222 West 39th street, 
New York City, and business offices 
at 60 East 42nd street, New York City. 





WOULD CENSOR LABOR NEWS 
Business Men of Lynn, Mass., Would 


Prepare Press Releases 

Censorship of all labor news in the 
city of Lynn, Mass., for distribution to 
the daily newspapers has been proposed 
by three leading business men, who 
allege that the present treatment of 
news is harmful to Lynn and its indus- 
tries, shoe firms in particular. 

As outlined to the Lynn district coun- 
cil of the United Shoe and Leather 
workers, backers of the plan, Eugene 
B. Fraser, treasurer of the Lynn Gas 
& Electric Company; Charles. E. 
Magrane, head of Magrane’s depart- 
ment Store, and Arthur K. Blood, of 
the J. B. Blood’s food store, propose 
the organization of a special staff of 
writers to prepare the material for dis- 
tribution to the dailies and urge that it 
be tried for 20 weeks at an estimated 
cost of $1,800. 

The proposed censorship group 
would operate under the name of “Bet- 
terment of Lynn” committee, and it is 
reported that Harlan S. Cummings, 
former postmaster of Lynn and former 
managing editor of the Lynn (Mass.) 
Item, would be offered the position as 
head of the news staff. 

Definite action on the proposal, which 
has met strong opposition among local 
newspapers, and also the Lasters local, 
organization of the shoe workers’ union, 
has been deferred for a week. 





ANNIE LAURIE INJURED 


Annie Laurie (Mrs. C. A. Bonfils), 
feature writer of the San Francisco 
Examiner and columnist for Hearst 
Newspapers, was injured in a triple 
auto collision Aug. 6 at a highway in- 
tersection near Santa Clara, Cal. She 
suffered some bruises, resulting from 
being thrown through the windshield 
when her automobile, driven by her 
secretary, was struck by a car operated 
by Antone Ferrara, whose machine had 
been hit by one driven by Arthur Cut- 
ting. Her injuries are reported as not 
serious and she is recovering rapidly 
from shock. 





ADVERTISING IN REVERSE 


J. M. (“One Hundred Per 
Cent”) Nichols, president of the 
First National Bank of Engle- 
wood, who has to date success- 
fully refused to consider his 
bank a member of the FDIC or 
to pay its dues, inserted the fol- 
lowing unusual display adver- 
tisement in the Chicago Sunday 
Tribune Aug. 5, asking depositors 
with balances of $100 or less to 
withdraw their money: 

“Before considering a heavy 
service charge, we are first offer- 
ing a brand new Parker Pencil 
to those small savings depositors, 
with balances of $100.00 or less, 
provided they will close their 
accounts within the next 30 days. 
What a Break! First you were 
given a premium to open an ac- 
count; now you are given a pre- 
mium to close it. An immediate 
withdrawal will avoid the pos- 
sibility of a clearge. 

“Money has become a burden. 
Like commodities, it has a value 
so long as it can be put to some 
good use. Beyond that point it 
is of no avail. Not only are we 
closing the small accounts, but 
we have discontinued the open- 
ing of new accounts until such 
time as we can safely and profit- 
ably invest our excessive cash 
reserves. Under the regimenta- 
tion of this so-called New Deal, 
sound industry is afraid to bor- 
row, and, consequently, banks 
are loaded with idle currency.” 











DAILIES’ JOB PLAN PROTESTED 


Commercial Shops in Cal., Say 
C.N.P.A. Offers Unfair Competition 
(Special to Epitor & PusBLlisHeER) 

Los ANGELFs, Aug. 14—Describing 
the newly-established commercial print- 
ing department of the California News- 
paper Publishers Association as unfair 
competition to commercial print shops, 
letters of protest have been sent to the 
association by the regional directors for 
the commercial printing industries in 
Los Angeles and San Francisco, Epitor 
& PusiisHer learned this week. 

F. Harvey Holden, Los Angeles code 
director, stated that the bureau as set 
up virtually offers to trade the good 
will of newspapers for orders for com- 
mercial printing from corporations and 


others, placing shops which have 
nothing to give away free at a disad- 
vantage. 

L. A. Ireland, San Francisco code 


director, stated the situation was obvi- 
ously unfair, since it carries a veiled 
threat which menaces public interest if 
corporations yielded to the proposal. In 
addition, he pointed out, freedom of the 
press would be threatened if newspaper 
columns are to be made available to the 
proposals of those who are willing to 
pay with commercial printing orders. 
The letters have been referred to the 
CNPA board of directors for action. 





TRANSRADIO HAS SUBSIDIARY 


New Corporation Distributing News 
to Stations by Short Wave 


Transradio Press Service, Inc., inde- 
pendent news gathering organization for 
radio stations, announced this week it 
had formed a subsidiary, Radio News 
Association, Inc., for distribution of 
news by short wave radio on a national 
basis. According to Hubert Moore, 
president of Transradio and the new 
company, Radio News Association is 
capitalized at $50,000. W. G. Quisen- 
berry, until recently with the London 
bureau of the United Press, is vice- 
president and news manager of the 
subsidiary. Otis Peabody Swift, for- 
merly with the United Press, has been 
made sales director of Transradio. 

Mr. Moore also said his organization 
had made an agreement with WLS in 
Chicago which included the consolida- 
tion of this station’s news-gathering 
cerps, consisting of 300 correspondents 
in the Middle West. 


A. F. A. MAKES STUDY 
OF COPY CENSORSHIP 


Also Keeping Eye on Advertising 
Tax Proposals and Other Leg- 
islation—New Officers 
Installed 





A check-up of the efforts being made 
by the several national advertising as. 
sociations affiliated with the Advertis. 
ing Federation of America to censor ad- 
vertising copy before publication is un- 
der way at the headquarters of the 
Federation, it was brought out Aug. 14 
at the first meeting of the new Board 
of Directors following the annual con. 
vention in New York in June. 

This is the first step on the part of 
the Federation toward exercising its 
influence for the improvement of copy 
standards, the need of which was em- 
phasized at the June meeting. 

The meeting of the board gave the 
members an opportunity to consider 
numerous tentative plans for the year’s 
work. An early fall meeting will be 
held and more definite recommenda. 
tions will be passed upon to put these 
plans into operation. 

Edgar Kobak of National Broad. 
casting Company, the Federation’s re. 
tiring president, was installed as chair- 
man of the board by the retiring chair- 
man, Gilbert T. Hodges, as were the 
new president, Chester H. Lang, man- 
ager of the publicity department of the 
General Electric Company, Schenectady, 
N. Y., and the new treasurer, Frank 
A. Black, publicity manager of Wm. 
Filene’s Sons Company, Boston. The 
new secretary, Victor Martin, business 
manager of the Davenport (lowa) De- 
mocrat, was unable to be present. 

Mr. Kobak reported the resignation 
of Ben J. Sweetland, president of 
Sweetland Advertising, Inc., New 
York, who was elected to board mem- 
bership in 1932, and recommended that 
Eliot L. Wight, advertising manager 
of the United States Envelope Com- 
pany, Springfield, Mass., be appointed 
to fill the unexpired term of one year. 
Mr. Wight is the president of th 
Direct Mail Advertising Association 
The board confirmed the appointment 

Resolutions were passed in which 
members expressed their sorrow ai the 
loss of Major Patrick F. O'Keefe, 
pioneer Boston advertising agency head, 
who died a few weeks ago. 

It was reported that the Federation 
has set up the necessary machinery s0 
that headquarters will be kept in touch 
with any bills that may be submitted to 
the various state legislatures through- 
out the country affecting advertising, 
particularly those that are intended to 
place a tax upon advertising in any 
form. The Federation will again be 
closely in touch with legislation at 
Washington this winter through the 
work of the director of the Bureau 
of Research and Education, Alfred T. 
Falk, who spent much of his time m 
Washington last year. 

The educational work of the past 
year was reviewed and members of the 
Board were unanimous in the opinion 
that this work should be expanded 
this coming year so far as funds pet- 
mit. 

Miss Helen M. Rockey, Federation 
director, and an executive in the Ad 
vertising Department of the Consoli- 
dated Gas Company, New York, was 
appointed chairman of a special com- 
mittee to develop an educational pro- 
gram by means of which the value of 
advertising to the consumer will be 
brought out before the women’s clubs 
of the country. Miss Rockey accepted 
the assignment and stated that she 
would make her recommendations at aa 
early meeting of the board. 

Members of the board presented the 
retiring chairman, Mr. Hodges, 3 
swivel desk chair in appreciation of his 
service as a director, president 
chairman of the board. 

Mr. Kobak was elected to honorary 
life membership in recognition of his 
service as president and was presented 
with an embossed life membership céf 
tificate. 
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PROPRIETARY ASS’N BEGINS CLEAN-UP 


Advisory Committee Sets Up Outline of Ethical Practices and Undertakes Through New Executive 
Secretary to Make Them Effective 


DWARD H. GARDNER estab- 
lished himself this week in the big 
senna-flavored building of the Centaur 
; Company, maker 
of Fletcher’s Cas- 
toria, in New 
York, and began 
to read advertise- 
ments for propri- 
etary medicines. 

And thus was 
launched what the 
Proprietary As- 
sociation terms 
the first organ- 
ized endeavor by 
an industry to 
control the truth- 
fulness of the ad- 
vertising of its 
membership. 

High hopes are held out for the 
movement, which is “not just a gesture,” 
according to those directing it. If it 
is fully effective, they hope it will fore- 
stall a strict governmental censorship 
of medical advertising such as was pro- 
posed in the Tugwell-Copeland bill. 

While the plans as announced call 
for voluntary cooperation of advertisers, 
and while it is emphasized that the com- 
mittee’s efforts will be primarily per- 
suasive, no secret is made of intentions 
to use whatever legitimate means may 
be found to bring compliance from 
those unregenerate advertisers whose 
excesses might be considered to en- 
danger the whole medical manufactur- 
ing field. 

The committee, it is said, expects to 
act in cooperation with governmental 
agencies and with the Better Business 
Bureaus, as well as with the publishers 
of magazines and newspapers, and those 
in charge of other media. It is pointed 
out that if a case gets as far as the Fed- 
eral Trade Commission, for instance, a 
proprietary manufacturer would be in a 
poor situation to defend himself if it 
were shown that he had refused to make 
advertising reforms urged by the com- 
mittee. 

Undoubtedly the strongest factor in 
favor of the committee’s success is the 
fear felt throughout the proprietary field 
as a result of the powerful fight made 
for the Tugwell-Copeland bill in the 
last year. 

The importance attached to the ad- 
vertising control movement is indicated 
by a special bulletin to members of the 
Proprietary Association in which Presi- 
dent Blair said: 


“Your president and the members of 
your Executive Committee feel that this 
is probably the most important and far- 
reaching step taken by this association 
since the organization of the Require- 
ments Committee.” 

To which William Y. Preyer, chair- 
man of the Advisory Committee, re- 
sponded : 

“At the same time, we have reason 
to believe that our advice will be taken 
very seriously both within and without 
the association. We hope to extend our 
activities beyond our own membership, 
to guard against any possible unscrupu- 
lous action by others that might damage 
the public interest and react against our 
entire industry.” 


Mn! movement was authorized by the 
Toprietary Association at its annual 
meeting in May, when Frank A. Blair 
of the Centaur Company, president of 
the association, was directed to name an 
wavisory Committee on Advertising. 

his committee acts as a subcommittee 
of the association’s influential Require- 
ments Committee, which keeps a heavy 
thumb on the formulation of labels for 
— sold by its members. 

embers of the Advisory Commit 

on Advertising are W. Y. Rane 2 
President of the Vick Chemical Com- 
pany, chairman; Lee H. Bristol, vice- 
President of Bristol-Myers Company; 


Epwarp H. GarDNER 








and William S. Groom, general man- 
ager of the Thompson-Koch Company, 
Cincinnati advertising agency. This 
committee, as told in last week’s Eprtor 
& PuBLIsHER, has appointed as its ex- 
ecutive secretary Edward H. Gardner, 
formerly professor of advertising and 
marketing at Wisconsin University, 
and later associated with J. Walter 
Thompson Company and Benton & 
Bowles. Headquarters are with those 
of the Proprietary Association at 80 
Varick Street. 

First direct action in the campaign 
was to ask all members of the Propri- 
etary Association, as well as other medi- 
cine houses, to send in proofs of all 
their advertising. To reach the adver- 
tising of those firms which might pre- 
fer to escape scrutiny, the committee 
announced that it would also receive 
complaints about medical copy in confi- 
dence from anyone interested. Presum- 
ably most of such complaints will come 
from competitors of the offending ad- 
vertisers, or from other medicine 
makers who fear for the reputation of 
all medical advertising. 

Copy received will be scrutinized by 
Mr. Gardner, who, if necessary, will ob- 
tain legal, medical or chemical advice 
on doubtful points. If he considers 
copy objectionable, he will lay the ob- 
jections before the advertiser and urge 
that. changes be made. 

Guiding principles for his work were 
laid down by the Advisory Committee 
in an “Outline of Ethical Practices in 
Proprietary Advertising,” which is pub- 
lished on this page. This code is being 
placed before members of the associa- 
tion as part of committee report, which 
goes on to say: 

“While this committee will have in 
its own right no final punitive or co- 
ercive power to enforce any such 


opinion which it may form (final deter- 
mination on the conduct of association 
members rests with the Executive Com- 
mittee), the members of the committee 
hope and believe that the work can be 
conducted in such a manner that the 
committee’s recommendations will make 
a very powerful appeal for favorable 
action because of recognition on every 
hand that such recommendations are 
honest, fair, practical and reasonable for 
all parties concerned. 


“Finally, it must be remembered that 
this is a committee of the Proprietary 
Association, seeking to serve the pro- 
prietary industry with such a degree of 
enlightened selt-interest that it recog- 
nizes the necessity of protecting the 
public first, because only by so doing 
can it protect the manufacturers from 
unwise or short-sighted action which 
may reflect discredit upon the entire in- 
dustry, damage its interests and even in 
the course of time threaten to destroy 
it. 

“Tt seems to the committee that, even 
though it had the power of law behind 
its decisions, the whole movement 
would eventually fail if those decisions 
were unjust, unfair or unreasonable. 
On the other hand, even without any 
power of law the movement would suc- 
ceed eventually if the work is done with 
industry, intelligence, common sense, 
courage and impartiality. . . . 

“All the business of the Advertising 
Committee will be transacted by or 
through Mr. Gardner and his office. 
So far as necessary and possible, he 
will have the advice and counsel of the 
three appointive members of the com- 
mittee, with reference to principles of 
procedure and the application or inter- 
pretation thereof to specific business 
which may come before the committee ; 
except that no member of the committee 





to illustrative treatment. 


graphs. 


conditions. 


inelastic rule, uniformly applied. 


rather substantially divided. 





OUTLINE OF ETHICAL PRACTICES 


(Prepared by the Advisory Committee on Advertising of the 
Proprietary Association) 


a RUTH in advertising should apply both to the printed word, and 

Individual words should be carefully 
chosen not only with respect to one or more of their definitions in the 
standard dictionaries, but also with respect to their meaning as com- 
monly and generally understood by the public. 

“In addition to the truthfulness of individual sentences and para- 
graphs, the sequence in which they are employed, or the emphasis, com- 
parison or contrast involved, should not build up any untruthful implica- 
tion contrary to that of the individually truthful sentences and para- 


“Drawings, photographs, maps, plans, cartoons or other illustrations 
or designs should be in good taste and should not distort nor unduly 
exaggerate facts of size, appearance, effect or usage. 

“Testimonials, if used, should be honestly secured, should be author- 
ized only by actual bona-fide users of the product, should represent a 
truthful statement of actual use and experience with the product, and 
should include no statement either as fact or opinion which is contrary 
to reasonable expectation in the use of the product under favorable 


“Copy should be confined to the presentation of statements about the 
particular product advertised, its uses, results and advantages. 
derogatory reflections upon other products should be avoided. 

“In general, it is recognized that the application of hard and fast 
standards to advertising copy is inadvisable. 
copy writer will naturally be enthusiastic about the product. 
is lacking in enthusiasm is not likely to be successful. The courts have 
recognized the legal right of ‘trade puffing.’ 
reasonable degree of ‘trade puffing’ will probably always remain a mat- 
ter of judgment rather than something to be determined by a rigid and 


“In forming such judgments, consideration should be given also to 
conditions which sometimes arise under which it may be impossible to 
determine what is the exact truth. 
should govern. Cases may even arise in which such opinion will be 


“In the work of the Advisory Committee on Advertising of the Pro- 
prietary Association, all these considerations will have their influence. It 
is not the purpose of this committee to make rigid decisions which it 
will attempt to enforce as though it were a court, commission or other 
government bureau empowered by law. 

“Rather, it will be the purpose of the committee to form sound, prac- 
tical and reasonable opinions regarding specific advertisements as to 
their truth, good taste and general fairness with respect to all the rights 
and interests of the advertiser, the trade and the consumer public.” 


Unfair, 
The advertiser and the 
Copy which 


Just what constitutes a 


In such cases ‘competent opinion’ 








may have any part in formulating criti- 
cisms or recommendations with respect 
to the advertising of his own or any 
affiliated company, or of any com- 
petitor. j 

“In case of any disagreement or mis- 
understanding, however, an advertiser 
may have the right of appeal to the 
committee, provided that notice of such 
appeal is made in writing direct to 
the committee or through President 
Blair, setting forth all the facts and 
circumstances upon which the appeal is 
based; and provided further that no 
member of the Proprietary Association 
may be expelled from membership ex- 
cept by action of the Executive Com- 
mittee after notice and full hearing as 
provided in amendment to the by-laws 
approved May 24, 1934.” 

If necessary, the committee reported, 
an advertiser may be asked to disclose 
“the nature of such imgredient or in- 
gredients as are depended upon to pro- 
duce the effect claimed,” but no manu- 
facturer will be asked to make a full 
formula disclosure at any time. 

In case of a controversy by two or 
more proprietary advertisers over the 
truthfulness of their copy or competitive 
statements and claims, it is planned that 
Mr. Gardner will act as arbitrator upon 
request if all parties to the controversy 
agree to abide by his decision as the 
arbitrator. 

Already, Mr. Gardner told Eprror & 
PUBLISHER, this week, one non-member 
had sent in four pieces of copy, two 
of which were objectionable. He said 
the advice of the committee would be 
available to advertising agencies as well 
as to advertisers, 

Advertising, even now, he said, shows 
improvement due to the advertisers’ 
recognition that the public has a new 
alertness to advertising claims. In ad- 
dition, the fact that the Proprietary As- 
sociation has set up this committee, and 
the action of the committee in issuing 
its first report, will impress the industry 
with the seriousness of the situation 
and help to give weight to the com- 
mittee’s recommendations. He pre- 
dicted that this fall will see still more 
visible steps forward. 


NAMED BY GAS ASSOCIATION 

Charles W. Person has been ap- 
pointed director of publicity and ader- 
tising at American Gas Association 
Headquarters, according to announce- 
ment by Alexander Forward, managing 
director. Mr. Person will work closely 
with the newly created General Com- 
mittee on publicity and Advertising, 
whose chairman, Henry Obermeyer, 
Consolidated Gas Company of New 
York, is a member of the Executive 
Board. The American Gas Association 
Monthly will be edited under Mr. Per- 
son’s direction by James M. Beall, for 
five years a member of the association’s 
headquarters staff. 


RELEASING ESQUIRE COPY 

Esquire Magazine is launching a new 
general advertising campaign in news- 
papers and magazines with copy of a 
humorous nature, designed to burlesque 
oldtime mail order ads. The series of 
12 ads will appear in metropolitan news- 
papers, starting in the Chicago Daily 
News Aug. The magazine cam- 
paign began in Time for Aug. 13. The 
Chicago office of Blackett-Sample- 
Hummert is releasing the schedules. 
Howard Jones and Bennett Bates of the 
agency prepared the new Esquire cam- 
paign. 


OPERATE ON LEN SMALL 


Len Small, president of the Kankakee 
(Ill.) Republican-News and twice gov- 
ernor of Illinois, underwent an opera- 
tion in Presbyterian Hospital, Chicago, 
Aug. 2, it became known late last week. 
He was reported to be out of danger, 
although the nature of the operation 
was not revealed. 
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NEWS MEN ATTACKED 
BY LA. GUARDSMEN 


Reporter and Photographer, Investi- 
gating Story of Shot, Roughly Han- 
dled—Newspapermen Testify 
at Contempt Hearing 


(By telegraph to Evitor & PusiisHEr) 

New Orveans, Aug. 15—A group 
of national guardsmen attacked Mor- 
timer Kreeger, reporter, and Wilfred 
D’Aquin, photographer, for the Times- 
Picayune here last night when the two 
went to a downtown restaurant to in- 
vestigate a report that a guardsman 
had fired a pistol in the wall of the 
place. 

D’Aquin received several bruises on 
the forehead and his trousers were 
torn, while Kreeger’s glasses were 
knocked off and stepped on during the 
melee. 


A sergeant persuaded the guardsmen 


to stop before serious injury was 
done. 
Approximately 20 guardsmen, who 


are still on duty at the Registrar of 
Voters office, due to Governor Allen’s 
“partial martial law,” were eating din- 
ner in the restaurant when one of 
their number drew his automatic, bran- 
dished it several times and fired into 
the wall across the table. Two men 
eating in the restaurant retrieved the 
flattened bullet and brought it to the 
Times-Picayune office Kreeger and 
D’Aquin were sent to the restaurant 
tor more details. The restaurant man- 
ager denied anything had happened and 
when Kreeger exhibited the bullet, 
grabbed it from his hand One of the 
guardsmen took the bullet and _ said, 
“Try and get this back now.” The re- 
porter grabbed the guardsman’s hand. 

As they were grappling, another 
guardsman standing ‘behind Kreeger 
raised his hand to strike and D’Aquin 
caught his arm. Four guardsmen im- 
mediately attacked D’Aquin, pushing 
him against a wall and striking him 
several times. Noncommissioned offi- 
cers quelled the melee after a few mo- 


ments and the newspapermen were 
forced from the restaurant by the 
guardsmen. 


D’Aquin was later allowed to return 
for his camera, which he had left near 
the door and which was not damaged. 
The guardsman who fired the shot, said 
to have been drunk, was placed under 
military arrest, as was the one who 
fought with Kreeger for possession of 
the flattened bullet. 

uring the day yesterday newspaper- 
men again figured in the political tur- 
moi! when they were summoned to 
civil district court in contempt of court 
proceedings against Adjutant General 
Raymond H. Fleming of the Louisiana 
national guard. Among those testify- 
mg were Kreeger and D’Aquin, 
Charles _E. Frampton, reporter, and 
Philip Guariosoc, photographer, Item 
Tribuye; Edward E. Agnelly, Times- 
Picayune photographer ; George Healy, 
Jr., city editor and George J. Martin, 
reporter, Times Picayune, also were 
subpoenaed. 





LEDGER STAMP SHOW OPENS 
Philadelphia Sees Philatelic 


Rare 
Specimens in Papers Exhibit 

PHILADELPHIA, Aug. 18—A million 
dollars worth of postage stamps belong- 
ing to philatelists from every part ofthe 
United States are being shown in the 
Philadelphia Evening Ledger’s second 
annual exhibition, which opened today 
in the Public Ledger Building. : 

More than 100 individual awards, 
seven cups and two silver plaques will 
be given to participants and the clubs 
they represent. More than 200 stamp 
collectors were lined up for keen com- 
petition. 

For the special convenience of specta- 
tors the Post Office Department has 
established a branch station on the ex- 
hibition floor. Here stamps are being 
sold, letters dispatched and an appropri- 
ate cancellation advertising the show 
applied to all outgoing mail. 
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So the sob sister scribbled 





SOB SISTER SHORTS 


By EDITH BRISTOL 


Women’s Editor, San Francisco Call-Bulletin 


Oe day at the races— 
But you can’t always pick a winner 
By a sleek coat and shapely lines. 


“Get pictures of all the aristocrats——” 
The city editor said, “and describe their glad rags. 


Patrician from her chic beret to her slim sandals ; 
Appeared the Lovely Lady in Russian sables and orchids. 
She might have been the daughter of a hundred earls. 


Minute descriptions of her exquisite costume 
While Whitey focused his camera upon her perfect profile. 


Just as Whitey started to press the bulb ; 

The lady’s escort leaned over her shapely shoulder and hissed; 
“If youse lets dat guy mug youse ’ 

“T°ll smash your face in, once we gets clear of dis dump.” 








PRESS CONGRESS MEET 
IN MELBOURNE 


Dr. Walter Williams Sets Next March 
On Invitation Extended by 
Australia to President 
Robert Bell 


(Special to Ep1ror & PuBLisHER) 

CoLtumsra, Mo., Aug. 13—The Press 
Congress of the World will meet in 
Melbourne, Australia, next March, ac- 
cording to an announcement made by 
Dr. Walter Williams, honorary presi- 
dent of the Congress and head of the 
University of Missouri and its School 
of Journalism, The exact dates for the 
session will be determined by Dr. Wil- 
liams and the board of directors of the 
Congress within the next few days. 

The selection of Melbourne as the 
meeting place for the 1935 sessions is 
the result of an invitation extended to 
Robert Bell, the Lyttleton Times, 
Christchurch, New Zealand, president 
of the Congress, by the Australian gov- 
ernment and by officers of the Cen- 
tenary of Melbourne Exposition. This 
exposition opens in October of this year 
and continues until late in 1935. 

President Bell and Dr. Williams have 
named Frank L. Martin, associate dean 
of the University of Missouri School 
of Journalism, as convention chairman. 
Mr. Martin will have charge of plans 
for the March session, including trans- 
portation and promotion, publicity, and 
program arrangements. 

The Press Congress of the World 
had its preliminary organization at the 
Pan-Pacific International Exposition in 
San Francisco in July, 1915. Repre- 
sentatives of the world’s press had been 
asked by the exposition to meet in an 
international press congress July 6-10 
of that year. At that meeting, it was 
unanimously decided, upon resolution 
offered by Mr. Bell, to effect a perma- 
nent organization. Dr. Walter Wil- 
liams was chosen president; A. R. Ford, 
secretary of the Dominion Press Gal- 
lery, Ottawa, Canada, was named sec- 
retary. In addition, vice-presidents 
from each of the countries represented 
were named. 

The first session of the Press Con- 
gress of the World thus formed was 
held in Honolulu in 1921. Dr. Wil- 
liams remained in office as president, 
and James Wright Brown, president of 
Epiror & PUBLISHER, was named secre- 
tary-treasurer. 

In September, 1926, the Congress met 
in Geneva, electing Robert Bell of New 
Zealand president, and Wallace Odell, 
editor, the Tarrytown (N. Y.) Daily 
News, secretary-treasurer. 

A regional session was held in 
Mexico City from Aug. 10 to 14, 1931. 
Mr. Bell continues to serve as presi- 
dent. Omar D. Gray, former editor of 
the Sturgeon (Mo.) Leader, now is 
field secretary. 

Countries represented by vice-presi- 
dents include: Argentina, Australia, 
Belgium, Bolivia, Brazil, Canada, Chile, 
China, Columbia, Costa Rica, Cuba, 
Denmark, Dominican Republic, Ecuador, 
France, Great Britain, Greece, Guate- 
mala, Holland, Honduras, India, Ire- 


land, Italy, Japan, Korea, Mexico, New 
Zealand, Nicaragua, Norway, Panama, 
Paraguay, Peru, the Philippine Islands, 
Porto Rico, Salvador, South Africa, 
Spain, Switzerland, Turkey, the United 
States of America, Uruguay, and 
Venezuela. 





FOREIGN PAPERS ORGANIZE 


Eight Detroit Publishers, in New 
Group, Will Support G. O. P. Ticket 

Publishers of eight Detroit foreign 
language newspapers have formed the 
Detroit Foreign Press Association. Pub- 
lications represented are the Polish 
Daily News, Viata Novo (Rumanian), 
Nova Pora (Ukranian), Detroit Greek 
Tribune, Italian Tribune, Gazette van 
Detroit (Belgian), Detroit Ujsag (De- 
troit Hungarian News) and Detroiter 
Abend Post (German). 

Frank Januszewski, publisher of the 
Polish Daily News, was elected presi- 
dent ; Vincent Giuliano, publisher of the 
Italian Tribune, vice-president; Oscar 
Wagner, of the Abend Post, secretary, 
and Julius Fodor, publisher of Detroit 
Ujsag, treasurer. The association, 
which announced it would support the 
Republican ticket at the fall election, 
proposes to foster a closer relationship 
between the various national groups and 
to act collectively on issues of civic and 
social importance. 


COPYRIGHT DAMAGES CUT 


Verdict of $5,000 Reduced to $250 
in Boston Post-Mercury Case 
The United States circuit court of 
appeals Aug. 9 by a two to one de- 
cision reversed a decision of the Fed- 
eral District court in imposing heavy 
damages of $5,000 and counsel fees of 
$1,500 on Elijah William Cunningham 
(Bill Cunningham, Boston (Mass.) 
Post sports staff), and the Boston Post 
Publishing Company because of a copy- 
right story under title of “Ku Klux,” 
written by William A. S. Douglas, 
which appeared substantially in the 

Post. 

Judge James A. Lowell imposed the 
damages and fees in the lower court. 
The Circuit Court ruled that the dam- 
ages should not exceed the minimum 
of $250 fixed by statute and counsel 
fees $750, the other sum of $1,500 be- 
ing excessive. Federal Judge Scott 
Wilson wrote the majority opinion 
with Federal Judges James M. Mor- 
ton, Jr., concurring, and George H. 
Bingham dissenting. Douglas’ story 
appeared in the American Mercury for 
March, 1928. It was claimed the de- 
fendants infringed on the copyright. 
Under the law the maximum fine is 
$5,000. 








A.P. EDITORS TO MEET 


The Associated Press Managing 
Editors’ Association will hold its an- 
nual convention in Chicago, Oct. 11 
and 12, at the Edgewater Beach Hotel. 
Hal O’Flaherty, Chicago Daily News 
assistant managing edtor, has been ap- 
pointed in charge of the entertainment 
committee. The convention will close 
with a banquet on Oct. 12, featuring 
theatrical and radio talent. 














NEW NEWSPAPER PLAY 
OPENS IN WESTPORT 


“Kill That Story” Has Advertisiy 
Convention as Background—Honey 
Editor Is Given a Break— 
Looks Like a Hit 


A new newspaper play entitled “kj 
That Story” trom the pen of Harm 
Madden and Philip Dunning is 
prepared ior broadway production thy 
coming season, and as one of the chig 
characters remarks in the course of th 
action it seems “the cycle is SWinging 
around again and once more the hones 
editor is destined for a break.” Afte 
such plays as “bive Star Final”, “Th 
tront Page” and spurious “talkies”, th 
latest comedy on the newspaper them 
comes as a relief, even though it dog 
indulge in some good-natured joshig 
and does expose some disagreeable type 
all too true in the trade. 

“Kill That Story” opened for ; 
week’s try-out at Lawrence Langner; 
Country Playhouse, Westport, Com 
Aug. 13, and if enthusiasm, laughte 
and applause from summer audiency 
is any criterion, it should register in tk 
hit class in New York. 

The scene is laid during an adverti. 
ing convention, with the action taking 
place in the parlor of a hotel suit 
Many of the types met at such a tim 
and place are present, including, fort. 
nately, the honest editor who has grow 
up in the business, has learned to loy 
his paper and knows how to use his 
power intelligently to crush the politica 


boss who might otherwise milk the city F 


dry. In contrast to him are the shrew 
promoter and owner of the spineles 
small-time newspaper chain, which oper 
ates without any editorial policy, an 
which, as Joe McGuire, the honest ed- 
tor, comments would hesitate to “rm 
an editorial on ‘Swat the Fly’ for fee 
of offending screen manufacturers.” 


A note of authenticity runs through : 
the piece as characters refer by nam / 


in conversation to such newspaper fi- 
ures as Roy Howard, William Rar- 
dolph Hearst, Frank E. Gannett and 
Arthur Brisbane. Eprtror & Pw 
LISHER also rates a mention in the 
course of the dialogue. 

One of the biggest laughs in the per- 
formance comes when a delegate rep- 
resenting an agency mar and referrel 
to as the “guy who is taken out of th 
Smithsonian Institute once a year an 
dusted off to make a convention speech’ 
rehearses part of his banquet address, 
eulogizing the advertising saints who 
have created “Halitosis”, “Scurf”, and 
“B.O.” and pointing out the dangers to 
the advertising profession likely to come 
from those “professors in Washington.’ 

Briefly, the story revolves around the 
attempted but unsuccessful undercover 
purchase of one liberal paper in th 
convention city presumably by the 
small-chain owner and his henchmat, 
but in reality with the money of the 
city’s political boss, who refers to New 
York’s Fusion party as “that bunch o 
amateurs” and sees his machine crum- 
bling under a fearless editorial hammer. 
The crooked game is smashed by the 
play's “love interest” in the persons 0 
Duke Devlin, played by James Bell, a 
young newspaper man, and Margaret 
McGuire, his divorced wife, and _the 
editor’s daughter. Devlin had been fired 
from one of the “tin-horn” chain papers 
by Spike Taylor, the promoter, for a 
act of which the latter was really 
guilty, a cheap sex affair ending in the 
girl’s suicide, with the young man tak 
ing the rap for his boss and losing his 
wife by divorce as a result. Spike and 
Paul Simpson, the chain owner, afe 
using the convention as cover for their 
shady deal with John T. Horrigan, the 
political boss. Devlin steps in to show 
them up in time. McGuire, the editot, 
finally buys the paper himself from the 
old retiring owner, and the young news 
paper man wins back his wife by forcing 
Spike to tell her the truth on the prom: 
ise that he will “Kill That Story” of 
the promoter’s real guilt, or otherwist 
he will spread it all over the paper t 





be picked up by A.P. and carried to the 
country. 
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BOYCOTT ON SAN FRANCISCO-OAKLAND 
DAILIES URGED BY UNION GROUPS 





San Francisco Butchers, East Bay Building Trades Ban Reading 
or Buying Advertised Goods—S. F. News 





AN FRANCISCO, Aug. 11—An 

aftermath of the recent general 
strike is the reported attempt by the 
radical and “left wing” element con- 
nected with the organized labor move- 
ment in the San francisco Bay area to 
have measures of retaliation adopted by 
local unions to penalize certain daily 
newspapers for the part they played in 
championing the rights of the general 
public and assisting to break the gen- 
eral strike. 

Nearly 200 unions were represented 
in the general strike. Organized labor 
in San Francisco, with one exception, 
has refrained from taking any “boy- 
cott” action. That one exception is the 
San Francisco Butchers’ Union, which 
was one of the very first to walk out 
two days in advance of starting date 
scheduled for the general strike, and 
recently went on record with instruc- 
tions to its membership not to patronize 
certain newspapers. 

In Oakland and the Eastbay area, 
where general strike action became 
effective one day later than in San 
Francisco, the Building Trades Council 
and Central Labor Council of Alameda 
County adopted the following resolution 
at a meeting held July 31: 

“WuHeEreEAS, the Examiner, Post-En- 
quirer, Tribune, Call-Bulletin and 
Chronicle, daily papers published in the 
Bay district, have been exceptionally 
uniair to Organized Labor in the han- 
dling of strike news items; and 

“WuereEAs, the general public as well 
as Organized Labor have thereby been 
sadly misinformed as to true facts and 
conditions of our position in this situa- 
tion; and 

“WHEREAS, we, of Organized Labor, 
have thereby been greatly handicapped 
in our legitimate and constructive ef- 
forts in the protection of the general 
public in a period of emergency, as well 
as greatly impeded in the constructive 
program of organization for the ulti- 
mate benefit of all working people; and 

“WHEREAS, Organized Labor has re- 
peatedly put out truthful and conscien- 
tious statements for publication which 
have been ignored or distorted to our 
great discredit, 

“THEREFORE, BE IT RESOLVED, that each 
and every member of every affiliated 
local of unions in the Building Trades 
Council and the Central Labor Council 
of Alameda County, be hereby urgently 
and sincerely requested to immediately 
cancel their subscriptions to the above- 
named papers; and 

“In view of the friendly and truthful 
attitude of the San Francisco Daily 
News, to immediately subscribe to or 
buy only the San Francisco Daily 
News, in place of the above-named 
papers; and 

“In making all cancellations of sub- 
scriptions to plainly and emphaticaity 
state the reason for so doing; and 

“Be Ir FurTHER RESOLVED, That we 
also withdraw our united patronage 
from any and all advertisers of the 
before mentioned unfriendly papers ; and 
_ "That we individually and collec- 
tively take it upon ourselves to see that 
this program is carried out among all 
our members, friends and neighbors, to 
the end that the great strength of Or- 
ganized Labor in any collective action 
may receive the respect to which it is 
So justly entitled. 

According to statements given by the 
executives of the five daily newspapers 
cited in the resolution, the effects of 
any attempted “boycott” have been prac- 
tically negligible, and found to be of no 
consequence. Very few subscriptions 
have been reported cancelled by Oak- 
land newspapers. One Oakland news- 
Paper publisher reports that one man 
called at the business office after pas- 
sage of the resolution and requested 
that his subscription be cancelled, giv- 
ing his reason accordingly. That after- 
noor the man’s wife appeared at the 


__Excepted 


business office with blood in her eye and 
eniphatically instructed that the tamily 
nev-spaper be reinstated immediately. 

The newspaper executives involved 
stated, in discussing this situation, that 
such a proposed boycott is ridiculous 
aud much against the best interests of 
organized labor, because these newspa- 
pers themselves are large employers of 
union labor. The mechanical depart- 
ments of the six daily newspapers in 
San Francisco and Oakland are organ- 
ized 100%. 

It was pointed out that it was 
largely through the insistence of the 
newspaper publishers’ council—consist- 
ing of Clarence R. Lindner, general 
manager, San Francisco Examiner; W. 
N. Burkhardt, editor, San Francisco 
News; George T. Cameron, publisher, 
San Francisco Chronicle; Robert P. 
Holliday, publisher, San Francisco Call- 
Bulletin; Joseph R. Knowland, pub- 
lisher, Oakland Tribune; Richard A. 
Carrington, Jr., publisher, Oakland 
Post-Enquirer, and John Francis Ney- 
lan, general counsel, Hearst Newspa- 
pers—that no punitive measures were 
undertaken against organized labor fol- 
lovzing the collapse of the ill-advised 
general strike. Public opinion at the 
time was strongly aroused against the 
radical leadership which had stampeded 
the other unions into the general strike 
and attempted to trample ruthlessly over 
the rights of the general public, and 
this feeling found expression in the 
widespread raids by parties of vigilantes 
on the headquarters and meeting places 
of alleged radical and communistic or- 
ganizations in cities throughout North- 
ern California. At the same time cer- 
tain interests also desired to take advan- 
tage of this opportunity to make San 
Francisco an open shop community. 

The publishers’ council strongly insis- 
ted when counselling business and civic 
leaders—and repeated this advice in 
trenchant front page editorials—that no 
steps must be taken following the strike 
collapse which would take away any of 
the rights or crush union labor, as the 
conservative labor leaders and such 
membership had taken control of the 
general strike from radical leadership 
when the full danger of such course 
was explained to them. 


18, 1934 


This same advice of the publishers’ 
council was followed and contributed in 
no small measure to a quick, peaceful 
settlement of the general strike and the 
decision by the waterfront unions and 
their employers to arbitrate their dif- 
ferences. 


CHAIN STORES AGAIN 
MAKE TRICK OFFER 


Asking Newspapers to Take Pay 
in Percentage of Sales Made, 
Says Head of Inland 
Committee 





Chain stores and other retail adver- 
tisers are again seeking contracts with 
newspapers in which a percentage of 
sales will determine the amount 
to be paid for advertising space, J. S. 
Gray, Monroe (Mich.) News, chair- 
man of the Inland Daily Press Associ- 
ation’s chain store relations committee, 
reports in the August /nland Bulletin. 

One of the largest chain store opera- 
tors in the Inland territory claimed 21 
coutracts on percentage of gross sales 
with newspapers, according to Mr. 
Gray, who stated information as to the 
identity of such publishers is being held 
confidential. Mr. Gray announced his 
intention of making a complete report of 
such cases at the fall meeting of the as- 
sociation in Chicago, Oct. 16-17. 

“Frequent requests have come to me,” 
said Chairman Gray recently, “as to my 
opinion of the merits of such form of 
contract. My answer is the same in all 
cases : 

“If the form of contract accepted 
from a chain store or any other, is one 
that can be offered and is offered freely 
to all other advertisers, there may be no 
ethical objection to it. 

“If it cannot be offered to other ad- 
vertisers, if it is simply an exclusive ar- 
rangement cut out for the particular 
benefit of any one advertiser, it consti- 
tutes in my judgment a bad practice. 
So much for that angle. 

“As to whether the adoption of a vol- 
ume form of contract is practical and 
advisable in any field, it must remain 
open to discussion on its merits. So 
far as I know, no paper has given such 
a policy a thorough and complete trial.” 


o 
gross 





WEEKLY 100 YEARS OLD 
The 100th anniversary of the Wood- 
bury (N. J.) Constitution, Gloucester 
county’s oldest weekly newspaper, was 
celebrated at a dinner at Woodbury 
Country Club. State treasurer William 
H. Albright is publisher. 








OGDEN REID VISITS HIS PARIS HERALD 























Ogden Reid, editor of the New York Herald Tribune, was photographed recently 

with his family on the roof of the Paris Herald building. Left to right, the 

group includes: Whitelaw Reid, Mrs. Helen Rogers Reid, Ogden Rogers Reid 
and Mr. Reid. 
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DAILY DENIED RIGHT 
TO SIGN CONTRACT 


Employes Get In- 
junction Restraining Vancouver 
Publisher from Making Agree- 
ment With Typo. Union 


Non-Mechanical 


VANCOUVER, WAsH., Aug. 13—Her- 
bert J. Campbell, publisher of the Van- 
conver Evening Columbian, has_ been 
restrained by an injunction in the Clark 
county courts from signing a contract 
or entering into a separate employment 
agreement with the typographical union 
recently organized in Vancouver, the 
action being brought by a group of the 
non-mechanical employes. 

lhe action is based on a cooperative 
agreement entered into on Oct. 7, 1932, 
wherein the Columbian made an arrange- 
ment ‘with all its regular employes, in- 
cluding the composing room, press room 
and sterotyping room workers, to divide 
the revenues. The arrangement was 
that each month a certain sum should 
be set aside for the reserve fund, all 
bills be paid, depreciation reserves be 
taken out and temporary help paid. 
Then two per cent was to be deducted 
from the earned revenues to account 
for collection losses and the remainder 
was to be divided on a unit basis, the 
unit being the salaries as of October, 
1932. The Columbian agreed to con- 
tinue this arrangement even after the 
return of good times, agreeing to take 
no profit as a corporation except in 
such months when the _ division 
amounted to 163.4 per cent of the sal- 
aries as of the’date of the contract. 
The employes were all told that they 
were free to follow their own judgment 
in entering the cooperative movement 
and that their jobs at the salaries then 
in effect would be as secure as non- 
members of the cooperative as though 
they were members. 

Under this plan there were good 
months and bad months. In March, 
1933, when the banks closed and busi- 
ness was paralyzed the division fell 
as low as 52.81 per cent of the basic 
salaries. This year the maximum has 
been 122.67 per cent in June. 

In June of this year a union was or- 
ganized and the publisher finally, after 
some negotiation, offered a contract to 
the union. Before it was signed, how- 
ever, the other members of the coopera- 
tive agreement, not including the mech- 
anical staff, brought an injunction ac- 
tion and a temporary injunction was 
granted on Aug. 9 and made permanent 
on Aug. 13 pending hearing the case 
on its merits. This hearing has been 
set for Aug. 30. Meanwhile members 
of the typographical union employed on 
the Columbian have appeared as inter- 
venors in the action. 

The daily newspaper code has been 
cited by the plaintiffs in the action as 
the hinge upon which they are hanging 
their case. They have set forth that 
they have a legal contract, to which 
they, the mechanical staff and the pub- 
lisher have agreed, and that this con- 
tract can, under the code, be abrogated 
only by mutual agreement, their con- 
tention being that the refusal of a large 
portion of the employes so to agree to 
dissolve the contract as regards another 
group makes it impossible and illegal 
to enter into another contract with some 
of the employes. 

There has been much conjecture as 
to the union’s actions in the event the 
injunction is upheld. The union offi- 
cials say their union cannot recognize 
co-operative agreements. A weekly 
paper in the city, the Clark County Sun, 
has already signed the union agreement. 
The men in the Columbian composing 
room say they may be ordered to walk 
out in the event the injunction is finally 
upheld, but in that case the publisher 
says he will be powerless, inasmuch as 
violation of an injunction would mean 
contempt proceedings and jail. The pub- 
lisher has expressed himself as willing 
to make an agreement with the union, 
but so far has been stopped by injunc- 
tion. The situation is one which the 
union men say is, as far as they know, 
without precedent in the affairs of the 
typographical union. 
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NO OKLAHOMA CITY PRESS MONOPOLY 
ATTORNEY GENERAL RULES 





Oklahoman-Times Rebates for Exclusive Local Copy Violates No 


State Law—Other 


Charges Similarly 


Dismissed 





OV. MURRAY Aug. 10 received 

negative answers to questions he 
asked in July on whether the Oklahoma 
Publishing Company, publishers of the 
Daily Oklahoman and Times, and oper- 
ators of radio station WKY, is a mo- 
nopoly under the state constitution and 
operating in violation of anti-trust 
laws. 

The opinion, written by Fred Hansen, 
assistant attorney general, and approved 
by J. Berry King, attorney general, 
stated that the Oklahoma Publishing 
Company is not a monopoly, is not vio- 
lating the anti-trust laws of Oklahoma 
either in the execution of advertising 
contracts or the operation of an express 
business and therefore cannot success- 
fully be prosecuted under existing Okla- 
homa laws. 

The committee appointed by the Ok- 
lahoma City trades and labor council to 
ask federal investigation of the alleged 
violations of the anti-trust laws by the 
Oklahoma Publishing Company, repor- 
ted to the council meeting that W. C. 
Lewis, United States District Attorney, 
had told them that no federal question 
was involved. 

Considerable dissension arose at the 
meeting over the council’s activity in 
connection with the anti-trust law viola- 
tion charges. An element of the organi- 
zation took the floor to demand that the 
council stay out of a “fight between two 
business concerns, both of which em- 
ploy union labor.” 

The governor has charged several 
weeks ago that the Oklahoman and 
Times were giving rebates on exclu- 
sive advertising to boycott other Okla- 
homa City publications. 

He also had charged that the Okla- 
homa Publishing Company had paid the 
deficits of the Oklahoma News of Okla- 
homa City. Publishers of both papers 
denied this to be true. 

Complete text of the opinion covers 
five closely written pages, from which 
the following excerpts were taken: 

The attorney general acknowledges receipt 
peur letter dated July 17th, wherein you 
ask: 

“Evidence has been submitted to me that 
the Oklahoma Publishing Company, and par- 
ticularly the Daily Oklahoman and Times, 
are exacting of advertisers a contract not to 
advertise with any other newspaper whatso- 
ever, and that a contract is also made be- 
tween that company and the Oklahoma City 
News whereby the News is not to interfere 
with the control over such advertisement out 
of consideration that the Oklahoma Publish- 
ing Company pay all deficits monthly to the 
Oklahoma City News so that their paper may 
operate without loss. It is also established 
that the Oklahoma Publishing Company is, 
in addition, operating a public carrier com- 
pany in violation of public policy. If these 
facts can be established, I ask you if they do 
not constitute a monopoly under the Consti- 
tution, and a violation of the anti-trust laws 
of the state of Oklahoma? * * *” 

In relation to the above letter, you wrote 
the attorney general on July 30, 1934, that 
you desired him to give his opinion upon the 
facts submitted, stating: “I do not need an 
investigation. I have the facts before me.” 

In reply, you are advised that in order to 
more definitely and specifically answer the 
three questions contained in your letter, we 
have separated and restated the same as fol- 
lows: 

(1) Does = contract for commercial adver- 
tising entered into by the Oklahoma Publish- 
ing Company with a merchant in this state 
and which contract, among other things, re- 
quires said merchant to advertise exclusively 
in newspapers published by said company, 
constitute a monopoly under our state consti- 
tution and a violation of the anti-trust laws 
of Oklahoma? 

(2) Does a contract entered into by said 
publishing company with the Oklahoma City 
News, whereby said latter paper agrees not 
to interfere with or seek to prevent the Okla- 
homa Publishing Company from entering into 
and carrying out the provisions of contracts 
such as are mentioned in the preceding para- 
graph in consideration of said company pay- 
ing monthly to the Oklahoma City News all 
operating deficits, constitute a monopoly under 
our state constitution and a violation of the 
anti-trust laws of Oklahoma? 

(3) Does the fact that the Oklahoma Pub- 


lishing Company operates “a public carrier 
company in violation of public policy” con- 
stitute a monopoly under our state constitu- 
tion and a violation of the anti-trust laws of 
Oklahoma? 

In reply to your first question, you are 
advised that we have been unable to find any 
case passing on the validity of exclusive ad- 
vertising contracts such as are mentioned in 
your letter; however, the supreme court of 
this state in a case entitled Ripy and Son v. 
Art Wall Paper Mills, 41 Okla. 20, 136, Pac. 
1080, 51 L. R. A. (N. S.) 33, held in the 
first paragraph of the syllabus as follows: 

“An agreement of a retailer to buy a par- 
ticular line of goods exclusively from a cer- 
tain manufacture thereof, for a limited pe- 
riod of time, and confined to a particular 
locality, in consideration of other covenants 
therein of mutual advantage to the parties, 
and when otherwise unobjectionable under the 
law, is not invalid because in restraint of 
trade.” 

In some states, exclusive purchase con- 
tracts are by statute made illegal, but there is 
no such statute in Oklahoma. However, even 
in states where such contracts are declared 
illegal, a contract which requires the vendee 
to purchase certain goods exclusively from 
the vendor to be entitled to certain agreed 
premiums or rebates, has been held valid. 

It should be noted that section 45 of arti- 
cle 5 of our state constitution, sections 12797 
to 12801, Okla. Stats. 1931, as amended by 
chapter 112, Okla. Session Laws 1933; and 
sections in 12812 to 12818, Okla. Stats. 1931, 
prohibit certain unlawful and unfair discrim- 
inations in the sale of commodities and in 
the furnishing of service to the publc, when 
same are sold or furnished at a lower price 
in one community of the state than in an- 
other, but as sales of advertising space by 
the Oklahoma Publishing Company are all 
consummated in Oklahoma City, said consti- 
tutional and statutory provisions are not ap- 
plicable to the instant question. 

It should be further noted that under the 
provisions of section 12808, Oklahoma Stat- 
utes 1931, common law remedies relating to 
unlawful combinations and discriminations 
were continued in force and effect in this 
state, but we have been unable to find any 
such remedy that is applicable here. Your 
first question is therefore answered in the 
negative. 

In reply to your second question, you are 
advised that from a careful examination of our 
state constitution and the anti-trust laws of 
this state, the attorney general is of the opin- 
ion that your second question should be and 
same is hereby answered in the negative. 

In reply to your third question, you are 
advised that in the opinion of the attorney 
general the fact that the Oklahoma Publish- 
ing Company may operate “a public carrier 
company in violation of public policy” does 
not constitute or create a monopoly under our 
state constitution or a violation of the anti- 
trust laws of Oklahoma. 

Very truly yours, 

For the Attorney General, 
Frep Hansen, 
Assistant Attorney General. 


for August 18, 1934 





| BACK FROM WORLD TOUR 

















Mr. and Mrs. James H. Furay returned 
this week from a trip around the world. 
Mr. Furay, vice-president of the United 
Press Associations, almost immediately 
started again on an airplane trip to 
Latin America in a publishers’ group. 


HAY PRICES “HAYWIRE”? 


State Official Says So of Philadelphia 
Dailies’ Reports—Papers Say No 
Philadelphia newspapers were charged 

recently by Pennsylvania State Sec- 

retary of Agriculture John A. McSpar- 
ran “doing” Southeastern Pennsylvania 
formers out of a fair price for their 
hay by publishing “misleading” quota- 
tions for this grain. McSparran charged 
that prices publishing in Philadelphia 
newspapers remained for several weeks 
at a level of $13 to $14 a ton for “best” 
hay, while hay prices quoted in New 

York for five grades ran from $19 to 

$22 and in Pittsburgh the range was 

from $17 to $20.50. 

As a result of McSparran’s charges 
the Philadelphia Record dropped its 
daily quotations of hay prices pending 
an investigation. : 

The published figures, according to 
the Philadelphia newspapers, come from 
James C. Jackson, secretary of the 








hin 
Philadelphia Produce Exchange, Jack- 
son claims his figures are obtained from 
the leading dealers of the city. 











PAID STAFF IN SILVER DOLLARS 

















Not Tia Juana, Mexico, but Glendale, Cal. Pictured here are 3,800 silver dollars 
in person, just before the employes of the Glendale (Cal.) News-Press were 
paid off the day before Dollar Day. From left to right: C. W. Gregory, auditor 


of the News-Press; D. E. MacVicar, bank manager; W. S. Kellogg, president 


and general manager of the News-Press, and P. A. Nightingale, Glendale 
patrolman. 








NATIONAL PRESS BLDG 
REORGANIZATION 


Receiver Will Seek Court Approw| 
of Plans Now Being Drawn for 
Creditors’ Consent to Save 
All Equities 


By Georce H. MANNING 
(Washington Correspondent, 
Epitor & PusBLisHER) 

WasuincrTon, D. C., Aug. 15.—Plag; 
for reorganizing the National Preg 
Building Corporation are being drawn 
by officers of the corporation for pres. 
entation to all stockholders and crei. 
itors, Lawrence B. Campbell, perm. 
nent trustee of the property, has ap. 
nounced. 

Drawn under the provisions of the 
new Corporate Reorganization A¢ 
which was signed by President Roose. 
velt last June, the plans must be 
proved by at least two-thirds of th 
creditors before it can be submitted tp 
the court for approval. ; 

If the reorganization plan is not ap 
proved by the necessary number oj 
creditors and should any other proposal 
fail to receive the required sanction, the 
Court may either order the property 
foreclosed under regular bankruptcy 
proceedings or restore it to the posses 
sion of the receivership preceding th 
present cause. Before Campbell wa 
named permanent trustee following a 
hearing before the District of Colum- 
bia Supreme Court in June, he acted 
as receiver. 

Approval by the creditors of the re 
organization plan and made effective by 
court sanction will mean that the m- 
nority stockholders and creditors who 
did not voice their approval must ac- 














—s od 


apres 


cept such securities as are issued to | 


their respective class of equities under 
the reorganized corporation. _— 

The National Press Building Cor- 
poration was the first corporation in 
the United States to come under th 


— 


Corporate Reorganization Act, which | 


is an amendment to the National Bank- 
ruptcy laws. The provisions of this 
act do not look to foreclosure or liqu- 
dation of the debtor’s property as is 
done under regular bankruptcy proceet- 
ings. 

Instead the act seeks to reo 
ganize in such a way that all equities 
are conserved in the best possible man- 
ner. All the common stock of th 
NPB Corporation is owned by the Nz 
tional Press Club. 

Prior to Campbell’s appointment 
permanent trustee, the corporation hai 
been run under a receiver for a yea 
and one-half. At the beginning of this 
period the office portion of the building 
was 60 per cent rented. At the present 
time it is 87 per cent rented. 

Administration, operating and genera 
expenses decreased approximately $20; 
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000 in 1933 under receivership, Camp- | 


bell reported. This decrease was at 


tributed to a reduction in the District | 
of Columbia Real Estate Assessment > 


on the property. 


SEES GOOD FALL TRADE 

John McKinlay, president of Mar 
shall Field & Co., Chicago, predicted 
good retail business this fall, in an a¢- 
dress last week before the Interstate 
Merchants’ Council in Chicago. “By 
good, I mean with a volume in & 
cess of last year and reasonably proit: 
able,” he said. “I believe that under- 
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lying conditions are better in the dy | 


goods business, notwithstanding 
slipping of the last month or two 
despite the disaffection of some of 
more radical elements, despite the t 
or partial destruction of crops in ctf 
tain sections, despite the seriously = 
creasing burden of taxation.” 


COLLEGE PAPER ETHICS 


“Canons of the Collegiate Press” | 
beer. written by Ben Lieberman, editot 
of the student daily of the University ® 
Illinois. It is adapted from the \ 
of Journalism” of the American Society 
of Newspaper Editors, with sont 
changes to make it particularly adapt 
able to collegiate journalism. 
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The New York Herald Tribune adds to 


Pe its 1934 Advertising achievements... 
=| largest 
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:| @€advertising 
ne bd + 
=| gain so rar 
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=| this year 
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of ts E.. the first seven months of 1934 the New York Herald Tribune shows 

a a gain of 1,072,400 lines of advertising. This is the largest gain made 
rear. by any New York morning or evening newspaper. 

wy 4 For July, seven of the nine New York newspapers show gains in total 

advertising over July of. last year. However, the Herald Tribune's gain, 
a yea - 113,657 lines, is nearly double the second largest gain. It is an important 

ruling factor in the 277,796- line gain made by the New York MORNING field 


of five newspapers. (The evening field—two newspapers gaining and 





two losing—shows a net loss of 53,201 lines.) 


Newspaper advertising is definitely increasing and most New York 
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2 | newspapers are showing substantial gains, however, the Herald Tribune's 


edict position at the head of the list of gains is definite indication of the 


stat ° * . 
By | acceptance by advertisers of its unusual result-producing power. 
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U. P. NEWS DIRECTOR FINDS SKILL 


NEEDED TO COVER EVENTS ABROAD 





Foreign Countries’ Concept of News Greatly Different From Ours 
—Rarely Do Reporters in Europe Have Chance to Inter- 
view Government Heads 


RESIDENT ROOSEVELT'S press 

conferences, in which he meets re- 
porters in a large group and talks with 
them as man to 
ree man, are the envy 
ot working news- 
papermen all over 
Europe, accord- 
ing to Earl 
Johnson, news 
director of the 
United Press, 
who returned to 
his post in New 
York recently 
after eight 
months abroad. 

“Only on rare 
occasions, and 
then under strict 
limitations, do reporters in the larger 
European countries have an opportunity 
to talk with the heads of governments 
or even with cabinet ministers,” John- 
son told Epiror & PuBLISHER this week. 

He said he did not believe there was 
one president or premier in all Europe 
who would consent, even if customs 
were not against it, to meet the repre- 
sentatives of the press of his own and 
foreign countries as Mr. Roosevelt does 
in Washington, answering all manner 
of questions and continuing to smile 

“even when the reportorial probing 
touches tender spots.” 

“You don’t have to look very far to 
find the reason for this condition,” 
Johnson said. 

“The E uropean press is still made up 
in the main of party organs. Heads of 
governments usually have a few report- 
ers whom they see regularly, but ordi- 
narily these men come in More to learn 
what the government would like to 
have printed than to do a job of report- 
ing as reporting is known in Washing- 
ton. Meanwhile, one of the govern- 
ment'’s press representatives may be 
‘receiving the press’ in another part of 
the building, swapping yarns and mak- 
ing some innocuous announcement such 
as the date of the next cabinet meeting 
or that the premier will spend the next 
week-end at his country place. 

“American correspondents abroad, 
representatives of press associations and 
individual newspapers, have to be ex- 
ceedingly able craftsmen to cope with 
these conditions. They must dig for 
every scrap of impartant news they 
get, whereas in Washington important 
news breaks so rapidly and in such 
great volume these days that the main 
difficulty is in getting it out on the 
wires fast enough.” 

While Johnson was abroad (where he 
served as European news manager of 
the United Press during the absence of 
Webb Miller, who was visiting the 
United States), the standing committee 
of the Senate and House press galleries 
in Washington voted to investigate the 
facilities for gathering government news 
provided for American reporters in 
Europe. Johnson said he had made a 
survey of this kind while traveling in 
Europe and was sending the results to 
the United Press bureau in Washington 
for the information of the correspond- 
ents’ committee. He gave Epitor & 
PUBLISHER the following digest of this 
survey by countries: 

GreEAT Britain: The entire Amer- 
ican press in London gets only three 
annual passes to the members’ lobby of 
Parliament. Parliamentary press gal- 
leries are antiquated and small. This is 
the reason given for not issuing regular 
ptess gallery cards to foreigners. If a 
foreign reporter wants to hear a certain 
debate in the House of Commons, he 
must make application in advance for a 
seat in a small, special House gallery. 
But if the debate is something especially 
newsworthy, the large number of ap- 
plications on file reduces this chance of 
being admitted. The prime minister 
and foreign minister employ press rep- 
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Ear J. 


rescaitatives who see the 
porters regularly, but seldom give out 
important news. The heads of the gov- 
ernment do not receive foreign report- 
ers in press conferences once a year, 
although when outside the country on 
diplomatic missions (at Geneva, for ex- 
aiple) they very often talk to foreign 


foreign re- 


reporters. 
France: Here again Parliamentary 
press galleries are small. In Paris 42 


newspapers and news services make up 
the Anglo-American group, but only 20 
press gallery cards are issued annually. 
Pierre Comert, foreign office spokes- 
man, receives the French press twice 
daily but receives foreign reporters only 
by appointment. Foreigners are ex- 
cluded from press conferences with the 
heads of the government. 

Spain: Foreign reporters are given 
the same facilities as natives, although 
naturally natives have a better chance 
of getting the “low-down” on internal 
affairs. 

Russia: Dispatches filed out of the 
country by foreign correspondents must 
be passed by a censor, who occasionally 
holds up a dispatch until the news has 
been printed in the Soviet press. For- 
eigners are admitted to the gallery of 
the All Union Central Executive Com- 
mittee. The heads of the Soviet seldom 
see representatives of the press. 

Iraty: There is no outward dis- 
crimination against foreign reporters in 
this country. They are admitted regu- 
larly to the press galleries but to press 
conferences only on those rare occasions 
when important government officials re- 
ceive the press. The government fur- 
nishes press rooms and free telephone 
facilities for covering Parliament. 

PoLaAND: Foreign reporters are ad- 
mitted to the press galleries of Parlia- 
ment, but the premier or president have 
no regular press conferences. 

HuncaAry: Foreign reporters may 
apply for and receive tickets to the 
parliamentary guest galleries, but native 
reporters are heavy favorites. 

RouMANIA: Foreigners are not ad- 
mitted to the press galleries of Parlia- 
ment. The cabinet ministers infre- 
quently give receptions, to which for- 
eign reporters are invited, and occa- 
sionally at these receptions they discuss 
government affairs. 

BucariA: Except in times of crisis, 
when a rigid censorship is clamped on, 
all reporters in Bulgaria work on a 
basis of equality. 

CZECHOSLOVAKIA: No discrimination 
against foreign reporters. 

LirHUANIA: At present Lithuania 
has no Parliament. Most government 
news comes in the form of com- 
muniqués issued through the official 
government news agency. Foreign re- 
porters are given copies of these com- 
muniqués. 


269,506 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


JULY, 1934 


The average net paid circulation 


of THE SUNDAY SUN per 
Sunday for the month of JULY, 
1934, was 183,110. 


Everything in Baltimore 
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Morning Sunday 





Evening 
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GeRMANY: All bona-fide reporters 
get press cards and telephone facilities 
in the Reichstag gallery. The foreign 
office has its own foreign press repre- 
seutative and all news comes through 
the minister of propaganda, but foreign- 
ers are excluded from his daily press 
conferences. However, at frequent tea 
parties prominent members of the gov- 
erument address all present, including 
foreign reporters. The reporters, how- 


ever, are not allowed to question the 
speaker. Only some foreign reporters 
(Aryan) are admitted to the propa- 


ganda minister’s press conferences. 

DENMARK: All reporters are on an 
equal footing. They see the foreign 
minister once a month. 





LEWIS JOINS GANNETT 


Byron J. Lewis, former night man- 
aging editor of the New York World, 
and recently managing editor of the 
SouthaBend (Ind.) News Times, will 
become assistant te M. V. Atwood, 
associate editor of the Gannett news- 
papers, Aug. 20. His headquarters will 
be in Rochester, N. Y. The resigna- 
tion of Mr. Lewis was announced by 
J. M. Stephenson publisher of the South 
Bend News Times July 10. Mr. Lewis 
joined the News Times in October, 
1933. 





TEXAS CIRCULATORS TO MEET 


The Texas Circulation Managers As- 
sociation will hold its 21st annual meet- 
ing in Austin, Aug. 28-29. August 
Weber, Galveston News, is president, 
and H. E. Murphree, Houston Chron- 
icle, is secretary-treasurer. 


TEXAS DAILIES MERGE 


Temple Telegram Takes Over News 
and Discontinues It. 

Discontinuance of the Temple (Tex.) 
Morning News. Effective with its edi. 
tion of Aug. 11, and taking over of its 
good will and paid-in circulation by the 
Bell Publishing Company, publishers of 
Temple Daily Telegram, has been an- 
nounced. Both are morning, seven-day 
dailies. 

The news entered the field 14 months 
ago. It was published by E. K. Williams 
and associates, who withdraw from the 
newspaper field but retain the job 
printing plant and accounts payable ang 
receivable. No physical properties were 
involved in the deal. 

Walter R. Humphrey is editor of the 
Daily Telegram. 





ON MEXICAN VACATION 

A party consisting of Edgar T. Glee- 
son, city editor of the San Francisco 
Call Bulletin, Mrs. Gleeson, their daugh- 
ter Mary Joe and son Edgar T. Glee. 
son, Jr., reporter on the Oakland Post- 
Enquirer, and Presley Mallory, circu. 
lation manager of the Call-Bulletin, 
Mrs. Mallory and their daughter Bar- 
bara are vacationing at Ensenada, Mexi- 
co. 





RETURNS TO ST. LOUIS 
John Harrington, Chicago Tribune 
WGN radio station sports announcer, 
leaves next week to return to Station 
KWK, St. Louis, where he started his 
radio career six years ago. He returns 
as assistant manager of the station. 





A RICH MARKET 








masses, classes. 
93% 
85% 


Worcester daily paper, take 
days every week. 








Easily Cultivated 


Few major markets of the nation are so easily cultivated by 
advertisers as is the rich and responsive ,Worcester Market 
n the hea rt of Massachusetts. 


Here concentrated population— 
433,287 within an average 18-mile radius. 


And concentrated buying power— 
Worcester’s per capita savings are FOUR times the U. S. average 


Facilitate the building of sales volume—quickly—at low cost. 


ONE medium—the Telegram-Gazette—affords adequate 
coverage of the entire Worcester market—city, suburban, 


of all newspaper buyers in the city of Worcester buy 
the Telegram or Gazette. 


of all homes in Worcester and the average 18-mile 
suburban shopping area which every day receive a 


Not a dozen newspapers in the country cover their 
respective fields so thoroughly as the Telegram-Gazette 
blankets the Worcester city and suburban market. 


the Telegram or Gazette jsix 





: ee DAILY CERCULATION 











Worcester, Mass. 





THE TELEGRAM-GAZETTE 


GEORGE F. BOOTH, Publisher 


Paul Block and Associates, National Representatives 


New York Boston Chicago Detroit Philadelphia San Francisco Los Angeles 
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THIS IS THE KEY 
TO MIXED DISTRIBUTION 





If the key matches, 
the matrix goes to the 
upper magazine. 


@ Nothing could be simpler than 
the distributing principle used on 
the Linotype Mixers. The matrices 
cross a little bridge, one at a time. 
If the notches in the matrix match 
this bridge, the matrix clears the 
lower bar and passes to the upper. 
If it doesn’t match this bridge, it 
rides across to the lower magazine. 


There is nothing there to get out of 


Linotype Bodoni Family 


. nothing to slow up dis- 


order .. 


tribution ...nothing that can make 
a mistake. 

It is this extreme simplicity that 
has made the Linotype Mixers so 
successful and so popular . . . plus 
their ability to turn out a tremen- 
dous lot of work on any kind of 
composition which involves mix- 


ing or frequent changes of face. 


LINOTYPE MIXER 


MERGENTHALER LINOTYPE COMPANY, BROOKLYN, NEW YORK 






Otherwise, the matrix 
rides across to the lower 


magazines. 


MODEL 25 Continuous composition 


from two main magazines. 


MODEL 26 Continuous composition 
from two main and two 
auxiliary magazines. 


MODEL 9 Continuous composition 


from four main magazines. 









LINOLITE 
MAGAZINES 


22 LicHTER 


Qa $ 5 

12 
XS with Automatic 
Locking-Bar 

















16 


PUBLISHERS’ CODE 


Editor & Publisher 


COSTS DEDUCTIBLE 


INCOME TAX EXPERT RULES 





NRA Administrative Expenses Incurred During 1933 Are “Bus- 
iness Expenses” According To Internal Revenue 
Decisions 





EWSPAPER publishers apparently 

will be permitted to deduct various 
expenses incurred in the administration 
of their respective NRA codes as “busi- 
ness expense” when making returns for 
1933 to income tax departments, Epr- 
ToR & PUBLISHER learned this week. 

At least two phases of the question 
have already been determined by the 
Internal Revenue Bureau from the 
standpoint of the deductibility of code 
expenditures for the purpose of the 
Federal Income Tax Return, according 
to C. E. York, of Wolf & Co., Chicago 
certified public accountants. Mr. York’s 
opinion on this subject follows: 

“In a decision, referred to as I. T. 
2763, the Commissioner had under con- 
sideration from a standpoint of deducti- 
bility as a business expense, the ques- 
tion of €xpenses incurred by a tax- 
payer in connection with initiating and 
approving the code under the National 
Industrial Recovery Act and in that 
case the Commissioner held that since the 
expenses were applicable to the tax- 
payer’s business, they constituted or- 
dinary and necessary expenses incurred 
in carrying on a trade or business and, 
therefore, allowable as a deduction 
under Section 23 (a) of the 1932 Rev- 
enue Act. 

“Another case, referred to as I. T. 
2775, before the Commissioner con- 
cerned the deductibility of expenses rep- 
resenting amounts paid by a retail es- 
tablishment as its assessments for the 
necessary expenses of the National Re- 
tail Code Authority for the purpose of 
meeting the expenses of administering 
the Code of Fair Competition for the 
retail trade under the National Indus- 
trial Recovery Act. Under Section 3 
cf Title 1 of the National Industrial 
Recovery Act, provision was made 
for the creation of the Code of Fair 
Competition. The code for the retail 
trade was approved by the President 
on October 21, 1933. Section 2 (f) of 
Article 10 of the code, provided that the 
expenses of the National Retail Trade 
Council should be equitably assessed and 
collected by the Council, subject to the 
approval of the administrator. In ac- 
cordance therewith the National Re- 
tail Code Authority issued regulations 
which were approved by the adminis- 
trator, under which each retail estab- 
lishment subject to the provisions of 
the code was required to make payment 
according to the number of workers in 
each establishment on the basis of an 


annual assessment for the necessary 
expenses of the National Retail Code 
Authority. In that case the Commis- 
sioner held that the amount paid by a 
retail establishment as its assessment for 
the necessary expenses of the National 
Retail Code Authority was deductible as 
a business expense in its Federal In- 
come Tax Return. 

“While there has as yet been no defi- 
nite development under the 1934 Rev- 
enue Act concerning the deductibility of 
code expenses, we see no reason for 
any interpretation that would hold that 
the ordinary and necessary expenses 
incurred in connection with the code 
would be construed in any manner dif- 
ferent from the interpretations as are 
expressed in the two decisions above 
referred to. On the contrary, we be- 
lieve, that where the expenditures are 
directly in connection with the tax- 
payer’s business, they should be con- 
sidered as ordinary and necessary ex- 
penses and, therefore, deductible from 
income.” 





C. B. DALL SUES TIME 


Suit Against Magazine Scheduled to 
Be Heard Aug. 26 

A libel suit brought against Time 
magazine by Curtis B. Dall, ex-son-in- 
law of President Roosevelt, is scheduled 
to be heard in New York Aug. 206. 

The suit was disclosed in Supreme 
Court, New York, last week when 
Cravath, de Gersdorff, Swaine & Wood, 
counsel for the magazine, applied to 
dismiss the complaint on the ground 
that no cause of action was stated. 
The complaint has not been filed. 

The suit was based on an article pub- 
lished in April, it was said at the office 
of Caruthers Ewing, counsel for Mr. 
Dall, but no information was obtainable 
as to the details of the action and the 
sum sued for. 

An executive of the magazine told 
the New York Times that the article 
to which Mr. Dall objected appeared in 
the issue of April 23. It dealt with the 
death of Enzo de Bonzes, son-in-law of 
Premier Doumergue of France. The 
first paragraph was intended to be a 
hypothetical parallel. Written in quota- 
tion marks, that paragraph placed Mr. 
Dali in the réle of M. de Bonzes. Mr. 
Dall objected on the grougd that many 
of his friends had read the article and 
thought he had committed suicide, ac- 
cording to the executive, who also said 


for August 18, 1934 


the magazine had received one or two 
letters about the article and that these 
letters were printed with the editorial 
comment that nothing of the sort had 
happened to Mr. Dall. 





REPORTER ASKS DAMAGES 


Memphis News Man Charges Officer 
Attacked Him 

Suit. for $25,000 damages was filed 
Aug. 8 in the United States District 
Court at Memphis, Tenn., by Al Cap- 
ley, reporter of the Memphis Commer- 
cial Appeal, against C. C. Culp, a dep- 
uty sheriff of Crittenden County, Ar- 
kansas. Culp may file his answer to 
the complaint before Oct. 1. 

In the complaint, Capley charged that 
Culp attacked him when he sought in- 
formation from the officer July 28 
relative to an alleged criminal assault 
of a white woman by two negroes near 
West Memphis, Ark. 

Culp was in a Memphis hospital when 
notification papers were served Aug. 7 
by Deputy Marshal J. L. Berg. 





HEADS MO. CODE AUTHORITY 


James Roark, formerly assistant to 
Charles W. Keller, field manager of the 
Missouri Press Association, has been 
appointed acting code administration 
manager of the Graphic Arts code for 
Industries A-2 and A-5 in Missouri. 
He succeeds Mr. Keller, who will de- 
vote his full time to the affairs of the 
association. The board of directors, at 
a recent meeting in Columbia, voted 
that no funds of the association are to 
be used in code work. It was decided 
that the annual meeting of the associa- 
tio: will be held in the Statler Hotel, 
St. Louis, Nov. 15, 16 and 17. 





RULES ON A. P. MEMBERSHIP ~ 


An Associated Press membership 
held by an Alabama newspaper is not 
a subject of tangible property taxation, 
Attorney General Thomas E. Knight’s 
office has ruled in an opinion rendered 
answering an inquiry from Tax As- 
sessor H.O. Troup, of Morgan County. 
Mr. Troup asked to be advised whether 
to assess for purposes of taxation, the 
Associated Press membership held by 
the Decatur Daily. Replying, the 
opinion said: “I am of the opinion that 
this membership or franchise is not a 
subject of tangible property taxation.” 





NEW TURF EDITION 

The Chicago Daily News this week 
began a new 12 o'clock turf edition, 
supplanting the former morning line 
edition. The new turf edition features 
more racing news and selections on the 
front page of sports section than in the 
former noon edition. 


FRANK A. BLACK RETIRES 


Was with Filene’s Sons Company, 
Boston, for 22 Years 

Frank A. Black, advertising directo 
of William A. Filene’s Sons Compamy, 
Boston, a nationally known figure in 
the advertising world, has retired from 
active duty at the age of 57. Mr. Black 
started in work at the age of 11 ani 
has been actively engaged in advertising 
for over 40 years. He became advertis. 
ing manager of Marshall Field & C, 
at the age of 18. Previous to that hk 
had worked in a saw mill, had taken, 
course in shorthand and became secre. 
tary to H. Gordon Selfridge, one oj 
the Field partners. From the Chicag 
department store, Mr. Black went ty 
Wanamaker’s in New York as adverts. 
ing manager. 

He went to Filene’s 22 years ago ani 
introduced New York advertising meth. 
ods in Boston. Although he is giving 
up his position he will remain in an ad 
visory capacity and as a director in th 
corporation. hy 

Always active in the Advertising Fei. 
eration of America, he is vice-president 
of the Boston Shopping News, had heli 
every office in the Boston Advertisin 
club, served two years as president ¢ 
the Associated Retail Advertisers, wa 
vice-president of the Advertising Fei- 
eration of America for five years ani 
succeeded the late Major Patrick F 
O’Keefe as New England representatir 
of the organization. 

The retirement will take place a 
Aug. 31, when he will leave as actin 
head of publicity and sales divisions o 
the company. He will retire to a fam 
at Center Tuftonboro, N. H. 





In the 
Suburbs.:. 


and in the better residential 
districts of New York City, 
surveys show that The Sun 
goes and stays in more 
homes than any other week- 
. One of 
the reasons why advertisers 
like The Sun. 


The ae Sun 


NEW YORK 


day newspaper. . 














Contest recently sponsored 


sold. For example over 50 


sold through the contest. 


An Afternoon Daily 
MEMBER A. N. P. A. 
13,400 A. B. C. Circulation 








The Merchants Century of Progress 


Bayonne Times was an outstanding 
success. Total of sixty-five (65) local 
business firms participated. On basis 
of votes turned in by contestants more 
than $250,000 in merchandise was 


Local Advertisers Report 
Increased Business 


by the 


electric 


refrigerators and 25 automobiles were 


Bayonne Led All Largest Cities 
in New Jersey in Tax Collections 
| (Figures Compiled by State Auditors Dept.) 


BAYONNE 


Bayonne Leads in Business Recovery 


National advertisers will be interested in recent developments which show a healthy 
condition in the income and purchasing ability of this leading New Jersey community 


70.8 


Jersey City 
Union City 


Bayonne Led Nearby Cities 
Food and Drug Sales 


1930 Census show Bayonne ranking 
very high among New Jersey cities in 
volume of food and drug sales. 
Bayonne leads many markets of com- 
parable size indicating that this 
territory is an excellent field for ad- 
vertising of food, drug and other 
household products. 


THE BAYONNE TIMES 


National Representative 


CHAS. H. EDDY CO. 
New York . Chicago . Boston 
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Readers as It Is to You? 


Is Your Newspaper as Legible to Your 








Can the readers of your newspaper really 
read it? Or, do they just read it partially? 
Nowadays, many readers read only what they 
have to read — because of poor print. 

If your newspaper hasn’t changed its news 
face during the last half-dozen years you can 
rest assured that it is only relatively readable. 

When anyone enjoys reading a newspaper 
they naturally read that paper more fully. 
They become more loyal to that paper. They 
read more fully and respond more freely to 
the advertisements. 


Full, round, well spaced and well propor- 
tioned Ideal News is not alone easy to read. 
It is easy to print because it is easy to stereo- 
type. And it gives maximum legibility when 
printed on any kind of press using either the 
rubber rollers or composition rollers. 

Also, Intertype Ideal News is made on 
Standard Wide Tooth Matrices. Wide teeth 
mean accelerated production as well as long 
life. These matrices can be used on other line 
composing machines as well as on Intertypes. 

Modernize your newspaper with Ideal News 


es When a néwspaper changes to Intertype —for the benefit of the man who supports 
Ideal News the publisher receives scores of your newspaper by reading it as well as the 

ing letters praising him for assisting the reader. man who supports it by advertising in it. 

is This has happened in scores of instances Write now for the Ideal 2-in-1 booklet which 

les. where a newspaper has changed to Intertype shows most of the twelve sizes of Ideal as well 

m- Ideal News Face. as many headletter suggestions. 

his 

pd- 


ton 





CHANGE TO INTERTYPE IDEAL 
The Standard News Face for Newspapers 


INTERTYPE CORPORATION + 360 FURMAN STREET » BROOKLYN, NEW YORK 


Set in Ideal News. Display Cairo Bold 
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GEORGE MANDELL DIES; CHAIRMAN 
OF BOARD OF BOSTON TRANSCRIPT 





Served His Paper All His Business Life in Many Capacities— 
Grandson of Founder of Paper—President of Company 
from 1920 to 1933 





(| EORGE SNELL MANDELL, 
J chairman of the board of direc- 
tors of the Boston Evening Transcript, 
for some time previously president of 
the company, and for all of his busi- 
ness life immediately identified with the 
paper, died suddenly Aug. 11 on his 
estate at Hamilton, Mass. He was 67 
years old. ; 
’ For two generations before him his 
family had been in control of the Tran- 
script, his grandfather on his mother’s 
side having founded the paper. Mr. 
Mardell, left his office at noon Aug. 
11, which he had visited almost every 
day for 40 years, and returned to his 
Summer home, where he went down to 
see a grandchild learning to ride a 
horse on the schooling field on_ the 
estate about a quarter of a mile from 
the house. 

After watching her for about an 
hour, he turned about and was strolling 
along a path toward the house when he 
apparently suffered a heart attack and 
sat down to rest. He was not found 
until his family became anxious over 
his failure to appear for dinner and 
searched for him. He was found lying 
dead in the grass by the side of the 
path. 

Immediately after being graduated 
from Harvard College in 1889, Mr. 
Mandell went to the Transcript and 
served, in turn, as treasurer, managing 
editor, president of the board and, 
finally, chairman of the board. 

In 1923, when he was president and 
managing editor of the Transcript, he 
was fined $100 in the municipal court 
of Boston for refusing to print a re- 
port of Minimum Wage Commission 
on the ground that it would make the 
paper liable in a civil action. The case 
was taken to the Supreme Court to de- 
termine whether a newspaper could re- 
fuse advertising submitted by the Fed- 
eral commission at advertising rates. 

In the same year he was made a 
chevalier of the Legion of Honor of 
France for his work in journalism. 

He was born on July 25, 1867, in 
Boston, son of Samuel Pierce Mandell, 
president of the Boston Transcript 
Company before him, and Ann Ed- 
wards Dutton Mandell, whose father 
was Henry Worthington Dutton, foun- 
der of the newspaper. 

He attended the Roxbury Latin 
Sckool and entered Harvard in 1885. 

He married on April 30, 1896, Emily 
Proctor of Boston, who survives him. 
He also leaves a son, Thomas P. Man- 
dell of Wenham, and a daughter, Mrs. 
Emma H. Rice of Hamilton. 

One of his sons, Samuel P. Man- 
dell, was killed in action less than a 
week before the armistice was signed 
in 1918. He was a first lieutenant in 
the United States Air Service and was 
brought down on the last flight made 
by his squadron. 

A second son. James P. Mandell 
died on June 24, 1929, of injuries re- 
ceived in a polo match at Westwood, 
when his pony was in ‘collision with 
another player’s mount. James was a 
senior at Harvard and was 23 at the 
time of his death. 

In honor of their son lost in the war, 
Mr. and Mrs. Mandell gave the town 
of Hamilton a community house as a 
World War soldiers’ memorial in 1920. 

Representatives of all departments of 
the Transcript and other Boston news- 
paper editors paid final tribute to Mr. 
Mandell at the family home in Ham- 
ilton, Aug. 14. - Rev. William F. A. 
Stride, rector of Christ Church, Ham- 
ilton, officiated, assisted by Rev. Wil- 
liam Greenough Thayer, D.D., former 
headmaster of St. Mark’s School at 
Southboro Interment was in Mt. Au- 
burr Cemetery. 

Of him the Transcript said editor- 
ially : 

“The ‘newspaper mind’ of Mr. Man- 
dell was a singularly alert one. From 


it came an amazing succession of ideas 
for improving the appearance as well 
as the content of the Transcript. Yet 
it is a measure of his quality that he 
wanted all these ideas discussed from 
the standpoint of sheer merit. Not in- 
frequently to be sure of securing un- 
biased opinion, he made his suggestions 
anonymously. And when the verdict 
was against him, he accepted it with 
the grace of the superlative sportsman 
he was. 

“To some individuals, at some times, 
Mr. Mandell must have seemed harsh 
in his determination of public issues. 
But he saw so certainly through sham 
and chicanery and so instinctively put 
bluff and bravado in their proper place 
that only worthy causes and person- 
alities enlisted his support. He wanted 
the Transcript to be fair, always—fair 
to itself and fair to its readers. He 
wanted it to be open-minded, as he him- 
self was open-minded. He insisted that 
it weigh all the facts before arriving 
at conclusions. The sincere opponent 
he respected, and an honest difference 
of opinion he welcomed; for the dema- 
gogue he had nothing but scorn.” 


JOHN GEERLINGS 


Wisconsin News Executive Dies of 


Injuries in Fatal Auto Crash 

JoHN GEERLINGS, 58, composing 
room superintendent for the Milwaukee 
(Wis.) Wisconsin News, died at Co- 
lumbia ‘hospital here Aug. 11 from 
complications resulting from injuries 
received July 26 in the automobile ac- 
cident in which his wife was killed 
near Philip, S. D. Doctors in the 
western city had dismissed him as only 
slightly injured following the accident, 
but upon arrival in Milwaukee with his 
wife’s body it was discovered that he 
had injured a vertebra. He had re- 
quested that his wife’s funeral services 
be postponed until he had recovered. 

Mr. Geerlings was a member of the 
Typographical Union. Surviving are 
three sisters and his brother, Garret, a 
Pittsburg newspaperman. A _ double 
funeral service was held for Mr. and 
Mrs. Geerlings Aug. 13, with burial at 
Forest Home cemetery. All work on 
the Wisconsin News ceased for one 
minute at noon Monday in silent trib- 
ute to Mr. Geerlings’ memory. Pall- 
bearers included principal executives of 
the Wisconsin News and the Milwau- 
kee Sentinel. 


MRS. E. M. ABELL 


Mrs. Elizabeth M. Abell of Balti- 
more, widow of Edwin F. Abell, who 
for ten years until 1904 was president 
of the A. S. Abell Company, publishers 
of the Baltimore Sun, died Aug. 14 in 
York Harbor, Me., at the age of 81. 








science 


NEWS, by wire and mail. 
NEWS PICTURES, matted. 


INTERPRETATIVE, Science 
Today, daily. 


PREPAREDNESS, Morgue. 


ASTRONOMY, monthly star 
map, illustrated. 


FEATURE SERIES, several 
articles backgrounding news. 


SHORTS, feature or filler use. 
ISN’T IT ODD, weekly. 
WHY THE WEATHER, daily. 


Inquire of 


SCIENCE SERVICE 


Washington, D. C. 
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FRANCIS LEON CHRISMAN 


Former Owner of Montclair (N. J.) 
Herald Had Long Career 


Francis Leon Chrisman, former 
owner and publisher of the Montclair 
(N. J.) Herald, died in Montclair Aug. 
12 in his seventy-fourth year. 

Mr. Chrisman, who had been retired 
from active newspaper work for about 
20 years, was graduated from Cornell 
University in 1887. Before becoming 
owner of the Montclair Herald he was 
a member of the staffs of several New 
York papers, including the Herald and 
the Press. In addition, he was manager 
of the Chrisman Newspaper Syndicate. 

At times he was an active participant 
in political affairs. 


AUGUSTUS THOMAS 


Famous Playwright Saw Newspaper 
Work as Aid to Dramaturgy 

Augustus Thomas, 77-year-old dean 
of American playwrights, who died 
Aug. 12 at Nyack, N. Y., attributed a 
great deal of his success to his having 
worked on newspapers. 

“When younger men have asked me 
what to do to fit themselves to write 
plays, I have advised three pursuits,” he 
once said. “First, the study of good 
modern plays, both on the stage and 








r 


printed; second, acting professio 
for a while; third, reporting on a 
ropolitan newspaper. The first 
occupations explain their own relat 
to the business of playmaking. 
reeson for reporting is not so obvig 
but the reporter learns news values, 
the climatic situation for a play wa 
be almost always a first-page story 
a newspaper office. He also learns qj 
logues from his interviews and 
learns character-drawing in his d, 
work.” 

Mr. Thomas’s first newspaper job 
with the St. Louis Post-Dispatch ag 
reporter. He later headed that pape 
art department. He worked on n 
papers in Kansas City and New Yq 
and finally became editor and proprie 
of the now defunct Kansas City Mirrg 





EVAN P. HOWELL 
Evan P. Howell, an executive of 
Southern Bell Telephone Company 
brother of Clark Howell, Sr., edj 
and publisher of the Atlanta Const 
tion, died in Atlanta Aug. 11 at the 
of 53. Mr. Howell was widely kno 
throughout the South as a pioneer 
the telephone industry. At his death 
was division sales manager for Geo 

of the Southern Bell Company. 


(Other Obituary Notices on page 


DISTINCTIVE 


AMERICAN 
BUSINESS 


The Beli 


Telephone System 


’ 


is operated in the 


interest of the public 


iin 





THE Bell System is a widely 
owned organization operating 
a public service under federal 
and state regulation. Its three- 
fold purpose is to give the pub- 
lic the best telephone service 
at the lowest possible cost, give 
steady work at fair wages to 
its hundreds of thousands of 
employees and pay a reason- 
able return to the men and 
women who have invested in it. 

The constant endeavor of 
the management is to deal 
equitably and honorably with 
each of these groups. There is 
no reason to do otherwise. 
There are 675,000 people who 


own the stock of the parent 
company — American Tele- 
phone and Telegraph. They 
are the owners of its nation- 
wide property. They are your 
neighbors. They live in every 
state of the Union and their 
average holding is 27 shares. 
No individual or organization 
owns as much as one per cent 
of the stock. 

In the truest sense, the Bell 
System is a business democ 
racy—born in America, 
brought to its present stature 
by American enterprise, fi- 
nanced and operated by and 
for the people of America. 


BELL TELEPHONE SYSTEM 














MORE THAN 


Tae increase recorded by Media Records in 
Buffalo Times linage for the half-year makes inter- 
esting reading for national advertisers who like to 
“keep posted.” The gain of 74,046 lines in women’s 
clothing is paralleled by the increase of 225,391 
lines in advertising for Buffalo department stores 
(exclusive of basement copy), and by increases in 
other advertising directed to women. 


1,000,000 LINES 


GAIN 


Tae total gain exceeded one million lines 
—a record few newspapers approach or equal in 
the six months period ending June 30. 


Tz growing circulation of the TIMES 
represents sound Scripps-Howard value.and pro- 
vides powerful coverage» in New York State’s 
Second Largest Market. 


WE ARE HAPPY TO SAY THAT THE OTHER BUFFALO NEWSPAPERS GAINED TOO—PROVING BUFFALO IS A PROFITABLE MARKET RIGHT NOW 


The Buffalo Times 


A Scripps « Howard Newspaper 


NATIONAL ADVERTISING 
DEPARTMENT oF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230 PARK AVENUE 
NEW YORK CITY 


MEMBER OF THE UNITED PRESS 
THE ASSOCIATED PRESS 
AUDIT BUREAU OF CIRCULATIONS 
METROPOLITAN SUNDAY 
NEWSPAPERS and of 
MEDIA RECORDS, INC. 





CHICAGO « SAN FRANCISCQ © LOS ANGELES * DALLAS + DETROIT « PHILADELPHIA + ATLANTA 
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‘PARIS GOWN IN A SHOP WINDOW, 


ANYVearhls 
BEAUTY-BUYING TRAFFIC 


0 NEWSPAPERS 


Watch a woman reading her news- 


paper. 
which advertisements appear, MEN- 


As she turns the pages on 


TALLY SHE IS PARALLELING HER MOVEMENTS 
AND REACTIONS when she goes shopping 
and passes the window fronts. 


Some of the black-and-white adver- 
tisements—even the smaller ones— 
claim her interest, stopping her. But 


her interest is ARRESTED INSTANTLY AND 
AUTOMATICALLY BY ADVERTISEMENTS IN COLOR. 


In newspapers especially, 
color focuses attention 


In other advertising media, the extra- 
attention value of color is a familiar 
story. Color is much used in these 
media; it has lost its novelty; it com- 
petes against a great mass of other 
color advertising. 


UFFAL® COURIER & EXPRESS CLEVELAND PLAIN DEALER 
_ CHICAGO TRIBUNE 
_ CINCINNATI ENQUIRER 


COLUMBUS DISPATCH 
OMAHA WORLD-HERALD 
PEORIA JOURNAL-TRANSCRIPT 








But IN NEWSPAPERS, COMOR IS*COMPARA- 
TIVELY NEW AND UNUSUAE, and contrasts 
against black-and-white with greater 
effectiveness. In large-city papers— 
representing the key markets of your 
advertising program—IT PAYs TO HIGH- 


SPOT YOUR APPEAL TO THE PUBLIC WITH COLOR ! 


Leading advertisers have proved this 


. fact to their distinct sales-advantage. 


Camay is only one of a list of out- 
standing successes that are®cases in 
point. Whether you use two colors, 
full color or color gravure, you can 
count on excellent reproduction from 
qualified papers. 


In presenting your product, look into 
the sales possibilities that develop 
with the use of color—in large-city 
papers through which you reach your 
highest concentrations of prospects. 





ERIE DISPATCH-HERALD 
INDIANAPOLIS STAR 
MINNEAPOLIS TRIBUNE 
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SENATOR DILL’S BIG IDEA 


[ NDER Government frank, and with a franked’ 
reply envelope enclosed, Senator C. C. Dill, 
of Washington, on August 6th, sent a curious 

and mischievous circular letter to the various radio 

broadcasting stations of the country. Mr. Dill is 
co-author of the Radio Act of 1927, is chairman of 
the Senate Committee on Interstate Commerce and 

has been well recognized by radio interests as a 

powerful and perhaps highly dangerous factor. 

’ Radio feels itself in the clutch of the Government. 

It is a licensed medium. Naturally it fears legisla- 

tion much more than administration or litigation. 

_Mr. Dill seems to be personally and inordinately 
interested in the radio business. He is particularly 
meddlesome in reference to news-broadcasting and 
has private opinions about it, quite apart’ from any 
measured official judgment.. Epiror & PUBLISHER 
learns that Senator Dill is in some way connected 
with the American Newcasting outfit of Washing- 
ton, or expects to be after he quits his seat. 

Sending out a blank questionnaire to the radio 
broadcasters under Government frank (see page 7), 
Mr. Dill advised that he would make a speech on 
“News by Radio” at Cincinnati, Sept. 17, and was 
seeking information. Would the broadcasters give 
him their views on news broadcasting ? 

Then occurs this arresting paragraph: 

“Personally, I believe the American people want 
flashes and spot news by radio. Since the press 
associations refuse to allow the use or sale of their 
reports, it would seem the radio stations might well 
form a great associated radio service, planned and 
operated without profit, somewhat after the Asso- 
ciated Press or the United Press, such organization 
to be owned by the stations and managed by direc- 
tors chosen by them.” 

It is a brazen falsehood, of course, that the press 
associations “refuse” to allow the use or sale of 
their reports. As everyone, including Senator Dill, 
knows, they give their reports to the radio press 
bureau, for transmission under a prescribed and 
mutually accepted code, to the public over the air, an 
entirely gratuitous service conducted solely in the in- 
terest of the public, because the press has recognized 
the right of the people to get certain information by 
the most rapid means. 

But the imaginative Senator has ideas which far 
exceed this method and he proposes a mutual radio 
news association, to compete with the existing press 
associations, setting up a plan which he naturally 
hopes will be supported by the radio concerns. He 
bases this upon public advantage, but in our view 
it is a piece of demagoguery of the first water. Just 
how the Senator fits into his big idea remains to 
be seen. It will be noticed that he was speaking 
“personally” when he made the suggestion. 

“Such a service (an associated radio news service) 
would really be an aid to newspapers, because the 
newspaper will always have its field as a journal 
and must always be depended upon to give detailed 
accounts and to keep permanent records of news 
events,” he says in his letter. We suppose that the 
newspaper might be kept in the public library “as 
a permanent record,” and suit the Senator’s purposes 
very well indeed. What he wants is superficial news 
reporting by air, damaging the existing press as 
much as possible, and a transference of its power 
to an agency that is keen for the profits, no doubt, 
but is physically incapable of transacting the news- 
paper’s obligation. 

Mr. Dill’s personal interest blinds him to the facts. 
As a statesman he should know that a democracy 
which depends upon an incompetent press cannot 
succeed; that a nation of flash or bulletin or incom- 
plete news “listeners” would soon meet disaster 
through ignorance of public affairs; that radio can- 
not serve the real objects of free press because it 
must always be subject to Government control, and 
also because it cannot make a record and meet the 
convenience of the reading public; moreover, that 
radio’s “space” is so limited that it could not ade- 
quately cover the diverse interests of the general 
public. 

This man, powerful though he may be, cannot in- 
trude his personal or official motives to disturb the 
existing and satisfactory present .relations between 
radio and press. His intermeddling does not smack 
of statesmanship. Keep your eye on Senator Dill, of 
Washington ! 





Man shall not live by bread alone, but by 
every word that proceedeth out of the mouth 
of God.—Matthew, IV; 4. 











FIND A BETTER WAY 
O* August 8th the Johnstown (Pa.) Tribune 


Publishing Co., suddenly acquired its rival, 

the Johnstown Democrat, established as a 
morning newspaper in 1888 and changed over to the 
evening field in July, 1933. The purchasing com- 
pany owned the morning and evening Tribune, but 
the morning Tribune was immediately discontinued 
and the Democrat was published from the Tribune 
plant, by the staff of the discontinued edition. 

We are advised that the 70-odd employes of the 
Democrat, some with 20 to 40 years of service to 
their credit, were immediately discharged. The first 
inkling they had that the newspaper had changed 
hands was when a “Notice to the Public” box was 
inserted in the second edition of the issue of the 
8th. This was probably a necessary condition, as 
the purchaser was a third person acting for the 
rival publisher and the negotiations had been car- 
ried on secretly. At the end of the day all of the 
employes were paid off to date, with no advance 
salary in lieu of notice. None of the Democrat em- 
ployes were reemployed by the new owner, we are 
advised. 

This is all perfectly proper business, not at all 
confined to Johnstown or to publishing, but we 
think such methods will bear reexamination in the 
light of a keener social vision. It is just possible 
that a faithful employe may some day be regarded 
as one who has established a sort of equity in his 
job. William Randolph Hearst once said he felt 
that old employes in his institution had earned equity 
rights which had to be respected. But, of course, 
that is an advanced idea in America. The English 
people have laws which govern the honorable dis- 
charge of employes, notice being required up to six 
months or more. 

In Johnstown it was natural that the Tribune pub- 
lisher would prefer to continue the staff of his own 
scrapped morning paper. He could not make room 
for all. He had plenty of precedents to support 
his act. If, in the trade, there had been an extra 
and unneeded press to buy, the purchaser would 
have provided the money. If there had been a strip 
of land or a paper warehouse or any other item of 
property. which the purchaser was asked to acquire 
to gain control of the Democrat, we would probably 
have paid the money and called it a bargain. We 
think human values also need to be considered in busi- 
ness. The incident may be dismissed on the ground 
that the Democrat employes were out of luck, or that 
they could consider that they had their chance to gain 
financial security in the past. The new publisher 
was not responsible for them, could not be, no one 
could in reason demand it. Nevertheless, these 
mergers that inconsiderately force men and women 
into unemployment have created no small degree of 
resentment in the field. They ‘are responsible 
for a share of the unrest that is manifest in the 
guild movement. Men who are clever enough to 
engineer a newspaper merger are also smart enough 
to devise some more rational and equitable method 
of treating discharged employes. This editorial is 
not in specific criticism of the Johnstown publisher, 
who did what scores of publishers have done in the 
past in like circumstances, but it does propose the 
subject as worth candid debate by publishers’ associ- 
tions. It may be found a penny wise and pound 
foolish method. 





Some zealous guildsmen still want the union 
and closed shop. It is one thing for a com- 
posing room foreman to "phone the union to 
send over a man to run a machine, but imagine 
a managing editor asking the wnion to send him 
an editorial writer or political reporter! 
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AY otiatoma cit policies of the Oklahoman af atd 


been approved as not violating state law, in an oj; 


of the Governor. Operation of an express company } 














T1 


VINDICATION 


Oklahoma City Times, attacked as mono 
listic by the competing Oklahoma News, ha 





ion rendered by the Attorney General at the reque 


the Oklahoman management is also declared “not ; 
violation of the State anti-trust laws. As no Feder 
statutes apply, the structure of. monoply Charged 
topples. Many newspaper proprietors, we belie, 
will share our doubts that the Oklahoman and 11 jm 
advertising policies are sound newspaper practig 
even though they violate no statutes. The grant 
of a considerable rebate to advertisers, in réty 
for exclusive patronage of one newspaper organiy 
tion, to the absolute exclusion of all’ competition, ; 
a policy which the courts have held to be not; 
the public interest. It is diametrically opposed y 
the live-and-let-live policy of the New Deal, Ij 
the kind of business that fosters the enactment ¢ 











regulatory statutes which often produce as ma a 
evils as they set out to cure. Finally, it is 
worthy of a newspeper organization so conspicusf er 
for its public service as the Oklahoman and Ting S 
The other two charges brought by the Govem—  v: 
were baseless and inane on any grounds. It wm 2! 
ridiculous to suppose that the Oklahoman wou 
undertake to meet any deficits that its policy inflict - 
upon the competing Oklahoma News, or that tk a 
latter would accept any such suggestion. It w ye 
demagoguery to attack the operation of a publice.— 3B 
vice transportation company by the newspapers aio! 
monopolistic. The plain fact is that the Oklahom 
Publishing Company, like newspapers in others @ a 
tions, was forced into the transportation busines) 
the breakdown of branch railroad service. : 
The local advertising controversy should be «& 7 
tled fairly between the publishers and the merchass 4 1 
as soon as possible. & 
There will be a wave of anti-press legislation § ' 
next Winter and now is the time to organix I 
proper defenses against scheming demagogus t 


and other familiar types of raiders. 
FACT AND FICTION 
T the recent hearing on the newsprint s ( 
A plemental code L. A. Rossman, publisher t 
the Grand Rapids (Minn.) Herald-Review, 
weekly newspaper published in a town of 32h ( 
took pains to say that the blame for the press ] 
economic problems of the newsprint industry cou 
be laid directly to A.N.P.A. and other newspapr 
publishers and he also asserted that the “actions ¢ 
the newsprint makers, legal and otherwise, wet} 
merely those of self-defense.” s 

The demonstrable truth is that A.N.P.A. has be} 
on the defensive against monopolistic and price 
fixing attempts by the newsprint industry for 4 
years. 

During 1904 the U. S. Attorney General filed 
the U. S. District Court in Minnesota a petition 
enjoin some 25 paper companies from doing be 
ness through the General Paper Co., which 
organized in 1900, as their exclusive sales agents 
violation of the provisions of an “Act to prot 
trade and commerce against unlawful restraints # 
monopolies.” The outcome of the prosecution ¥ 
the first substantial victory for the Sherman As 
Trust Law and ended in the dissolution of the Gt 
eral Paper Co. 

During 1907 a monopolistic combination of net 
print manufacturers placed such exacting rest 
tions upon the sale and marketing of its proi# 
that the A.N.P.A. was forced, as a defense meas 
to take steps which during 1913 resulted in nef 
print paper being placed on the tariff free list. 

During 1915, another combination of newspri 
manufacturers was formed, was prosecuted by & 
Federal Government, and a decree was handed dow 
during November, 1917, by the U. S. District Cost 
for the Southern District of New York, perpetual 
enjoining the manufacturers from entering into so 
combinations. be 

The A.N.P.A. is now fighting the supplemei® 
newsprint code on the ground that it creates ane 
monopoly—this time international in scope—i0 
pot tA of the decree of the Federal 
which forever prohibited such action. 
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| PURELY PERSONAL 


UGENE LORTON, 64-year-old 

publisher and sole owner of the 
Tulsa (Okla.) World, who was oper- 
ated on for a kidney ailment August 
6, has been reported to be definitely 
past the danger point. 

Arthur J. Sinnott, editor of the New- 
ark (N. J.) Evening News, who is 
spending the summer at Spring Lake 
with his family has accepted an in- 
vitation from the Japanese Press As- 
sociation to spend a month in Japan 
and Manchukuo as its guests. 

Frank Carrell, publisher, Quebec 
Chronicle-Telegraph, and Mrs. Carrell, 
are spending a few days at the Manoir 
Richelieu, Murray Bay. 

Walter Harrison, managing editor 
of the Daily Oklahoman and Times, 
Oklahoma City, Robert T. Fredericks, 
editor of the Oklahoma News, Okla- 
homa City and Walter W. Mills, editor- 
jal writer for the Oklahoma City Times, 
were in attendance at Fort Sill, Okla., 
last Sunday at the annual review of the 
Oklahoma National Guard encampment. 

Carter Field, Washington correspond- 
ent of the Boston Herald, and the Bell 
Syndicate, has just returned from a 
yacation which included Greece, Italy 
and the Dalmatian coast. Mr. Field 
was for about twelve years chief of 
the Washington Bureau of the New 
York Herald Tribune. He has been 
a Washington news reporter about 26 
years, serving at various times for the 
Baltimore Sun, Washington Times and 
other newspapers. 

Albert H. Stackpole, general man- 
ager, Bion C. Walker, managing edi- 
tor, and Cammy Vinet, aviation editor 
of the Harrisburg (Pa.) Telegraph 
Newspapers, went to Los Angeles via 
TWA lines Aug. 9, returning Aug. 14. 
The entire trip was made by plane. 

Parker Prouty, general manager of 
the Lubbock (Tex.) Avalanche Jour- 
nal, has been elected president of the 
Panhandle-South Plains Fair Associa- 
tion. 

Harvey J. Kelly, chairman of the 
A.N.P.A. Special Standing Committee 
and the Newspaper Industrial Board, 
his wife and Elizabeth Munson, left 
Chicago Aug. 11 for a month’s vaca- 
tion trip to Idaho. 

Phil S.-Hanna, Chicago Journal of 
Commerce editor, is on his vacation at 
Bristol, Vt. 

Dr. Douglas Southall Freeman, ‘editor 
of the Richmond News-Leader, will 
be one of the principal speakers during 
Lee Week at the Greenbrier, White 
Sulphur Springs, W. Va., the last week 
in August. 

Luther S. McGahan, publisher of 
Seuthwest Topics, Los Angeles, and 
S. B. Gach, publisher of the Jewish 
Voice, have been elected president and 
vice-president respectively of the Los 

Angeles City Health Commission. 


Will W. Simpson, for 21 years owner 
and publisher of the Inland Empire 
News, a weekly paper at Hillyard, 
Wash., has been appointed postmaster 
of Spokane, Washington. Harry N. 
Nelson, who has been with the Spokane 
Press for the past 18 years is taking 
full charge of the News. 

Franklin D, Schurz, vice president of 
the South Bend (Ind.) Tribune, Mrs. 
Schurz and their infant son, James, 
have returned from an automobile trip 
in New England and eastern states. 

Gerald Cosgrove, associate editor of 
the- South Bend (Ind.) Tribune, and 

rs. Gosgrove, have. been enjoying an 
August vacation in the northern part 
of Michigan. 

Wilson Ewing, associate publisher of 


= Monroe (La.) Morning World and 





tion spent on the Gulf Coast. 

Richard H, Carrington Jr bli 

: 4 , Jr., publisher 

of the Oakland (Cal.) Post-Enquirer, 
returned from a brief vacation in 

the Lake Tahoe region. 

pMaior E, W. Opie, Managing editor 

of the Leader Papers, Staunton, Va., 

1s attending the annual encampment of 





Vews-Star, has returned from a vaca- ‘ 


the 116th Infantry, Virginia National 
Guard, who are in camp at Virginia 
3each. 

Thomas H. Moodie, editor of the 

Williston (N. D.) Herald, is demo- 
cratic- nominee for governor of North 
Dakota. He is opposing Mrs. William 
E, Langer, wife of the convicted chief 
executive of that state. 
_ John Stewart Bryan, president and 
publisher of the Richmond (Va.) News 
Leader and president of the College of 
William and Mary, Williamsburg, Va., 
and the party with whom he has been 
traveling in Europe since early July, 
arrived in New York this week on the 
Majestic. 

Col. Charles S. Diehl, retired former 
publisher of the San Antonio Light and 
former assistant general manager. of the 
Associated Press, was host, with Mrs. 
Diehl and other relatives, to numerous 
friends at his San Antonio home Aug. 
8, when he observed his 80th birthday. 


Joel Chandler Harris, Jr., son of the 
late author of “Uncle Remus” tales and 
southern manager of the Kelly-Smith 
Company, national newspaper advertis- 
ing representatives, with Mrs. Candler, 
Ralph Chandler, publisher of the Mobile 
(Ala.) Press-Register, and Mrs. Chan- 
dler, sailed for Vera Cruz aboard the 
Standard Fruit and Steamship Com- 
pany S. S. Morazan Aug. 3 from New 
Orleans. 


IN THE BUSINESS OFFICE 
Fy AROLD ESSEX, Chicago Daily 
Times promotion manager, Yan 
Taylor, Daily Times radio editor, Hal 
Totten, radio announcer, and_ their 
wives, have left on a motor trip to 
the south. 

Douglas C. Mattocks, local display 
advertising manager of the San Fran- 
cisco Examiner, accompanied by Mrs. 
Mattocks, sailed from San Francisco 
Aug. 9 on the Grace liner Santa Lucia 
for a vacation trip to Mazatlan and 
Mexico City. 

Fred G. Pearce, advertising manager 
of the Altoona (Pa.) Mirror, was in 
Chiczgo this week calling on advertis- 
ing agencies in regard to national ad- 
vertising accounts. 

Bernard Donnelly, formerly with 
San Francisco office of McCann-Erick- 
son, Inc., advertising agency, and sales 
and service department of Johnck & 
Seeger, San Francisco typographers, 
has joined the promotion department 
of the San Francisco News. 


L. Roy Phillips, advertising director 
of the Asheville (N. C.) Citizen-Times, 
has been named a member of the com- 
mittee on arrangements and promotion 
of the semi-annual Trade Expansion 
Jubilee to be held in Asheville August 
27-29. 

J. E. McComb, local advertising man- 
age of the San Antonio Express and 
Evening News, is ill. 
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AJOR JAMES EVANS CROWN, 

city editor, New Orleans States, 
oldest American city editor in point of 
service, celebra- 
ted his 59th birth- 
day Aug. 11 by 
getting out two 
editions and an- 
nouncing he was 
going to die in 
harness. 

He has seen 36 
years’ service as 
city editor and 
night city editor 
on American 
newspapers. They 

: aT the Rich- 

‘son mon (Va.) 

senauchadieevieaiel News, Norfolk 
(Va.) Dispatch, Chicago Herald-Exam- 
mer, Chicago Inter-Ocean, Denver 
(Col.) Republican, New Orleans Item 
and the New Orleans States, where he 
has held the city desk 15 years. 

James Branch Cabell was his police 
reporter in Richmond. Others of his 
reporters have been Robert M. Lee, city 
editor, Chicago Tribune; Jack London, 
Fugene Manlove Rhodes, Opie Read, 
Stanley Waterloo, Fuzzy Woodruff, 
Charles Collins, Charles Eugene Banks, 











Walter Howey, Hearst executive ; 
Marquis James, Pulitzer prize biog- 
rapher. 


On special assignment he printed the 
first story predicting Woodrow Wilson 
would be President, an interview with 
Governor Franklin Fort, of New Jersey 
a Republican. On another special as- 
sigument in Washington, at 5 o’clock 
one morning he showed Wu Ting Fang, 
Chinese Ambassador, how a new Amer- 
ican lawn mower worked, mowed the 
Embassy lawn, and got a clean beat on 
the world in the Dowager Empress of 
China’s message to the President on 
Boxer Rebellion atrocities. 

“T never wanted to be anything in the 
world but a city editor,” he said this 
week. 








Leo Abrams, Chicago Daily Times 
advertising manager, and Mrs. Abrams 
left Chicago recently for a seven-day 
cruise on the Great Lakes. 

Louis E. Heindel, Madison (Wis.) 
Capital Times advertising manager, and 
Mrs. Heindel are the parents of a boy 
born Aug. 8 at St. Mary’s Hospital, 
Madison. 

Robert Walshaw, Chicago Daily 
Times business manager, and Mrs. Wal- 
shaw have returned from a motor trip 
through Maine and Canada. 

William P. Queale, for the past two 
years circulation manager of the Fuller- 
ton (Cal.) News-Tribune, has resigned 
to do advertising work. Russell Mc- 
Comb has taken his place. 

(Continued on next page.) 
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POLICY 


It is a well-established policy of McNaught 
Syndicate to refrain from annoying editors 
and publishers with notices of mere filler 


When you receive a piece of mail from 
McNaught Syndicate, you are always justi- 
fied in opening it and examining its contents. 


McNaught Syndicate offers only important 


The McNaught Syndicate, Inc. 


TIMES BUILDING 
NEW YORK, N. Y. 


CHARLES V. McADAM 
President 
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LOOK, BLACKIE! HERE'S 
AWIRE THAT SAYS 
I WON THE DALLAS 

JOURNALS POPULAR- 
ITY CONTEST! 












Ella Cinders 
First Again! 


[— of still another pro- 
gressive newspaper have voted 
ELLA CiINDERS their favorite 
comic strip. This latest election 
of Ella to the position of first in 
popularity took place in The 
Dallas Journal. Over a substantial 
group of other nationally-known 
comics, ELLA CINDERS won by 
a wide margin. 


The enthusiasm behind the votes 
was as remarkable as their number. 
For example, one reader declared: 
“If there was nothing more than 
Ella Cinders in The Journal, I 
would still take the paper, just to 
read that.” And another said: 
“There are seven in our family, 
and we all get a kick out of Ella.” 


These are appraisals of ELLA 
CINDERS by people whose only 
profit from the strip is their en- 
joyment. They explain why this 
feature is preferred above all others 
in Dallas. They explain, too, why 
ELLA CINDERS—either in the 
daily strip or the Sunday color 
page—appears regularly in nearly 
200 important newspapers through- 
out the country. 


F IRST in popularity means first 
in circulation-building power. If 
you are seeking a certain and en- 
during means of winning more 
readers and holding them, write 
at once for samples and terms of 


ELLA CINDERS. Address 


United Features 


MONTE BOURJAILY 
General Manager 








220 East 42nd Street, New York 
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Thomas Prime, Jr., classified adver- 
tising manager, Hackensack (N. J.) 
Bergen Evening Record, has been ap- 
pointed chairman of the program com- 
mittee for the 40th anniversary, Sept. 
24 to 29 of the incorporation of the 
Borough of Bergenfield. William R. 
Jones, business manager of the Bergen- 
field Interboro Review heads the adver- 
tising and publicity committee. 

Don Hardy, formerly assistant in the 
promotion department, has been trans- 
ferred to the merchandising department 
of the San Francisco News. 

W. J. Foster, advertising manager 
of the Marshall (Mich.) Evening 
Chronicle, is on vacation. 

Miss Dorothy Gustafson, an employe 
of the business office of the South 
Bend (Ind.) News Times, was the run- 
ner-up for the state championship of 
Indiana in the recent women’s golf 
tournament. 

Charles H. Joseph, assistant manager 
of the Pittsburgh Sun-Telegraph and 
his son Charles H. Joseph, Jr., are on 
a cruise to Canada, sailing from New 
York, August 14, on the Canadian Pa- 
cific Liner Duchess of Richmond. 

Mark Stewart, of the Greensboro 
(N. C.) Daily News and Record cir- 
culation department, underwent an 
emergency operation for appendicitis 
Aug. 12 at Wesley Long hospital. His 
condition early this week was regarded 
as quite favorable. 

John Shipes, of the Waycross (Ga.) 
Journal-Herald circulation department, 
sustained painful injuries when he fell 
approximately 30 feet from a pecan 
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tree Aug. 9. His injuries included a 
broken rib. He was rushed to a local 
hospital for treatment. 





IN THE EDITORIAL ROOMS 


ERNARD L. KREBS, managing 

sditor of the New Orleans Times- 
Picayune, is visiting relatives in the 
East. George W. Healy, Jr., is acting 
managing editor, and Frank Clinton 
Allen, assistant city editor, is substitu- 
ting for Mr. Healy as city editor. 

J. Henry Grizzard, of the Galveston 
(Tex.) News-Tribune staff, has been 
made city editor of the Galveston News. 
He succeeds W. H. Gardner, who re- 
signed recently following the death of 
his wife. 

Thomas J. Barry, of the Chicago 
Herald & Examiner, has been selected 
as assistant to Dr. John M. Cooney in 
the department of journalism in Notre 
Dame University, South Bend, Ind. 
Mr. Barry has untif recently been head 
of the Indiana news department of the 
Herald & Examiner in the South Bend 
offices. 


John D. Barry, columnist for the 
San Francisco News, sailed August 4 
for Acapulco, Mexico, on the Grace 
motorship Santa Catalina and will re- 
turn via the liner Santa Elena. 

Knowles Blair, formerly of the Los 
Angeles Herald & Express editorial 
staff, joined the Hermosa Beach (Cal.) 
Review August 6. He succeeds Ward 
H. Grant, who resigned to become edi- 
tor of the Jndio (Cal.) News. 

Clair Hare, former sports editor, 
New York Post and until recently a 
member of the sports department of 
the Philadelphia Evening Ledger, has 
joined the business staff of the Phil- 
adelphia Eagles, a football professionals. 

Ray Breck, Philadelphia Evening Bul- 
lctin feature writer, has returned from 
a two months’ trip to Europe. 

W. H. Darby, formerly of the San 
Antonio Light, has joined the San An- 
tenio Evening News reportorial staff, 
succeeding H. L. Hunt, who goes to 
the Laredo Times as editor. 

Jack Calvin, circulation manager of 
the Valley Morning Star, Harlingen, 
Tex., and Jack Cowgill, feature writer, 
are spending three weeks vacation in 
Boulder and Estes Park, Colo. 

Joseph Mahar, until recently sports 
editor of the Albany (N. Y.) Times 
Union, is covering the Saratoga Springs 
horse racing meet for the Schenectady 
(N. Y.) Union Star. 

Claude H. Miller, formerly with 
Hanff-Metzger has become editor and 
publisher of Franklin (N. J.) News, 
weekly. 

Cora Harris, daughter of Col. Wade 
Harris, editor of the Charlotte (N. C.) 
Observer, has been made manager of 
the publicity bureau for the Federal 
Emergency Relief Administration at 
Washington, D. C. ° 

Harry Hewes, of the Scranton (Pa.) 
Times, was in Philadelphia last week 
visiting old friends on the Evening 
Ledger and Inquirer. Until this spring 
Hewes was on the staff of the defunct 
Public Ledger. 

Cy Peterman, feature writer, Phila- 
delphia Evening Bulletin, spent his va- 
cation recently on a month’s motor trip 
through the New England States and 
Canada visiting the Thousand Islands, 
and also stopping off at his parents’ 
home in Wisconsin. 

Paul Kennedy. reporter, Oklahoma 
City Daily Oklahoman, accompanied the 
Oklahoma National Guard to Fort Sill 
for the annual encampment. 

Robert Cranford, state editor of the 
Charlotte (N. C.) News for the past 
three years. has gone to Columbia, S. 
C.. as night editor of the A.P. bureau 
there. 

Le Roy Greene, Philadelphia Evening 
Ledger rewrite, made a survey of the 
municipal employes’ pension plans, pub- 
lished last week in a series of five ar- 
ticles. 

Elizabeth Borton editorial staff Boston 
(Mass.) Herald, is writing the fifth 
annual series of Herald articles on im- 
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pressions and first hand information 
gathered by a staff writer in the princi- 
pal studios at Hollywood. 

Robert Kintner, financial writer for 
the New York Herald Tribune, ad- 
dressed the Rotary Club of Strouds- 
burg, Pa., this week on “The Stock 
Exchange Under the New Deal.” 

Louis H. Sampliner, Atlantic City 
News, has been appointed literary edi- 
tor and is conducting “The Book Nook,” 
on the editorial page. 

Ned A. Bush has resigned from the 
staff of the South Bend (Ind.) News 
Times, and has taken a desk job with 
the Chicago Times. 

Earl J. Hudson, former Chicago 
newspaperman, has been appointed pub- 
licity and advertising director for United 
Detroit Theaters. 

Edward Milne, Providence (R. I.) 

Journal reporter in Pawtucket, R. L, 
and Mrs, Milne, are parents of a daugh- 
ter, born July 27. 
_Crerar Harris of the New York 
Times city copy desk, and Mrs. Harris, 
are the parents of a daughter, their 
second child, born on Aug. 8. 

Stanley Niles, who graduated in June 
from De Pauw University, is now with 
the South Bend (Ind.) Tribune staff. 


Emerson Hunt, editorial staff Boston 
(Mass.) Herald, is writing a series of 
articles on the lavish expenditures for 
pleasure during the present season in 
New England. 

H. H. Brinsmade, Monroe (La.) 
News+Star reporter who suffered a 
badly broken leg several months ago 
when struck by an automobile, is expec- 
ted to be able to return to his duties 
shortly. 

DeWitt Henry, city editor of the 
Monroe (La.) Morning World, and 
Mrs. Henry have returned from a vaca- 
tion spent in Colorado Springs and 
Denver. 

Dillon Graham, a member of the 
sports staff of the Associated Press in 
Atlanta, and Mrs. Graham are the 
parents of a daughter, Betty, born 
August 8. 


Allen Cleaton, former managing edi- 
tor of the Richmond Times-Dispatch, 
now a member of the news staff of the 
Washington Evening Star, has been ap- 
pointed managing editor of the Char- 
lottesville Daily Progress. He will go 
to Charlottesville, Sept. 1. 

James Collins, night city editor of the 
Cleveland Plain Dealer, is back from his 
vacation spent in Maine. Vivian Gray, 
rod and gun editor of the paper, has 
returned from a several weeks’ fishing 
trip. 

Miss Sue Bryan, editorial staff, New 
Orleans (La.) Item, is visiting in New 
York. 

Albert J. Duffy, assistant city editor 
of the Buffalo Courier-Express, has re- 
a after vacationing in New York 

ity. 

George A. Laughlin of the Wheeling 
(W. Va.) Intelligencer, and Mrs, 
Laughlin sailed on the North German 
Lloyd liner Europa on August 11 for 
a tour abroad. 

Miss Anne M. Mcllhenny, Buffalo 
Courier-Express reporter, leaves Aug. 
18 for Hollywood with Miss Jean Tay- 
lor of Williamsville, N. Y., winner of 
a screen test conducted by the Courier- 
Express and the M.G.M. Pictures, Inc. 
They will fly to Hollywood where Miss 
Taylor will be given further tests. 

George B. Dolliver, Jr., son of the 
publisher, has resigned as sports editor 
of the Battle Creek (Mich.) Moon- 
Journal to accept a position in the ad- 
vertising department. E. LaVerne Rob- 
bins succeeds him in the editorial de- 
partment. 

Samuel Reeback, at various times 
news editor, suburban edi and se- 
porter for the Newburgh (N. Y.) 
News in the last 16 years, has become 


a member of the editorial staff of the 


New Rochelle (N. Y.) Standard Star. 


WEDDING BELLS 
ORMAN- EBERLY, managing 
editor, Carlisle (Pa.) Sentinel, 

and Miss Mary Keeny, daughter of 











Mr. and Mrs. Harry W. Keeny 
risburg, Aug. 11. F 7 
Miss Gertrude Nagelschmidt, Pp; 
field, Mass., to F. LeVere Winne 
tor and publisher of the Cherry Vall, 
(N. Y.) News and correspondent for 
the New York Times. Mr. Winne fg, 
merly was with the Albany (N. y 
Evening News and the Knickerbock 
Press and Schenectady (N. ¥.) &@ 

Zette, 

Miss Madeline Fraizer, business off 
staff, Lowell (Mass.) Courier-Citize, 
Aug. 18, to Roger Hoar at Lowell, 

F, Edward Hebert, reporter and oj 
umnist for the New Orleans States ty 
Mrs. Gladys Bofill New Orleans bys 
ness woman, recently. 

Jack Ledden, sports editor, Soyi 
Bend (Ind.) Tribune, to Miss Hele 
Marie Thompson, of Lexington, Ky 
June 12. The wedding was announg 
last week. ; 
_ Leo C. Markiewicz, district circul; 
tion manager of the South Bend (Ind 
Tribune, and Miss Martha Vrient 2 
South Bend, Aug. 6. 

Miss Pearl Thibos, of the Soy 
Bend (Ind.) Tribune staff, and Arthy @ 
W. Hafstrom, at South Bend, Aug. ( 

Norman B. Gallagher, editor of t 
Belle (Mo.) Banner, to Marguarity 
George, Russellville, Mo., high scho 
principal, Aug. 9, announced his my. 
riage of Feb. 5, 1933. 


































SPECIAL EDITIONS 
HICAGO Journal of Commerce, ty 
pages, devoted to industrial sals 
promotion efforts of World’s Fair e- 

hibitors, 

San Francisco Chronicle, August § 

Schools and Colleges, 4 pages. 
Oakland (Cal.) Post-Enquirer, Av 
gust 7, Annual Number Lady Oaklanj; | 
Summer Recipes and Menus, 8 page 
tabloid size. : 





Pittsburgh (Pa.) Sun-Telegraph w |) 
nual educational section coverig 
schools, colleges, 
and music. 


Terre Haute (Ind.) Sunday Tribu 
Star, 8-page supplement, Terre Haut 
Coat Week, showing Autumn styl 
August 13 to 18, inclusive. 

Dallas (Tex.) Morning News, Aw 
5, “wholesale section,” 12 pages tablai 
size. 

Harlingen (Tex.) Valley Mornin; | 
Star, 24 pages, containing 76 per cet 
advertising featuring fourth anniversay © 
sale of the RGV group of grocer 
stores, in the Rio Grande Valley. 


Knoxville (Tenn.) Journal, Ay 
12, 16-page “electrical section,” tabloil 
size. : 

Pottstown (Pa.) Morning Hersli, 
10-page supplement marking paper's firs 
anniversary, Aug. 7. 

Honolulu Advertiser, July 26, Roos 
velt Edition, commemorating the 
rival of President Roosevelt in Hawal, 
148 pages, including one full-size new 
and four tabloid size feature sections. 

Wilmington (Cal.) Journal, 70th at- 
niversary number, July 9, 16 pages. 

Brockton (Mass.) Enterprise ow 
Times, Dollar Days edition, four st 
tions, 36 pages, Aug. 9. 

Lawrence (Mass.) Telegram, Dolla 
Day edition, two sections, 26 pags 
Aug. 6. 

Lowell (Mass.) Courier-Citizen, Do 
lar Days Edition, two sections, 28 pagt 
Aug. 10. 


vocation, art, dancin : 






























PRESS ASSOCIATION NOTES 
ARREN A. McNEIL, of & 
Richmond (Va.) bureau of t 

Associated Press, has been name! 
president of the Richmond Little The 
atre League. 

R. W. Barry has resigned as As 
ciated Press correspondent in charge # 
Austin. Charles E. Simons 1s tempor 
arily in charge of the Austin bureat. 

Miss Ruth Cowan of the As : 
Press staff in Chicago has been recuptt 
ating following an operation m 
Artonio, her former home. 
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Editor 


The stony 


SINCE portland cement is a standard 
product, as uniform as a given grade 
of gasoline, sugar or wheat, buyers of 
cement in any town or city will buy it 
only from a plant that offers the lowest 
price. 

Any other cement plant can get busi- 
ness only by meeting the lowest price. 
As a result, prices become uniform. This 
uniform price is the one at which all 
cement will be sold, until some plant 
offers a still lower price. As soon as a 
still lower price is offered, a still lower 
uniform price becomes the going price 
and controls the market. 

Because, in nearly every instance, all 
cement plants seeking business in a given 
town are located varying distances from 
it and pay varying freight charges, each 
plant is actually getting a different 
amount at its mill door even though its 
ptice at the market is the same as others. 
This is competition. 

The lower illustration shows how 
competitive the cement business is. Let 


us assume that three plants—A, B and 
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B and C 


C—are soliciting business at Market M 





at a market price of $2.50 a barrel. 

From Plant A—the nearest one— 
the freight rate is 50 cents a barrel. 

From Plant B—the next nearest — 
6oc a barrel. 

From Plant C — the farthest — 70 
cents a barrel. 

Since all three freight rates differ, it is 
apparent that each plant is actually re- 
ceiving a different amount for cement at 
its mill door. 

Plant A is netting $2.00 a barrel. 

Plant B is netting $1.90 a barrel. 

Plant C is netting $1.80 a barrel. 

For many years cement has been sold 
at a delivered price rather than f.o. b. 


mill, because buyers want to know what 





cement will cost them at points of use. 
Under this competitive system, buyers 
can buy from any seller they wish and get 
their cement at the lowest price. 

In the selling of cement there ate as 
many points of competition as there are 


villages, towns and cities. Competition at 





all points is constant and keen. 








THE CEMENT INSTITUTE 


CHICAGO . KANSAS CITY 


This is one of a series. The next advertisement will be ‘‘The Same Economic Law.’’ Copies of previous advertisements will be sent on request. 


GOING FORWARD WITH CEMENT 











The Classified Pages 
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$200,000 CLASSIFIED ADVERTISING WAS 


REJECTED BY DAILIES 


IN 1933 





Roy Howard, Frank Gannett and C. C. Armstrong Quoted on 
Value of Keeping Dishonest Advertising Out 
of the Newspapers 





AQUESTIONNAIRE sent to classi- 
fied advertising managers revealed 
that out of 130 papers, 63 have a defi- 
nite code of censorship and 67 censor 
classified copy according to their indi- 
vidual judgment, Thomas F. Mulhern, 
classified advertising manager of the 
Brooklyn Daily Eagle, said in a talk 
before the Association of Newspaper 
Classified Advertising Managers re- 
cently. 

“Far more illuminating”, he said, “is 
the attitude toward censgrship shown 
by the answers to question: ‘How many 
lines do you estimate you omitted dur- 
ing 1933°’ Sixty papers answered this 
question. It was their conservative esti- 
mate that they omitted in 1933 350,000 
lines of classified advertising, Figuring 
2,400 lines to a page this was 146 pages 
or in revenue approximately $70,000. A 
great many newspapers, such as the 
New York Times, Chicago Tribune and 
others we know, that omit thousands 
of lines of advertising a year, did not 
answer this question because they were 
unable to estimate the omissions. I 
think it is a conservative estimate to say 
that the newspapers of the United States 
omitted over a million of lines of classi- 
fied advertising from their columns last 
year. 

“A revenue of approximately $200,000 
was absolutely refused by American 
newspapers in 1933 in order to maintain 
the faith of their readers in their classi- 
fied sections. What do our publishers 
think of our censorship? After all, 
publishers have invested their millions, 
and certainly they have some very well 
preconceived notions of how to produce 
rettrns for the money invested. In 
order to get the seal of authority on 
our deliberation, I wrote to Roy 
Howard, chairman of the Board of the 
Scripps-Howard Newspapers, asking 
for his opinion on the Censorship of 
Classified Advertising. Here is what 
Mr. Howard has to say: 

“*The classified advertising manager 
is primarily a salesman and a sales- 
manager. His energies are normally 
directed toward getting advertising into 
the newspaper—and not toward keep- 
ing it out. In consequence, naturally 
enough, the rejection of advertising is 
a painful, and at times a neglected duty. 

““Paradoxically, keeping advertising 
out of the paper is a very good way to 
get advertising into the paper. Legiti- 
mate advertising is attracted the more 
certainly when fraudulent advertising 
is barred. 

“That many cruel deceptions and 
swindles are effected through the 
medium of classified advertising is well 
known. Particularly vicious are the 
schemes which rob the man or woman 
in search of employment. Eternal vigil- 
ance is the price of reliability. Newspa- 
per readers who are defrauded through 
the want ads are generally disposed to 
place much of the blame upon the paper 
presenting the ad. The reputable mer- 
chant, and the honest real estate agent 
are inclined to shun the classified ad- 
vertising page which is notable for its 
many traps and deceptions. 

“Not only is it the best business policy 
to censor the classified pages with 
utmost vigilance, it is a duty. In- 
creased linage obtained at a sacrifice of 
sound ethical and moral standards is 
costly in the end. When we wink at 
abuses of our advertising columns or 
refrain from investigating doubtful 
cases, the public brands us as partners 
in the chicanery, and confederates of 
the racketeer. Censorship is a chore 
and a bore. But the experienced ad- 
vertising executive knows that he pro- 
fits most who serves best and that—be 

it bromide or not—honesty is not only 
the best policy but it is the soundest 
salesmanship.’ ” 


’ 


“Here is a statement from C, C. Arm- 
strong, of the Hearst general statt, 
which puts on record the Hearst attitude 
toward classified censorship : 

“*Primarily the service functions of 
a newspaper begin and end with its 
readers. : 

“‘*This indeed holds true tor want 
ads. And both the existence and the 
success of this part of the newspaper 
depends on the patronage of readers, 
whether as advertisers or as readers of 
and respondents to want ads. 

“‘So protection from the ever-present 
army of petty crooks, thieves and 
swindlers who would live by plying 
their schemes through the want ads is 
of utmost importance. 

“*The want ad columns have proven 
a fertile field for such people because 
here they find it possible to operate 
with a small outlay of money and oiten 
without even the inconvenience of es- 
tablishing themselves in permanent lo- 
cations or in any other way making it 
possible to check their true identities. 

“‘Add to this the use of the blind 
address and you have the setting in 
which many faithful newspaper readers 
have been “taken-in” tor amounts 
ranging from a quarter or fifty cents 
up to a fortune. ; 

“Dealing so much as it does with 
the basis factors of existence, such as 
employment and places to live, together 
with the so-called necessary commodi- 
ties and services, the want ad section 
attracts great masses of people whose 
delivery into the hands of petty 
schemers becomes a tragedy. 

“‘One could go on and on enumerat- 
ing reasons for guarding the interests 
of readers of the want ad columns. 

“‘Newspapers, the Post Office De- 
partment and Better Business Bureaus, 
supported in many instances by local 
authorities, have done much to improve 
these conditions. There is still, how- 
ever, much to be done and therein lies 
an opportunity for organized effort and 
service to newspapers on the part of 
the Association ot Newspaper Classi- 
fied Advertising Managers.’ 

“Here is what Frank Gannett, presi- 
dent of the Gannett Newspapers, has 
to say regarding censorship of classi- 
fied advertising: 

“‘T wonder if we newspaper pub- 
lishers guard the integrity of our classi- 
fied advertising columns as well as we 
should. Thinking more about it this 
afternoon, I am profoundly impressed 
with the trust and confidence of our 
readers in the thousands and thousands 
of classified advertisements which we 
publish regularly in our newspapers. 
Of course, this applies not only to 
classified, but to all, advertisements. 
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A real influence in the affairs of 
Southern Illinois. An A. B. C. 
newspaper with 6,963 net paid daily. 
More total circulation, more city 
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But as this is a meeting of classified 
advertising managers and you are, 
therefore, particularly interested in 
classified advertising. We must have in 
mind that the racketeer is with us, he 
neglects no opportunity to trap or de- 
ceive the unwary and we all too well 
know that he uses the classified columns 
at every opportunity. Not alone does 
the victim suffer, but the newspaper 
suffers more. Reader confidence is seri- 
ously impaired, if not totally destroyed. 
““Other advertisers, legitimate con- 
cerns, whose statements are absolutely 
beyond reproach, truthful, conscientious 
and dependable, find their advertising 
fails to produce results. Why? The 
reader having been fooled or deceived 
once, loses all faith in all classified ad- 
vertisements in the future.” 


CLASSIFIED MANAGER NAMED 

J. Roy Faulkner, classified advertis- 
ing manager of the Shreveport (La.) 
Times for the past six years, has joined 
the Port Arthur (Tex.) News in the 
same capacity. 


APPOINT MATHEWS AGENCY 

The Evanston (Ill.) News-Index has 
appointed Julius Mathews Special 
Agency as its national advertising rep- 
resentatives, beginning Sept. 15, Merle 
Slane, publisher, announced this week. 


LANDIS TO BINGHAMTON 

James P. Landis has joined the 
Binghamton (N. Y.) Sun advertising 
staff and will be in charge of classified. 








NEW LOS ANGELES GROUP 


Legal Advertising Tie That Bing 


Managers’ Organization 

Harvey A. Miller, classified adver. 
tising manager of the Pasadena (Cal) 
Star-News and Post, was named pres. 
dent of the newly-organized Los Ap. 
geles County Legal Advertising Man. 
agers’ Association this week. Clay. 
ence Braxdale, legal advertising map. 
ager of the Hollywood Citizen-News 
was elected vice-president, and Rober 
C. Johnson, of the Los Angeles News. 
paper Service Bureau, Inc., is secre 
tary-treasurer. Other members of the 
executive committee are Paul C. Her. 
rick, Santa Monica Outlook; Hugh 
Baumberger, Culver City Star-News, 
and A. S. Adams, Glendale New. 
Press. 


The association was formed on mo. 


tion of Harry A. Lawson, publisher of 
the Eagle Rock Sentinel, and chairman 
of the legal and legislative committe 
of the metropolitan unit of the Cal. 
fornia Newspaper Publishers’ Associ. 
ation. The group voted to seek affilj. 
ation with the C.N.P.A. 


CLASSIFIED MANAGER NAMED 

St. Louis, Aug. 8.—The appointment 
of Al Charlebois as classifiied advertis. 
ing manager of the St. Louis Star. 
Times was announced to-day by Arthur 
Kaye, business manager. Mr. Charl. 
bois succeeds Natt Gettlin, resigned, 
who has not announced his plans for the 
future. 
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I here are 37 per cent more 


Calculated from facts revealed 
by R. L. Polk Consumer Census. 
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M.G.SULLIVAN 
a Circulation Manager 


> The Cleveland “News 
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..» used profitably 
‘for a half-dozen 
other purposes .. . EAD what 


Mr. M. G. Sul- 
livan, Circulation Man- 
ager of the Cleveland News, 
says about the many ways Ad- 
dressograph saves money in the pub- 
lisher’s office: 





ae Daihen 
- 


“Released enough metal to pay almost half 
the cost of equipment . . . floor space require- 
ments dropped from 500 to 225 sq. ft... . an- 
nual saving of $3,160... most significant is 
the many-sided utility of Addressograph . . . ” 





Look at the many ways the Cleveland News cut costs and build profits through making 
saves money and eliminates delays and errors full use of Addressograph and Speedaumat. 
with Addressograph. Hundreds of other pub- Our representative (who is regularly in your 
lishers of newspapers, magazines, farm papers vicinity) will gladly discuss the matter with 
and other periodicals are enjoying comparable you, without obligation. Consult your phone 
savings with Addressograph and Speedaumat book or write to 

equipment. 


oe , : ADDRESSOGRAPH COMPANY b 4 
Limited working hours... higher wages... Division of oe 


new business conditions . . . all demand close Addressograph-Multigraph Corporation 
attention to inside savings as well as added Cleveland, Ohio 


revenue from the outside, Every publisher can OFFICES IN ALL PRINCIPAL CITIES OF THE WORLD 





At Left: The New Class 


" : AO 1700 Addressograph 
The Addressograph - Speedaumat line includes hand, I aS 7 S i | T r= | ' 
electric and superspeed automatic models for every 








publishing purpose. Prices range from $42.50 to $12,750.00 rer MARE 
i ; MORE THAN AN ADDRESSING MACHINE 
ere are just a few Addressograph-Speedaumat users: 
Curtis Publishing Co., Philadelphia, Pa. Macfadden Publications, New York, N. Y. Motion Picture Publications, Brooklyn, N. Y. 
rogressive Farmer-Ruralist, Birmingham, Ala. Atlanta Journal, Atlanta, Ga. International Magazines, New York, N. Y. 
Popular Mechanics, Chicago, II. Methodist Book Concern, Chicago & Cincinnati New York Times, New York, N. Y. 
Meredith Publishing Co., Des Moines, Ia. Pictorial Review, New York, N. Y. Houston Chronicle, Houston, Tex. 
Pacific Press Pub. Assn., Mountain View, Calif. McCall’s Magazine, Dayton, Ohio Superior Telegram, Superior, Wisc. 
Webb Publishing Co., St. Paul, Minn. Our Sunday Visitor, Huniington, Ind. American Medical Assn., Chicago, Ill. 
ow York Herald Tribune, New York, N. Y. Louisville Courier Journal, Louisville, Ky. News Week-Inc., New York, N. Y. 
chicago Tribune, Chicago, Ill. Christian Science Pub. Society, Boston, Mass. Omaha World Herald, Omaha, Nebr. 





Cincinnati Times Star, Cincinnati, O. Springfield Leader, Springfield, Mo. Wall Street Journal, New York, N. Y. 
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DAILY’S SAFETY DRIVE 
BRINGING RESULTS 


Chicago 





Times Placarding City, 
Printing Exposes in -Effort to 

Cut Down Street Accidents— 
Sound Car Is Used 


Cuicaco, Aug. 13—The Chicago 
Daily Times’ lite-saving campaign on 
Chicago streets is beginning to show 
results. Traffic officers report that 


motorists are driving more carefully 
taking 


and pedestrians are 


chances. 


fewer 
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One of the Chicago Daily Times’ safety 
posters which have been placed on 
traffic sign posts throughout the loop in 
the paper’s city-wide safety campaign. 


Behind this improved condition is the 
persistent efforts of the Daily Times to 
make the public “traffic-conscious.” The 
campaign began early this summer, 
with the newspaper running news 
stories, pictures and editorials concern- 
ing the number of people killed by auto- 
mobiles. The deaths up to July 1 gave 
a startling warning that unless some- 
thing were done, there would be 1,000 
fatalities in automobile mishaps during 
1934. The Daily Times began carry- 
ing pictures of bereaved relatives at 
funerals of auto-accident victims. 

Last week the campaign swung into 
a new phase when signs were placed 
on every “stop-and-go” light post in the 
loop, containing the admonition: “Stop 
Chicago Auto Deaths! 902 killed in 
1933, 540 so far this year, Obey Traffic 
Laws, Be Careful!” 

Richard J. Finnegan, editor, is direct- 
ing the campaign, which includes edi- 
torial exposes of judges “fixing” tickets 
given traffic violators by local police. 
The paper told of a case where an 
officer had given one man 28 tickets, 
each of which was “fixed.” 

The Daily Times has given the police 
department its sound truck for use in 
public broadcasts by the accident-pre- 
vention bureau. 


FREE SAFETY TESTS 


The Chicago Tribune this week in- 
augurated a free mechancai inspection 
service for those motorists who present 
a coupon printed in the Tribune. The 
service is a contribution by the news- 
paper toward efforts of the police de- 
partment to curb the growing toll of 
traffic fatalities. The inspection covers 
brakes, lights, wheel alignment, steer- 
ing equipment, horn, rear view mirror, 
and windshield wiper. Failure of these 
devices are said to be responsible for 
a large number of accidents, according 
to Hal Foust, Tribune automobile edi- 
tor. 


BANQUET FOR CARRIERS 

High ranking carriers of the Little 
Rock Arkansas Gazette, Little Rock, 
Ark., circulation department were en- 
tertained at a banquet at the Little 
Rock Y. M. C. A. Aug. 9. A cash 
drawing was held. Ed Reed, Station 
B, and Lee Jacks, Station F, were the 
leading carriers for July. Twenty- 
seven carriers attended. 
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BIG TRAP SHOOT PLANNED 


Colin Campbell in Charge of Chicago 
Daily News Charity 

Cuicaco, Aug. 13—Col. Frank Knox, 
Chicago Daily News editor and pub- 
lisher, has appointed Colin (“Scotty”) 
Campbell, western representative of the 
New England Newspaper Supply Com- 
pany, as general chairman of the 
second annual Daily News Fresh Air 
Fund Trap Shoot to be held at the 
Lincoln Park Gun Club here Sept. 29 
and 30. Plans are now under way to 
make this two-day event the biggest 
trap shoot of its kind in the country. 

Last year, over 400 trap shooters par- 
ticipated in the event, held at the sug- 
gestion of the late Theodore T. Ellis, 
vice-president of the Daily News and 
donor of the Ellis Memorial Trophy. 

Proceeds of the charity shoot will be 
devoted to the Daily News Fresh Air 
Fund for children. Jack Smith, man- 
ager of the gun club, is assisting Mr. 
Campbell, who is inviting out-of-town 
newspapermen who are trap shoot en- 
thusiasts. The entry fee is $2.50, $1 
of which goes to the Daily News Fresh 
Air Sanitarium. 


TEACHING YOUNG GOLFERS 


The St. Louis Star-Times has opened 
a junior golf school for boys and girls 
between the ages of 12 and 16 years, in- 
clusive, in conjunction with the City’s 
Recreational Department and ‘ 
Duwe, golf professional in Forest Park. 
The school was originated to give young 
golf aspirants an opportunity to im- 
prove their game. Six lessons will be 
given over a period of three weeks. 
Boys’ classes will be given on Tuesdays 
and Thursdays and girls on Wednesdays 
and Fridays. Instruction is free, reg- 
istration being by means of a coupon 
published in the Star-Times. 


BALLOON GOING TO POLAND 


The Buffalo Courier-Express balloon 
which placed third in the recent national 
contest at Birmingham, Ala., will go to 
Poland to compete in the International 
Gordon Bennett race Sept. 23. The 
crew is George Hineman and Milford 
Vanek. The Courier-Express balloon, 
in the Alabama contest, travelled 180.1 
miles. Lieut Charles H. Kendall of the 
Navy won with 206.4 miles. Capt. Wil- 
liam J. Flood of the Army was second 
with 189.1 miles. 


HOLE-IN-ONE TOURNAMENT 

The San Francisco Examiner con- 
cluded its second annual Hole-In-One 
golf tournament after five days of play, 
on Aug. 5. 1,811 golfers were en- 
tered and two contestants made the 
magic score. Eddie Redell and Bob 
Dumesnil, 17-year old high school boy, 
each made a hole-in-one against odds 
of 4,527% to 1. Harry M. Hayward 
of the Examiner sports department was 
in charge of the event. 


CARRIERS GATHER NEWS 

During their extra time, carrier boys 
for the Anadarko (Okla.) Daily Ameri- 
can-Democrat are permitted to gather 
personal items for the paper from per- 
sons on their routes. A small prize is 
given to the boy securing the most 
items each week. The paper asks its 
readers to try to think of news for these 
future business men when they knock 
at the door and ask for information. 


HELD ANNUAL OUTING 


The annual outing of Toledo Blade 
and Toledo Morning Times street sales- 
men was held at Toledo Beach recently 
and was attended by 250 boys. A pro- 
gram of boxing, baseball games, swim- 
ming and watermelon and pie eating 
contests was arranged by Ray Kest, 
street sales manager of the Blade and 
Times. 


SENT BOYS TO CAMP 

Sponsored by the Memphis (Tenn.) 
Commercial Appeal through its fresh 
air fund, 51 boys selected by the Mem- 
phis “Y” were in camp July 23 to 30 
near Mammoth Springs, Ark. The 
newspaper is sponsoring a camp for 
girls Aug. 13 to 20 at Hardy, Ark. 
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IDEAS FOR RAIN MAKING 


Oklahoma City Times Awards Um- 
brellas, Rubbers, Etc., for Letters 
The Oklahoma City Times recently 

conducted a rain contest for the enter- 
tainment of its subscribers. For 44 
days Oklahoma went without rain, the 
long spell ending on August 13. Prizes 
awarded for the best rain-making ideas 
submitted were: first, one raincoat; 
second, one umbrella; third, one pair of 
rubbers. 

The contest, conducted only five days, 
brought in nearly 300 letters from all 
parts of Oklahoma and even from states 
as far away as Tennessee. Letters sent 
in to the rain editor were published, 
several appearing daily. 

Morris Moore, city editor of the 
Times, said that although he had ex- 
pected to have to keep the contest going 
with fake letters written by reporters, 
he found this unnecessary even the first 
day. 


75 IN FINAL DERBY 

Finals in the Chicago Herald & Ex- 
aminer’s “Soap Box Derby” were held 
Thursday, Aug. 16, when 74 boys and 
one girl met to determine the winner 
who will go to the All-American Soap 
Box Derby at Dayton, O. The 75 
“speed demons” represent the best 
from a field of almost 1,100 entrants. 
The Chicago finals will be held at the 
World’s Fair and the champion will 
receive $200 in cash, a gold medal, a 
1,500-mile air trip and a free trip to 
Dayton to compete for the national title. 
The parents of the winner will re- 
ceive a new Chevrolet automobile. 


COMICS POPULARITY CONTEST 


The Oakland (Cal.) Tribune is spon- 
soring a Comics Contest and offers 54 
cash awards for the best description in 
25 words of why the entrant likes the 
daily comic strip and Sunday comic 
pages. The contest is devided into three 
classes: Class A for children up to 
ten years old; Class B for children from 
11 to 16 years old, and Class C for 
everyone over 16. In each class the 
prizes offered are the same: First, $10; 
second, $5; third, $2.50; fourth to eigh- 
teenth, $1 each. Contestants must se- 
lect first, second and third choices, both 
in the daily and Sunday comics, making 
six choices. The Contest closes Aug- 
ust 18 


VISITED YELLOWSTONE PARK 
Twenty-four Salt Lake Telegram car- 
riers were rewarded with a four-day 
holiday to Yellowstone National Park 
recently, due to their prompt and effi- 
cient service. The group left by bus, 
accompanied by Joe Bush and Bruce 
Barrett, circulation supervisors. 


550 CARRIERS ON OUTING 

The Pawtucket (R. I.) Times enter- 
tained 550 carriers at the 6th annual 
outing at Rocky Point, Narragansett 
Bay, Thursday, July 12 making the trip 
to the shore resort in 11 Pullman motor 
buses. The group was under the direc- 
tion of Circulation Manager Daniel E. 
Byron. 
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AWARDS 10 SCHOLARSHIPS 


The Burroughs Newsboys Foundatig 
of Boston, this week awarded 10 speci 
scholarships to Boston newspaper boys 
The scholarships will permit each hy 
to attend any college of his choice wit 
tuition paid for one year. This is th 
sixth year that the scholarships hay 
been offered and the records show thy 
95 per cent of the previous winners hay, 
attained scholastic honors at the varioy 
universities. At this final selection som 
46 boys presented themselves. A speci 
group of judges made the selection 


DOCTOR TELLS THE STORY 

The Fort Wayne (Ind.) New. 
Sentinel is running an interesting serig 
of articles relating to the experiences gj 
a Fort Wayne physician—the recouy. 
ing of incidents teeming with patho 
comedy and tragedy that every “fami) 
doctor” encounters in his ministratiog 
to the sick. All names in these storig 
are necessarily fictitious. The fac 
however, are true. 


700 IN FIELD EVENT 

More than 700 boys participated in ty 
annual Detroit Free Press Carriex } 
Field Day at Tashmoo Park recent) 
The Steamer Tashmoo carried the boy; 
to the Park and following luncheon ; 
the park cafeteria there was a progra 
of athletic events with prizes for tk 
winners. The prizes were distribute 
on the steamer on the return trip. 


125 CARRIERS ENTERTAINED 


One hundred twenty-five carrier sale. 
men for the Sioux City (Iowa) Tribuy 
were entertained at the World’s Fay 
Chicago, Aug. 5-7, for obtaining 28 ne 
subscribers. 
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Classified Pages call for 
CONTROLLED Shrinkag | 


T’S the part of the paper 

- where income can be meas- 
ured with a micrometer, where 
the smallest variation in mat 
income affects many dollars’ 
worth of profitable matter. 

Classified pages furnish a 
potent reason for using Certi- 
fied Mats, mill conditioned for 
uniform shrinkage. 

With adoption of Certified 
you gain, too, the easy mold- 
ing, quick scorching, depend | 
able uniformity that make | 
these Mats a gratifying factor 
in successful publishing. 

For dependable stereotyping 
rely on Certified Mats, made 
in the U. S. A. 


CERTIFIED DRY MAT 
CORPORATION 


340 Madison Ave., New York City 
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JULY LINAGE FOR PRINCIPAL U.S. CITIES 


AKRON, OHIO 








1934 or Gale oy Love 
OR aS (e) 537,054 510,971 k 
i ol alee ey 3et78 796-741 62.437 G 
on a (S) 198:219 128,188 70,031 G 
er ee 1,396,232 1,307,712  88,520G 
Teal on a eae 198,219 128,188  70,031G 
Bead Tete + -.ccccecees 1,594,451 1,435,900 158,551G 
aan. My * 664,168 88,100 L 
‘eaenee 576 i i 
— ns ARCO (s) 648,093 707/826 72,733 L 
‘hocker Press ..(m) 268,628 1,04 17, 
Kelekerbocer oes AS) 472,440 138,447 34,293G 
Knickerbocker Press (S) 86,454 87,054 600 L 
reais 1,479,789 1,623,037 143,248 L 
Ee an Berle nee "258894 '225:201  33.693G 
ae lg ie 1,738,683 1,848,238 109,555 L 
* Sunday Times-Union figures include American Weekly 


linage, 1934—74,161 lines; 1933—58,052 


2 lines. 


ALBUQUERQUE, N. M. 











axainiaskan®h (m) 269,547 261,763 7,784G 
— eee a tear oe (e) 277,978 253,804  24,174G 
Journal ..++++e+eeee ee (S) 52,610 51,354 1,256G 
Daily occccccceccs 547,525 515,567 31,958 G 
otal Sunday cesghae ene 52,610 51,354 .256G 
Grand Total ....-.-.e0. 600,135 566,921 33,214G 
ATLANTA, GA 
iO cepcecsccesoce 295,502 249,640 45,862 G 
~— a ceaceneehised 468,850 411,025 57,825 G 
Constitution 388,863 388,750 113 
—— 151,193 119,827 31,366 G 
3 Ee 171,627 150,672 20,955 G 
Constitution 177,288 158,656 18,632 G 
Total Daily ...22.0¢ . 1,153,215 1,049,415 103,800G 
Total Sunday . 500,108 429,155 Be G 
Grand Total 1,653,323 1,471,570 4,753G 





unday American figures include American Weekly lin- 
age, 1934-74, 161 lines; 1933—58,052 lines. 


ATLANTIC CITY, N. J. 





*Press-Union ........- (m) 373,257 353,235 20,022 G 
Press-Union ......--++- (S) 64,185 78,281 14,096 L 
eS SS are ee 437,447 431,516 5,926G 


*Press (m) and Union (e) sold in combination. Linage 


of one edition shown. 


BALTIMORE, MD. 





paceseeann dere (e) 633,219 367,008 266,211G 

12 eae eae (e) 818,241 764,830 53,411G 
peteweeee ses (e) cancee Senaeeae eeeaee 

sine tepbevadennets (m) 447,613 400,333 47,280 G 

sakkndecwies (S) 290,326 239,431 50,895 G 

OS Ae (S) 360,821 330,989 29,832 G 

PD SE cevsednocene 1,899,073 1,809,832 89,241 G 

Total Sunday - _ 651,147 | 570,420 80,727 G 

Grand Total 2,550,220 2,380,252 169,968G 





*Sunday American figures include American Weekly lin- 


age, 1934—74,161 lines: 1933—58,052 


lines. 


BIRMINGHAM, ALA. 








Ce ea (m) 268,815 257,518 11,297 G 
DE scnétcue stones -(e) 389,335 351,055 38,280 G 
| (e) 276,290 214,260 62,030 G 
News & ‘Age- Herald....(S) 192,403 138,324 54,079 G 
ee ree 934,440 822,833 111,607G 
Bee, SRMERG once cccccs 192,403 138,324 54,079 G 
_ 22 ~ Saree 1,126,843 961,157 165,686G 
BOSTON, MASS. 
ER err eee (m) 185,191 150,641 34,550 G 
American ited ese eees (e) 269,906 251,634 18,272 G 
een ink ka ad (m) 433,700 422,846 10,854 G 
he ah 5 a fae ose ll (m) 596,246 554,740 14,506 G 
ee -(m) 374,844 366,557 ,287 
Transcript ..........+0+ (e) 250,952 275,45 24,498 L 
3 Es 55.66 S0 neva (e) 695,588 620,513 75,075 G 
NEN 6. cnsaace ss (S) 180,491 156,391 24,100 G 
9 ear: (S) 283,205 271,507 11,698 G 
EE bea ckbiniceehcaee (S) 283,205 188,114 35,379 
GR S (S) 107, 805 92,020 15,785 G 
oS Serre re 2 ht 427 2,642,381 137,046G 
Total Sunday .......... 794,994 "708 032 86,962 G 
Grand Pees 3,574,421 3, 350, 413 224,008G 
*Globe sold in morning-evening combination. Linage of 
one edition shown. 
**Traveler sold in combination with Morning or Sunday 


erald. 


+Sunday Advertiser figures include American Weekly lin- 


age, 1934—74,161 lines; 


1933—58,052 lines. 











BUFFALO, N 
Courier-Express saa (m) 390,443 360,070 30,373G 
a Dembiawe<hcsaereues (e) 736,468 677,825 58,643G 
Times nveseeeseeeeeres (e) 369,344 262,435 106,909G 
ourier- Express ce kbahl (S) 126,203 118,948 7,255G 
NE ain aeobcb ois vmwe (S) 73,117 55,629. -17,488 G 
ND oo iin key are 1,496,255 1,300,330 195,92 
Total DEAN. c occnceans 199,320 °174'577 24743 c 
tand Total ..... sivas 1,695,575 1,474,907 220;/668G 
re CAMDEN, N. J. 
SEE ee (e) 492,675 474,765 17,910G 
*¢ Li 
aa <n fe) Die (m) sold in combination. Linage 
CHATTANOOGA, TENN. 
Times SR ERT 307,749 232,684  75,065G 
Hews peRENS Ks 358,324 294,654  63,670G 
Oe remmeaneieers 87,630 77,645 9,985 G 
Total Daily 666,073 527,338 
Mesencnwat - . 138,735 
Fotal SS eserenes: 87,630 77,645 9,985 € 
MOE os ncdixiwe - 753,703 604,983 148,720G 





CHICAGO, ILL. 





1934 1933 Gain or Loss 

NE in as nse ou (e) 542,847 480,905 61,942 G 
WE oacascsvacstnaawes (e) 801,675 845,375 43,700 L 
a ib ih Kian oka eae e eee (e) 206,215 161,040 45,175 G 
Herald & Examiner....(m) 562,994 528,084 34,910 G 
Te. Sasiccnawsens m) 784,880 814,693 29,813 L 
*Herald & Examiner...(S) 320,782 240,054 80,818 G 
TE a critadnawnaned (S) 408,856 355,716 53,140 G 
MEE a6 cccltaseeawcens (S) 25,838 23,054 2,784 G 
eee «++ 2,898,671 2,830,097 68,514 G 
TOO SUNG 6c cccccsce 755,566 618, 824 136,742G 
Oe a ee eae 3,654,177 3,448,921 205,256G 


*Sunday Herald & Examiner figures include American 
Weekly linage, 1934—74,161 lines; 1933—58,052 lines. 


CINCINNATI, OHIO 
































Enquirer 371,689 367,196 4,493 G 
DE Guvtpeneemecusg nee 426,316 435,196 8,880 L 
Times-Star 650,646 596,610 54,036 G 
Enquirer ..... 353,205 378,689 25,484 L 
6 Sb” ee 1,448,651 1,399,002 49,649 G 
Total Sunday - 353,205 378,689 25,484 L 
Grand Total -1,801,856 1,777, "691 24,165 G 
CLEVELAND, OHIO 
re (m) 511,040 534,843 23,803 L 
", PETRCTCR LCE (e) 486,282 410,385 75,897 G 
PEERS ccccccvcceccccces (e) 741,996 741,352 644G 
Piais Detlat .cccivceccs (S) 303,198 274,344 28,854 G 
Total Daily ............ 1,739,318 1,686,580  52,738G 
Se, CE ccccvncces 303, 198 "274. 344 28,854 G 
a. eee 2,042,516 1,960,924 81,592 G 
COLUMBUS, OHIO 
PE Stina vawann eres (e) 730,042 623,504 106,538G 
SG rae (e) 501,347 412,547 88,800 G 
Ohio State Journal....(m) 170,649 174,220 33571 L 
Journal-Dispatch .......(S) 198,054 143,667 54,387 G 
i cccsccedcaensanees (S) 53,980 33,966 20,014 G 
re 1,402,038 1,210,271  191,767G 
TE ER. Saw wwaccen 252,034 177,633 74,401 G 
a ” eh 1,654,072 1,387,904 266,168 G 
DALLAS, TEXAS 
MN wiccnacencanenss (m) 465,442 372,549 92,893 G 
Times-Herald .......... (e) 644,173 531,682 112,491G 
DE sevese rekae6aas (e) 439,001 348,963 90,038 G 
——- aendeebonateas (e) 184,925 182,122 2,803 G 
CE acne Sia Gi bieenia ot (S) 190,183 164,856 25,327 G 
Times- OS ae (S) 206,501 185,075 21,426 
EE Acusawseenveas (S) 64,313 67,114 2,801 L 
SIS ce wsccesnwae 1,733,541 1,435,316 298,225G 
TOU SUMERY cccivccese 460,997 417,045 43,952 G 
GE SOON caccccevcce 2,194,538 1,852,361 342,177G 
DAYTON, OHIO 
EE. ss: xeeamenaeeuts (m) 144,390 143,017 1,373 G 
NN er eae (e) 616,216 578,867 37,349 G 
ME, cotewaswcus eeeeee(e) 650,772 541,777 108,995G 
TNL. c-ehauwe cadaece (S) 135,291 19,457 15,834 
WE ssnewes itacuwen .(S) 139. 502 116,911 22,591 G 
Ce 1, a 378 1,263,661 "147, 717G 
Total Saiday sccccecces 4.793 "236,368 38,425 G 
SN SOE 4sesecces ee 3 86. 171 1, 00; 029 186,142 ¢ 
DES MOINES, IOWA 
eee eeeee(m) 273,178 254,661 18,517 G 
MD. abewaseenna«ses (e) 451,510 417,423 34,087 G 
DE sxtweewansvecwa (S) 165, 567 159, 582 5,985 G 
eee 724,688 672,084  52,604G 
Oe ee 165,567 159,582 5,985 G 
CM TEED wasiewecccas 890,255 831,666 58,589 G 
Note—1933 figures furnished by "the publisher. 
DENVER, COLO. 
Rocky Mt. News...... (m) 327,524 289,085 38,439 G 
ae Kenn Stee sen ee odees (e) 664,297 561,823 102,474G 
Rocky Mt, News ...... (S) 4,510 66,123 8,387 G 
CeeneeeeeeRescees (S) 196, 275 180,772 15,503 G 
TO TEE cscs ewewes 991,821 = 908 140,913G 
TE SORE 6 viceecess 270, 785 6,895 23,890 G 
oe EO eee 1,262,606 1, 097. 803 164,803 G 
DETROIT, MICH. 
NR ii an cdieawauen (e) 489,540 400,384 89,156 G 
| SEE (e) 851,984 723,853 128,131G 
Free: Press .0scsccccee (m) 359,110 320,377 38,733 G 
. a (S) 257,170 196,883 60,287 G 
BS aimee ecakiesg9 ei (S) 296,441 244,182 52,259 G 
PUN BOE kcccneanwnes (S) 133,887 99.847 34,049 G 
pk eer 1,700,634 1,444,614 256,020G 
TOM SURGE cccsciccas 687,498 540,912 146,586G 
oe ear 2,388,132 1,985,526 402,606 G 


*Sunday Times figures include American Weekly linage, 
1934—74,161 lines; 1933__58,052 lines. 


_— PA. 





So can ceh waned (e) 488,657 441,932 46,725 G 
EL PASO, TEXAS 
I hss ieee ic wad eure (m) 281,538 282,505 967 L 
Herald-Post .......... (e) 358,874 300,022 58,852 G 
:. ere (S) 125,705 94,073 31,632 G 
6 re 640,412 582,527 57,885 G 
Tet. SURGE co cccccccs 125,705 94,073 31,632 G 
oS a 766,117 676,600 89,517 G 
ERIE, PA. 

cee Herald ...c- fi 434,893 336,604 98,289 G 
A ate covcsctay 400992 335,131 74,861 G 

en Herald... (S) 77,847 61,660 16,187 G 
Total Daily ...... weseee 844,885 671,735 173,150G 
ye. eee 77,847 61,660 16,187 G 
ee ae 922,732 733,395 189,337G 


EVANSVILLE, IND. 




















1934 1933 Gain or Loss 
COREE vcncccsaveneus (m) 388,611 334,141 54,570 G 
TE asceueseveenans (e) 169,501 174, 559 5,058 L 
ee mcccmeret (e) 401,501 274,841 126,660 G 
COME cccccees eanece (S) 110,530 85,375 25,155 G 
POON anccccccctesacus (S) 84,762 51,594 33,168 G 
Fateh DO ccs cesveuves 959,613 783,541 176,072 G 
Total Sunday .......... 195,292 136,969 58,323 G 
Grae TOA cccceccece 1,154,905 920,510 234,395G 
FALL RIVER, MASS. 
Herald-News ......+6. {e) 359,728 348,739 10,989 G 
FORT WAYNE, IND. 
Journal-Gazette ........ (e) 294,906 280,789 14,117 G 
News-Sentinel ......... (e) 517,063 412,555 104,508G 
Journal-Gazette ....... (S) 161,179 115,194 45,985 G 
Total Daily ..ccacccese 811,969 693,344 118,625G 
Total Sunday ....+..<- 161,179 115,194 5,985 G 
Grand Tolal ccccccccces 973,148 808,538 164,610G 
FORT WORTH, TEXAS 
Star-Telegram 210,588 168,927 41,661G 
Star-Telegram 414,590 315,543 99,047 G 
i. 315,319 288,902 26,417 G 
Star-Telegram 109,853 111,598 1,745 L 
Tete), TE. “cdsccavecs 940,497 773,372 167,125 G 
Total Sunday .cccccesec 109,853 111,593 1,745 L 
GEG RON a<cncsevces 1,050,350 884,970 165,380G 
FREEPORT-HEMPSTEAD, N. Y. 
Nassau Review ........ (e) 319,972 306,699 13,273 G 
Nassau Star ...+....- (e) ° 166,550 168,487 1,937 L 
Grand Total ...ccceess 486,522 475,186 11,336 G 
GLENS FALLS, N. Y. 
*Post-Star ........0.--(m) 329,060 334,889  5,829L 
*Post-Star sold in combination with Evening Times. 
HARRISBURG, PA. 
iy ee aaavetas (m) 406,675 365,180 41,495G 
Telegraph ..ccccece «--(e) 272,950 248,009 24,941 G 
Grand Total ....ccccecess 679,625 613,189 66,436 G 


*Patriot carries the same amount of advertising as the 
Evening News. 


HARTFORD, CONN. 





























er «---(m) 303,059 295,684 7,375 G 
SM. 4.5:04:6:0640006868 -(e) 840,211 776,191 64,020 G 
are ceoscesQe 255.500 214,385 45,213 G 
Total Daily ......eeeeee 1,143,270 1,071,875 71,395 G 
Total Sunday ....... eee 259,328 214,115 45,213 G 
Grand Total ........... 1,402,598 1,285,990 116,608 G 
4 TEXAS 
Chronicle ...ccescee. ase 480, 383 425,565 54,818 G 
‘ost CdPeC eR OeCCee (2) 341, 643 300, 260 41,383 G 
Wt cowasescuneourcuee 387,334 334,904 52,430 G 
Chronicle ...... eeeeeee(S) 197,846 143,361 54,485 G 
PORE cecccccaveccsccccadQey See -345G 44,095 G 
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POH ttinistianciicosnaes ae | Se a 
ad TO Hc cin cctecns CF NN oe 
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Total Sunday ......... 208,119 174,447 33,672 G 
a ee ere 832,568 704,619 127,949G 
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LEN BUCK, ma oi 
Buck Company, 


Glen 
Chicago advertis- 
ing agency, asks, * W hat’s the Matter 
With Advertising?” in his latest book 
by the same title and answers the ques- 
tion by asserting there has been too 
much “cheap advertising” and not 
enough adv ertising that reflects real 
craftsmanship. It is his contention that 
the salvation of advertising lies in im- 
proved craftsmanship. 

In the opening paragraphs of his little 
book, which is breezy reading for a hot 
day, Mr. Buck remarks, “the peep 
shows and the cheap shows aren't doing 
very well this year at the Chicago 
Fair.’ In contrast, he points out that 
two great symphony orchestras are at- 
tracting capacity crowds daily at the 
fair. He also refers to the recent public 
revolt against vulgarity in the movies, 
indicating that advertising has been hit- 
ting at too low a market in much of its 
copy appeal. 

He criticized radio broadcasting, de- 
claring many sponsored programs have 
been guilty of “smutty jokes and horror 
stories, along with music that is only 
ignorant noise and lascivious songs that 
have stark double meanings.’ Such, he 
says, “is hardly what one expects from 
wholesome business, anxious to sell its 
wares.” ; 

Mr. Buck shows the unsoundness of 
advertisers who resort to hokum to put 
across their sales messages, asserting 
such an appeal reaches a class that 
make up the most unstable market in 
the world. “Cheap advertising inevit- 
ably makes for cheap production,” he 
states. Defending the platitude that 

“nowhere under the sun and stars is 
there a more intelligent people than 
ours,” he declares: “America may be 
sophisticated. It is not gullible. Both 
its culture and its intelligence are being 
underrated. Advertising is shooting too 
low.” 

In making his plea for better crafts- 
manship, Mr. Buck explains that adver- 
tising’s prime purpose is to gain “favor- 
able attention” for a given product. 
Good craftsmanship, he says, should 
mean “a working dexterity with those 
things that have to do with production 
and marketing; (2) It must have 
understanding of human nature; (3) It 
realizes its responsibility as an impor- 
tant factor in pubilc relations, and there- 
fore avoids vulgarity, and ever shuns 
deceit even by implication, that it may 
build no resentment in the public mind; 


(4) It is high-minded, and perceives 
that there is a more efficient and less 
extravagant way of doing its job than 
by drumming the back alleys, and ap- 
pealing to the crudest emotions; (5) It 
has mastery of design, that it may 
allure interest and suggest quality; (6) 
It avoids dullness through adroit use 
of the powers of suggestion; (7) But, 
perhaps most of all, it must have skill 
with words, and know how to put them 
in their best order. There 2 no sub- 
stitute for good copy.”—G. B 
* OK 


DGAR CLAMER, former reporter 
on the Paris edition of the c hicago 
Tribune, has written a novel, “Beyond 
the Street,” published by Harcourt- 
Brace, dealing with big city high school 
life, including teachers and pupils. 
oe 
‘Two Chicago newspaper writers are 
contributors to the September issue 
of Real America magazine, Frederic 
Babcock, former Denver Post drama 
critic and now Chicago Tribune edi- 
torial writer, deals with the recently 
launched Catholic and Protestant cru- 
sade against obscene movies in his ar- 
ticle, “The Church Versus Hollywood.” 
Hazel Macdonald, Chicago American 
reporter, has written a feature story, 
“Ladies in Lockstep,” revealing how 
girls and women live in prison. 
+ &€ =s 
ENNETH T. KNOBLOCH, of 
the New Orleans Item staff, is 
author of “A Winter in Mallorca,” re- 
leased last week by Harper & Brothers, 
a York. It is Mr. Knobloch’s fourth 
ook. 





PUBLISHERS’ SUMMER OUTING 


The San Joaquin Valley Unit of the 
California Newspaper Publishers Asso- 
ciation held its annual summer outing 
Aug. 11 and 12 at Camp Nelson, in the 
mountains near Portersville, Cal., with 
Assemblyman Ford A. Chatters, co- 
publisher of the Lindsay Gazette and 
Strathmore Sentinel, and Homer W. 
Wood, publisher of the Porterville Re- 
corder, as official hosts to publishers 
and their families. Percy M. White- 
side, publisher of the Tulare Times & 
Advance-Register, and president of the 
unit, presided over the business session 
Saturday night, which was addressed by 
John B. Long, general manager of 
C.N.P.A., and Edwin H. Wilder, man- 
ager of its San Francisco office. 
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MAY TEACH READING 
OF NEWSPAPERS 


Prof. Carroll Sees Education 
Industrial Workers as Prime 
Defense Against Foes 
of Democracy 


of 


The need of teaching industrial work- 
ers in large and small Cities to read 
their newspapers more carefully, was 
emphasized this week by Prof. Mollie 
Ray Carroll of the University of Chi- 
cago on her return to Chicago from 
her work in the field of adult education 
among the workers of the automobi! 
industry in Michigan, 

Prof. Carroll left later this week for 
Washington to advise in the develop- 
ment of an emergency educational pro- 
gram, which she believes is the most 
effective manner of combating social 
chaos in this country. Miss Carroll, 
wh«. studied conditions first hand in 
Germany in 1928, ’29, ’31 and ’32, feels 
so intensely about the necessity of 
workers’ education that she holds it to 
be the only effective stay against 
fascism and other enemies of democracy. 

Chatting with a representative of 
Epitor & PuBLISHER, she said that no 
comprehensive study has yet been made 
to determine the amount of intelligent 
newspaper reading done by industrial 
workers, but cursory reports indicate 
the average worker is somewhat care- 
less in his reading habits and does little 
beyond scanning headlines and looking 
at pictures. 

Prof. Carroll said that if the pro- 
posed emergency educational program 
is carried out, she hopes to make a 
study of what industrial workers read. 
She looks upon the newspaper as the 
mainstay in forming public opinion 
among this class of people. 

Because certain classes have failed 
to read newspapers and are easily 
swayed by demagogs, we have the Huey 
Longs in our public life, she asserted. 
The same conditions exist in the coun- 
try districts as well as in industrial 
areas. An informed public opinion 
would overthrow this type of political 
leadership, she contends. 

“We are on the edge of a social 
volcano, and it can’t be held in control 
by stifling the forces that go into the 
making of it,” she said. “Unless the 
thinking, hopes and ideals of the work- 
ing people, unemployed as well as em- 
ployed, are given direction there will be 
frustration followed by violence.” 

Prof. Carroll, who is also executive 
head resident of the University of Chi- 
cago Settlement, was one of four edu- 
cators picked by Dr. George F. Zook, 
United States commissioner of educa- 
tion, to formulate the government’s 
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plans for the emergency educational 
program, known as EEP. After her 
work in Washington, D. C., she went to 
Michigan to see what could be done 
toward applying the program to the 
automobile industry. In order to_get 
group cooperation, the Workers’ Edu- 
cational Bureau of America, an A, F. 
ot L. organization, aided in the applica- 
tion of the program. 

The tentative program to be followed 
in educating workers includes such sub- 
ect matter as the history of labor, in 
which will be shown the trends and 
achievements of the American Federa- 
tion of Labor, including its adaptability 
to industrial unionism, shop steward- 
ship. wage negotiations, basic social 
sciences and public speaking. 

“This work must be carried on as an 
emergency eductional program until 
economic stability is achieved,” said 
Prof. Carroll. “By that time we hope 
that the workers will be so imbued with 
the love of education that they will 
become a constructive factor in our 
democratic life.” 

Miss Carroll told of her experience 
in Germany in recent years as a Gug- 
genheim research student. She referred 
to conditions which permitted the rise 
of Hitler and the suppression of liberal- 
minded editors, resulting in the down- 
fall of the German press as an inde- 
perdent forum of discussion. 





CHANGE NAME OF DAILY 

The Mitchell (S. D.) Evening Re- 
publican has become the Mitchell Daily 
Republican, W. R. Ronald, manager, 
announced. The change in name has 
been contemplated for some time, ac- 
cording to Mr. Ronald, who explained 
the daily has been politically indepen- 
dent for more than 20 years. 





NAMED BUSINESS MANAGER 


W. A. Butler, has been named busi- 
ness manager of the Holland (Mich.) 
Evening Sentinel, succeeding the late 
J. D. French, son of C. A. French, 
publisher, who died last month. Butler 
was manager of the United States 
Trucking Co. at Grand Rapids. 


PUBLISH COLOR MAGAZINE 

The Chicago Sunday Times is pub- 
lishing a tabloid Screen and Radio 
Magazine section in colors, starting 
this month. The new 12-page section 
supplants the Sunday Times’ rotogra- 
vure supplement. 


BURNS TO DETROIT 


J. Allyn Burns, former assistant cir- 
culation manager of the Battle Creek 
(Mich.) Moon-Journal, has accepted a 
position as divisional circulation man- 
ager of the Detroit Free Press. 
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Advertising Agencies 


DUANE JONES MADE 
AGENCY PARTNER 
Former Executive of Large Advertis- 
ing Firms Will Head New 


York Office of Blackett- 
Sample-Hummert 





Duane Jones, whose resignation as vice- 
president of Benton & Bowles, Inc., was 





announced in 
June, has _ been 
made executive 
vice - president 
and partner in 
the firm of 


Blackett - Sam- 
ple - Hummert, 


Inc., and will 
head the New 
York office at 


230 Park Ave- 
nue. 








Beside his 
Benton & Bowles 
Duane Jones connection, he 


has served with 
Lord & Thomas and with Maxon, Inc. 
He has just completed a vacation tour 
in Europe. 

Formerly a Los Angeles publisher 
and founder of two automotive publica- 
tions, he entered the advertising field as 
space buyer for Lord & Thomas there 
in 1923. Later he was made contact 
man for that agency in Los Angeles and 
handled the Sun Kist account. Lord & 
Thomas transferred him to New York 
in 1930 and made him vice-president. 
In 1932 he resigned to become vice- 
president of Maxon, Inc., in charge of 
that firm’s New York operations. 


HANFF-METZGER NAMED 

Hanff-Metzger advertising agency, 
Los Angeles office, has been appointed 
to handle the advertising of Forest 
Lawn Memorial Park of Los Angeles, 
one of the largest institutions of its 
kind in the United States. Institutional 
newspaper copy in metropolitan points 
initiated the campaign, which will be 
re-enforced in the fall by a radio pro- 
grams. This agency has also been re- 
cently appointed to direct the advertis- 
ing of Los Angeles Knitting Mills, man- 
ufacturer of knit sportswear for wo- 
men. Class magazines, newspaper copy 
and life-size window displays are be- 
ing used. 


52 PLAY IN TOURNEY 

Fifty-two members of the Chicago 
Federated Advertising Club participated 
in the first tournament of the club last 
week at Wilmette Country Club. N. 
Ruetberg won first low gross honors for 
men; second low gross was won by F. 
R. Jones. F. W. McDonald won low 
net and L. H. Scurlock was second. 
Miss Mathilde Webber won low gross 
for women and Miss Janet Olson won 
low net honors. A dinner was held fol- 
lowing the tournament at which Ben 
Pittsford, chairman of the golf com- 
mittee, awarded the prizes to the win- 
ners. 


JOINS THEIS & SIMPSON 


Roy-E. Linder has joined the Chicago 
office of Theis & Simpson, Inc., pub- 
lishers’ representatives, it was announced 
this week. Mr. Linder has been con- 
nected with public utilities in Florida 
in an advertising capacity and more re- 
cently has been affiliated with the re- 
tail radio, piano and music field in Mil- 
waukee. 


NAMED BY DRUG CHAIN 
Thomas F. St. John, Atlanta, Ga., 
advertising executive, has been appointed 
advertising manager for the 19 Jacobs 
Drug Stores in that city, according to 
announcement by Sinclair Jacobs, 
president of the company. 


ODORONO TO J. W. T. 


The Northam Warren Corporation, 
New York, has placed the advertising 
of Odorono Deodorant with the J. Wal- 
ter Thompson Company, advertising 
agency, New York. 
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BAER COPY ON CRACKLES 

Max Baer, world’s heavyweight cham- 
pion, is featured in a special two-time 
half page color advertisement on 
Quaker Crackels, which is appearing 
this month and next in the Metropolitan 
Sunday Newspapers, Inc., and Hearst 
Comic Weekly groups. The copy an- 
nounces a free otfer by Baer in turn 
for box tops from Quaker Crackels, 
including Baer’s photograph, “How to 
Fight,” hand exerciser, wrist protector, 
measuring tape, and muscle builder. 
The ads are being released by Fletcher 
& Ellis advertising agency. 


CAMPBELL JOINS L. & T. 


McCulloch Campbell has been ap- 
pointed space buyer of San Francisco 
office of Lord & Thomas. Mr. Camp- 
bell was formerly for seven years with 
San Francisco office of Erwin, Wasey 
& Co., much of that time as space 
buyer, and for past six months he has 
been office manager and account execu- 
tive in that agency’s Los Angeles of- 
fice. Workmen are tearing out parti- 
tions and making alterations enlarging 
the San Francisco office of Lord & 
Thomas on the fifteenth floor of the 
Russ Building. 


AGENCY STOCK TRANSFER 


Cuicaco, Aug. 15—Purchase of the 
stock owned by Philip Morris, formerly 
vice-president and secretary of Matte- 
son-Fogarty-Jordan Company, local ad- 
vertising agency, by Walter Jordan, 
president, and C. C. Fogarty, vice-presi- 
dent, was announced here today. Mr. 
Morris, who has been with the agency 
for over a year, has resigned. 


CARROLL DUNN JOINS B. & B. 


Carroll Dunn has joined the staff of 
Benton & Bowles, Inc., New York, as 
assistant to the director of research, 
Dr. Lyman Chalkley. Mr. Dunn was 
formerly vice-president and director of 
research of Crossley, Inc. 


JOINS BLACKMAN RADIO 
Charles Martin has joined the radio 
department of the Blackman Company, 
New York, and will assist Carlo De 
Angelo, radio director. He had been 
dramatic director for station WMCA, 
New York. 


AIR-TRED TO HUMPHREY 


The Ault-Shackford Shoe Company, 
Auburn, Me., maker of Air-Tred shoes 
for women, has appointed the H. B. 
Humphrey Company, Boston, as ats 
advertising agent. 


FOOD PRODUCTS CAMPAIGN 


Tea Garden Products Company, 
San Francisco, manufacturer of jellies 
and preserves, will start an advertising 
campaign in October, using magazines 
and trade publications, which will con- 
tinue into the spring months. The ad- 
vertising is directed by San Francisco 
office of the J. Walter Thompson Com- 
pany. 


J. E. WEBER WITH ARMOUR 


James E. Weber, formerly of Stack- 
Goble Advertising Agency, Chicago, and 
Sears, Roebuck & Company, in the Chic- 
ago and Denver offices, has joined the 
advertising department of Armour & 
Co., Chicago. 


TORONTO AGENCY NAMED 


Norris-Patterson, Ltd, Toronto 
agency, will prepare an advertising 
campaign for the Nestle Le Mur Com- 
pany of Canada, Ltd., to extend over 
a year, using magazines and rotogra- 
vure supplements. 


MILWAUKEE AGENCY MOVES 

Hoffman & York, Milwaukee adver- 
tising agency, has moved from the Mar- 
iner Tower to larger quarters in the 
Century Building. The telephone num- 
ber is unchanged (Daly 6510). 


RAPIDOL NAMES AGENCY 
Rapidol Distributing Corporation has 
appointed Redfield-Coupe, Inc., to handle 
its radio and newspaper advertising. E. 
I’, Johnstone will be account executive. 
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NEW DOG FOOD CAMPAIGN 


The H. Moffat Company, San Fran- 
cisco meat packer, is placing a 
new dog food on the market, to be 
called “Scotty Allan’s Dog Food.” The 
new product was developed by Scotty 
Allan, Alaskan dog racer and trainer of 
dog teams used by the French govern- 
ment in the Vosges mountains during 
the World War. The Moffat Com- 
pany has named Jemes Houlihan, Inc., 
San Francisco agency. Campaign will 
open with copy in California newspapers 
early in September, and it is planned 
to extend the campaign into other terri- 
tories as fast as distribution is obtained, 
According to J. H. Wilbur, general 
sales manager of The Moffat Company, 
this will be the largest advertising cam- 
paign ever used in California to launch 
a new dog food. 


SET CONTINUITY RECORD 


Advertisements of the William Wrig- 
ley, Jr., company on comic pages of 
many newspapers throughout the coun- 
try have established a record for con- 
secutive daily advertising, with the total 
running over the 505 mark, the adver- 
tisements having appeared every week- 
day since October, 1932. 


RETURNS TO AGENCY 


Ralph M. Cohen has resigned as ex- 
ecutive secretary of the Miami Valley 
Paper Shippers’ Association, Middle- 
town, Ohio, to return to the Keller- 
Crescent Company, Evansville, Ind., as 
account executive. Mr. Cohen was for- 
merly with the Evansville company for 
two years and has also been connected 
with station WKBF at Indianapolis. 


RAZOR BLADE ACCOUNT 


The Marathon Razor Blade Company, 
Irvington, N. J., has appointed Adver- 
tising Associates, Newark, N. J., to 
handle its advertising. 


AGENCY OFFICES ENLARGED 

J. R. Hamilton Advertising Agency, 
Chicago, have enlarged their quarters 
at 180 No. Michigan av. The agency 
places the Drewry’s Ale account. 





WESTERN MARKET WEEK 


Western Retailers Market Week ai © 
Conference was held in San Francig 
August 6-11, with Chester H. Rowd 
editor of the San Francisco Chromids, 
as principal speaker at the openig 
luncheon on Aug. 6, discussing “h 
Our Way To New Opportunities.” 4 
Market Week Advisory Committee fron 
the San Francisco Advertising Clubs | 
sisted in planning the programs, co 
sisting of Maurice H. Hyde, manage, 
Retail Advertising Bureau of the Sa 
Francisco News, chairman; Miss Je 
Scott Frickelton, advertising agent; 
Mrs. Beatrice Woerner, advertisig 
manager, the White House; Hop 
Thomas, McCann-Erickson, Inc, tf) | 
vertising agency; and Leandro Lewf | 
Lewis Advertising Company. 


NEW KEYSTONE ACCOUNTS 

The Keystone Associates, Boston, # 
vertising agency, announce their # 
pointment to handle the following m 
accounts: The Waples Company, Ror 
bury, Mass., damp proof engineer 
undertakings; Charles J. Connick St 
dios of Boston, makers of stained gla 
windows, and the Coopers Interna 
Union of North America, also | 
at Boston. 


COAST BANK CAMPAIGN 


The American Trust Company, S# 
Francisco, used 4-column 15-inch # 
nouncements in a list of Central al 
Northern California newspapers la 
week to announce the opening of # 
nintieth branch office at Sacramemi 
Copy was prepared by Leon Livingsit 
Advertising Agency, San Francisco. 


JOINS NEISSER-MEYERHOFF 

H. S. Vanderbie recently joined # 
Chicago office of Neisser-Meyerhol, 
Inc., advertising agency, as an ac 
executive. 


WITH CHICAGO AGENCY ; 

W. R. Fowler, Jr., formerly wit 
Batten, Barton, Durstine and_Os 
has joined Blackett-Sample-H 
Inc., Chicago advertising agency: 
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THRILLING ADVENTURES —*=<=—* 


NOW READY IN STRIP AND PANEL 
By Winifred Wishard 


NEW YORK, Aug. 7 (special)—Sail to strange ports with that most daring of 


camera-adventurers, Martin Johnson, and his beautiful and courageous wife! 


Follow 


them through jungle thickets where glowing, lustful eyes flash with hatred, where 
muddy streams ripple with crocodiles weeping for their suppers, where high grasses 
are cover-up for stinging poisons! 


Follow them to their home on 
the slopes of Paradise Lake, 
where wild > lay in their 
front yard, where silly ostriches 
careen across their motor trail, 
where Rinos lumber on their 
paths, and where lullabys are 
cackled by hyenas. 


_ Excursion with them to “loca- 
tion"—today “shooting” a hippo- 
potamus at the waterhole, and to- 
night, by the light of a brilliant 
tropic moon, a splendidly marked 
leopard, slaking his thirst at the 
jungle’s free bar. 


And if your courage is high, 
travel the cannibal trail with 
them!—into the midst of man- 
eating savages where white flesh 
is a dish of great delicacy! If you 
come back with the flesh still on 
your bones you will live to tell 
the tale of many strange sights 
and curious customs. 


You will, if you are lucky, 
witness a wedding ceremony, and 
at the point where in civilized 





from their spheres, and each par- | 
ticular hair to stand on end”—in | 


the best Hamlet manner. Because | these 


known spots o 


Start your safari in the little- 
the world with 
high-adventuring picture 


the album of the savage is a col- | hunters! 


lection of cured heads, lovingly 


and painstakingly smoked and| Write or wire now for terms! 


hung in the household portrait 
gallery! | 


And you may pick up some 
novel and unusual fashion notes. 
For instance, one of the most 
fashionable of necklaces is one} 
made of elephant tails—the more | 
tails the merrier. A good round 
number is twenty a the ques- 
tion is, not where elephants go 
when they die, but where they go 
to sulk when they have lost their 
tails. 





All of these wonders, and many 
more, you may see in comfort by 
your own fireside and in your own 
rocking chair. You n not risk 
the perils that stalk the “Danger 
Trails” of the Johnsons. You need 
only read them and thrill! Watch 
for them in your favorite news- 

r 


circles the nervous best man fum- | Pape 


bles for the ring, you will see the 
savage bridegroom, with a hefty 
the, ut the right, knock out all 

ing bride’s upper front 
teeth. And that in ee circles 


is promi a 
thot i to “love. honor, and 


And if you become really chum- 
my with one of the best families 
of Savage-land, youmay be shown 
the family al » Which will 
& thy young blood, make 

¥ two eyes, like stars, to start 


The adventure strip in continu- 
ity, “Danger Trails” and a three 
column panel, “Martin Johnson’s 
Adventure Notes,” prepared by 
William A. Steward, the sensa- 
tional young artist, is being syn- 
dicated throughout the country by 
Edward N. Dolbey, Jr. All the im- 
portant newspapers of the country 
will carry this remarkable pic- 








ture-story of the true adventures 
of the Martin Johnsons which is 
stranger than any fiction. 


We are coming into your ter- 


ritory,. 


Be the first to present this 
new feature! 


It will bring you new readers. 


It will make you solid with 
the old readers— 


It will fascinate the children. 
It will thrill the grown-ups. 
It will make them laugh! 

It will make them cheer! 

It will give them all the news 
from the hot spots of the 
earth, 

From Africa and the South 
Sea Islands, 

“Where there ain’t no ten 
commandments, and a man 
can raise a thirst!” 


GO NATIVE with 





EDWARD N. DOLBEY, JR. 
EXCLUSIVE SALES AGENT 
FOURTEEN ECHO LANE 
LARCHMONT, N. Y. 
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“DANGER TRAILS” 


True Adventures in 


“MARTIN JOHNSON’'S ADVENTURE 
BY THE FAMOUS EXPLORER MARTIN JOHNSON 


DRAWN BY WILLIAM A. STEWARD 
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SPITE OF MANY WARNINGS , WE SET OUT 
7 MORNING 
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-F CIVILIZED NATIVE BOYS TO ACT AS 
2UERS. 
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THINKING TO A FRIEND, | GAVE 
HIM A HANDFUL OF CASCARA TABLETS » 
NEVER OREAMING HE WOULD DOWN THEM 
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AD-VENTURES 


By ROBERT S. MANN 





OHN BENSON, president of the 

American Association of Advertis- 
ing Agencies, returned to his New 
York office at the end of last week 
after an eight-week vacation trip to 
the three Scandinavian countries. He 
found tnat aiter laboring earnestly for 
a large part o1 the last year to formu- 
late an advertising agency code, he 
had just missed a sudden flare-up of 
interest in the matter when the code 
—or a code—was suddenly set for pub- 
lic hearing, then again pigeon-holed. 
He listened eagerly to reports of the 
recent developments, but this week he 
had little to add to what has already 
been published. 

As to whether the code negotiations 
may yet be revived, he declined to pre- 
dict. Which, in view of conflicting 
reports of the NRA attitude in Wash- 
ington, leaves the future of an adver- 
tising code still uncertain. 

x * 


k. BENSON’S trip was primarily 

4 jor relaxation, but he found much 

to interest him in the Scandinavian ad- 
vertising world. He reports progress, 
citing the “promising” work done by 
the newly established A.B.C. in Den- 
mark and the firmness of advertising 
rates, especially in Sweden. 
_ “I found advertising service improv- 
ing in the three Scandinavian coun- 
tries,” he told Epitor & PuBLisHER. 
“This has been partly due to the es- 
tablishment. of offices thereby Ameri- 
can advertising agencies, which are 
well organized and equipped, and which 
have made good progress. They have 
become important influences in local 
advertising. Foreign business, of 
course, has slumped in recent years, but 
local business now-makes up the bulk 
of the American agencies’ work.” 

Mr. Benson mentioned having visited 
offices of Lord & Thomas, McCann- 
Erickson, Inc., J. Walter Thompson 
Company, and Erwin, Wasey & Co. 

’ + * 


IDELIGHT on the effect of adver- 

tising taxes: A brief dispatch to 
the New York Times reports that the 
main streets of Madrid, Spain, present 
an “unusual appearance” because of a 
new tax on advertisements displayed 
outside of shops. “On many shop 
ironts,” it is stated, “the names of 
the proprietors and all other written 
declarations are covered with cloth or 
paper, while most of the illuminated ad- 
vertisements are extinguished at night.” 
_ That ought to be a big help in reviv- 
ing business and improving public mo- 
rale. 

* * * 


GOOD Camel Would Laugh 
++ Himself to Death,” announced 
S. Stroock & Co, New York manu- 
tacturer of fine fabrics, in recent news- 
paper copy criticizing the loose or mis- 
leading use of such terms as “commer- 
cially 100 per cent. pure camel’s hair.” 

But what stopped us was the way that 
some more or less inspired make-up 
man on a metropolitan newspaper put 
Stroock copy, with its black headline, 
on the same page with a big advertise- 
ment of the “and then he smoked a 
Camel” series. 

* * * 

DVERTISING men, at some of 

; whom Consumers Research has 
aimed criticism in the past for their 
use of its confidential bulletins dealing 
with advertised goods, should be inter- 
ested in a current controversy over the 
legal right of Consumers Research to 
enforce the confidential relation insisted 
upon. 

The clash was precipitated by a re- 
cent editorial in Electric Refrigeration 
News, business paper published in De- 
troit, which dealt with a Consumers 
Research bulletin in which refrigerant 
gasses were discussed. One result of 
the editorial was a warning to the 
Electric Refrigeration News from the 
Consumers Research attorneys, Cad- 
walader, Wickersham & Taft, New 
York, pointing out that the bulletins 
are copyrighted and issued only to sub- 


scribers who contract to keep the ma- 
terial secret. The Electric Retrigera- 
tion News published the warning in its 
issue of Aug. 8, together with several 
columns of other material on the sub- 
ject, including a statement from the 
Register of Copyrights and an opinion 
from its own attorneys, on the ques- 
tion of whether a publication can be 
both copyright and confidential. 

Said the News, referring to the mate- 
rial in its editorial: “The impression 
was conveyed in the (Consumers Re- 
search) bulletin that important infor- 
mation regarding the dangers of these 
refrigerants was being given to sub- 
scribers of Consumers Research, that 
such information was not available to 
the public generally, and that manu- 
facturers of electric refrigerators had 
succeeded in preventing newspapers 
from informing thhe public regarding 
the facts about these refrigerants.” 

‘+ * 


ILLETTE SAFETY RAZOR 

COMPANY has taken a new 
stroke in its battle against cut-price 
competition by introducing the Probak 
Junior blade, announced at a price of 
25 blades for 67 cents, and with a 
minimum price set at 25 blades for 
59 cents. Advertising by dealers, but 
not by the factory, introduced the 
blades in many cities, and the com- 
pany is counting on fairly heavy dealer 
advertising. 

Launching of the new blade followed 
tests made in three cities which proved, 
according to Gillette officials, that it 
fit a definite low-price market and that 
it did not seriously affect sales of other 
Gillette blades, prices of which are not 
changed. 

To introduce the mew product 
throughout the country at one time, 
the company resorted to telegraph mes- 
senger service, sending first a telegram 
reporting that “the Gillette folks are 
eagerly awaiting a blessed event,” and 
following the next day with messenger 
delivery of packages of the new blades 
to wholesale distributor houses through- 
out the nation. Broadsides followed to 
drug. hardware, tobacco, and other 
retail outlets. 


DISTILLER PLANS CAMPAIGN 

Irish Hills Distilleries, Inc., has an- 
nounced that a large national advertising 
campaign for its products is to be re- 
leased immediately. The Irish Hills 
Distilleries is a Michigan company, and 
it is the plan of the company to con- 
centrate the advertising in metropolitan 
newspapers. The account will be 
handled by Zimmer-Keller, Inc., Detroit, 
agency. 


BEER CAMPAIGN CONTINUES 

Golden West Brewing Company, 
Oakland, San Francisco and Los An- 
geles, has sent out renewal orders to 
California newspapers for continuation 
of its campaign featuring Golden Glow 
Beer. Advertising is directed by Emil 
Reinhardt, Oakland advertising agency. 


FERTIG AGENCY APPOINTED 

The following companies have placed 
their advertising accounts with Law- 
rence Fertig & Co., New York: Cam- 
meyer (women’s shoes); Seabury & 
Johnson (Edrolax) ; and London Char 
acter Shoes (for men). 


TEXAS 


Fucnesty tp cover this great State you must 
use the leaders: 


THE DALLAS MORNING NEWS 

THE DALLAS JOURNAL (Evening) 

THE DALLAS SEMI-WEEKLY 
FARM NEWS 


Published by the oldest business institution 
in Texas. 
JOHN B. WOODWARD, Inc. 
National Representative 
New York Chicago Detroit San Francisce 
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AXTON-FISHER SETS RECORD 


Kept Up Advertising During Depres- 
sion—Sales Now at Peak 


With sales for the first six months of 
the year at the highest peak since the 
firm was established in 1899, the Axton- 
Fisher Tobacco Company’s record is 
one of which advertising can be proud, 
according to announcement by the firm’s 
advertising agency, Kenyon & Eckhardt, 
Inc., New York. Axton-Fisher makes 
Spud and Twenty Grand cigarettes, 
concentrating most of its advertising on 
the former. 

From 1929 on when many an adver- 
tising account became a matter of his- 
tory in magazine and newspaper files, 
Col. Wood F. Axton, president of 
Axton-Fisher, kept firing away at the 
depression with his advertising sched- 
ules. Among other results, Axton- 
Fisher built a new factory last year at 
a time when most building operations 
were at a standstill. 


TOWNSEND JOINS GETCHELL 

Charles E. Townsend recently with 
McCann-Erickson, Inc., as field contact 
man on the Ford Motor Company ac- 
count, has joined J. Stirling Getchell, 
Inc., and will be located in the New 
York office of the Getchell agency. 
Townsend was formerly sales promotion 
manager of Street Railways Advertis- 
ing Company, sales manager of Eastern 
Advertising Company, and assistant 
manager of Philadelphia Advertising 
Company. 


WHITMAN’S CANDY CAMPAIGN 

With a swing to higher-priced candies 
reported, Stephen F. Whitman & Son, 
Inc., announced at a recent sales con- 
vention in Philadelphia that the adver- 
tising program will be substantially in- 
creased. Nine magazines are to be used. 
F. Wallis Armstrong Company, Phila- 
delphia, is the agency. 


ADVERTISING BRAZIL NUTS 

Brazil Nut Advertising Fund, handled 
through N. W. Ayer & Son, Inc., will 
advertise in November issues of four 
magazines, with expectation of using 
newspapers and trade papers next year. 
T. R. Schoonmaker is executive sec- 
retary of the fund at 500 Fifth avenue, 
New York. 


SPOOL COTTON APPOINTS 
Advertising of the Spool Cotton Com- 
pany, New York, has been placed with 
Young & Rubicam, Inc., New York. 


TASTYEAST NAMES DORLAND 


Tastyeast, Inc., Trenton, has placed 
its advertising with Dorland Interna- 
tional, Inc., New York. 


JOINS ADVERTISING FIRM 


James H. R. Cromwell, stepson 
E. T. Stotesbury, has been electe 
director of H. R. Doughty & Associa 
Inc., advertising and marketing cous 
of New York, where he becomes J 
mediately active. Mr. Cromwell ; 
ceived his early business training y 
Drexel & Co., Philadelphia bankers 
left that firm to found the Cromvyg 
Dodge Company, a national automa 
finance company. More recently 
was vice-president of the Peer 
Motor Car Company of Cleveland ; 
was active in that capacity until ; 
company entered the brewing busing 
in 1933. He is author of two bog 
“The Voice of Young America,” z 
“What Is Sound Money?” 


ANNOUNCE THREE ACCOUNT | 


Simmonds & Simmonds, Inc., Chic 
advertising agency, is now handling 
advertising of Goss Printing Pry 
Company, Vitality Mills, Inc, 
American Model Engineers, Inc., all 
Chicago. 


DRENNAN AGENCY OPENS 
Albert A. Drennan, formerly assy 
ated with the Lewis H. Waldron & 
vertising Agency, San Francisco, i 
opened his own advertising agency; 
420 Market street, that city, to¥ 
known as Albert A. Drennan, Ade. 
tising. Sen 
GROTH JOINS DUNHAM C0. 
Herman A. Groth, executive ve 
president of Wm. H. Rankin Comp, 
for the past 25 years, has becomes 
sociated with the John H. Dunham Ce 
pany, Chicago advertising agency. 


PANAMA and 
CANAL ZONE 





AMERICAN” is opie 
11,600 copies on Sundays. This circulatia 
is larger than that of any publication havig 


Being bi-lingual, the ‘‘ PANAMA AMERICAY 
is read by both English and Spans 
speaking residents of the Isthmus. & 
abundance of natural resources, a lucratir 
tourist trade, and steady incomes eam 
by military and civil employees have mé 
this a wealthy market for American products 

The “PANAMA AMERICAN”’ covers ti 
market completely. 


PANAMA _AMERICAN 


Panama, Republic of Panama 





Represented abroad exclusively by: 


JOSHUA B. POWERS, INC 
220 East 42nd Street, New York Cit 
Chicago London Paris Beri 
Buenos Aires Riode Janeiro Sao Path 





The net paid circulation of the “Paxw § 
is now 9,900 copies dair\% 


distribution in the Republic and Canal Zo © 
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LABOR DAILY, NEWS-WRITERS’ UNION 
REACH FIRST WAGE AGREEMENT 











encountered by the labor press. Yet he 
can not find justification for placing a 
the labor that enters 
into the product of a business conducted 
for a laudable cause than for that which 
makes commodities for profit. When 


lected 

a Wisconsin Federation Head as Arbitrator Fixes Pay of Milwaukee 
aul Leader Staff by Service—Five-Day, 
well 30-Hour Week Set Up 

in 

re ILWAUKEE, Wis., Aug. 15— 

romwe Arbitration proceedings have re- 

itomos cently been completed and the award lower value on 
ently WB made in the case of the Milwaukee 

Peer Newswriters’ Union No. 9 vs. the Mil- 

land waukee Leader, socialist and labor daily 

until published here. As a unit of the 


1. T. U., the newswriters’ union is affili- 
ated with the American Federation of 
Labor, but it is not connected with the 
Newspaper Guild, which so far has not 
organized in Milwaukee. 

Officers of the Milwaukee News- 
writers’ Union No. 9, all on the edi- 
torial staff of the Milwaukee Leader, 
are Herbert H. Ryan, president; Frank 
Haggerty, vice-president, and Charles 
Taylor, secretary. Although member- 
ship in the union formerly was not com- 
pulsory for members of the Leader edi- 
torial staff, the daily now operates as a 
“closed shop” in the editorial depart- 
ment, as well as all other branches. 
The publication is owned by labor 
unions principally. 

The new labor contract was made by 
arbitration, and it is claimed that this 
is the first award in the newspaper in- 
dustry of the 5-day, 30-hour week. 
Henry Ohl, Jr., Milwaukee, president 
of the Wisconsin Federation of Labor 
and a member of the I. T. U., was the 
arbitrator. 

Heretofore the union and the pub- 
lishers had not incorporated a wage 
scale in their working agreement. The 
wage award is divided into two periods, 
one to be effective from Jan. 1, 1934 
and the other to begin Oct. 1, 1934. 

The minimum weekly wage award 
provides the following: Experienced 
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* PaNau 
ies dail newspaper men and/or women, weekly, 
circulatia $45, effective Jan. 1, 1934; $52 effective 
a Oct. 1, 1934; those with more than four 
senna and less than five years’ experience, $40 
Spant\ and $46; more than three and less than 
mus. £1 four, $32.50 and $40; more than two 
. nae and less than three, $28 and $35; more 
have mé| than one and less than two, $24.50 and 
n producs | $28; less than one year’s experience, 
overs thi $20 and $22.50. 
It is provided that department heads 
ICAN shall at no time receive less than the 
a highest minimum in the schedule; and 
eee = that no employe shall suffer a reduction 
by: | in the previous wage. 
| The award favored the union proposal 
S, INC. for the five-day, thirty-hour week, on 
York Giy|§ = which the arbiter commented that there 
Beis|f 1s no doubt in his mind “that the five- 
Sto Pa day, thirty-hour week can readily be 
———j established on any and all newspapers 


regardless of the number of editions,” 
and that he is further convinced that 
the institution of these hours “is of 
mutual advantage and that it is in har- 
mony with sound industrial practice, 
with progress and the dire need of the 
times.” 

The arbiter decided in favor of the 
union’s proposal for proportionate pay 
for Overtime worked, but upheld the 
publishers in their objection to leaving it 
optional with employes to either exact 
pay or take time off. 

The comment and award on wages 
States, in part: “The arbiter has given 
serious consideration to the arguments 
made by both parties on the question of 
the justification of higher pay and the 
ability of the publisher to increase wages 
to any considerable degree. The pub- 
lishers did not combat the union’s ar- 
guments for the justice of increased 
pay. They did not refute the evidence 
Presented by the union that the wages 
of Leader editorial department em- 
Ployes are below the average of other 
newspaper men. The publisher called 
attention to the extraordinary hazards 
encountered because of the character of 
the newspaper as an exponent of the 
cause of labor; its restricted field of 
advertisers; its struggle for the exist- 
ence of the newspaper. 

To all of these representations the 
arbiter gave most serious thought. He 
has no misconceptions of the handicaps 
















































































































































































advertisers buy space; when readers 
buy the service of the press—informa- 
tion, knowledge, education, propaganda 
—they are nevertheless purchasing la- 
bor. Many capitalistic newspapers 
would cease publication were it not for 
the financial support of those whom they 
serve. Labor, to get similar service in 
its interests, must be expected to finance 
the press championing its cause. 

“If wages are too low, the employer 
must find the means to raise them, even 
if the employer be labor itself. We 
may well consider here the employer’s 
position and duty in the premises. He 
may not have the means immediately to 
finance any considerable increase in the 
cost of labor. Nevertheless, his em- 
ployership imposes upon him the obliga- 
tion to arrange for financing wages 
just as he must assume the responsi- 
bility of paying for increase in the cost 
of raw materials, equipment, etc.” 

With respect to classification of em- 
ployes, the comment and award states: 
“This point involves a question of juris- 
diction. It is the judgment of the ar- 
biter that stenographers, typists, li- 
brarians, etc., when employed in con- 
nection with the editorial department, 
are really assistants to the newswriters. 
Their eligibility to membership in that 
union is a reasonable arrangement and 
it is quite proper for the union to ne- 
gotiate for their classification, wages 
and working standards. When such 
workers perform the work of ‘news- 
paper men and women,’ it is reasonable 
to classify them with that group.” 

Under the heading of Casual Work, 
the union had proposed “that without 
the express consent of the union to the 
employment and duration of employ- 
ment of each individual not more than 
one employe of less than one year’s ex- 
perience shall be employed at one time, 
and further, without such consent of 
the union, the publisher shall not em- 
ploy any persons without paying such 
persons wages according to the scale set 
forth herein. That the results of the 
labor or efforts of any such persons by 
the publisher, its officers or employes, 
shall constitute employment of such 
person. This section shall be inter- 
preted to mean that no person working 
without compensation shall be used at 
any time.” 

The publisher advanced the imprac- 
ticability of this proposal in that it 
would not meet the requirements of the 
newspaper. 

The comment and award of the ar- 
biter said: “This section, it was agreed 
by the conferees, is intended to eliminate 

the practice of promiscuous use of stu- 
dents or other persons for work recog- 
nized as coming under the jurisdiction 
of newspaper men and women; that in 
such cases where extra work is as- 
signed to others than recognized mem- 
bers of the editorial staff, it shall be 
done only in agreement between the 
management of the editorial department 
and the union. 

“There is no doubt that the injection 
into certain callings of students and 
other persons who are willing to work 
in disregard of established wages and 
working conditions has been largely re- 
sponsible for keeping down the stand- 
ards of regular employes. This prac- 
tice should be discouraged. With the 
interpretation of this section, accepted as 
indicated above, the arbiter’s award is 
for the adoption of the section.” 


DOUBLES COMIC SECTION 
With its issue of Sunday, Aug. 12, the 
Albany Knickerbocker Press, Albany, 
N. Y., increased its colored comic sec- 
tion from eight to 16 pages. 
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I, T. U. CONVENTION PLANS 
Big Day At Fair Will Climax 78th 
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DON’T FORGET 





Annual Meeting 

Cuicaco, Aug. 14—The 78th conven- 
tion of the International Typographical 
Union will meet here, beginning Sept. 
8, with business sessions scheduled to 
be held at the Palmer House. The high 
spot of the convention program will be 
“T. T. U. Day” at A Century of Prog- 
ress on Sunday, Sept.9, to be climaxed 
by a two-hour program in the Court of 
the Hall of Science from 8 to 10 p. m. 
This program will be broadcast in full 
or in part by NBC, CPS, WGN and 
WCFL. 

The speaking program will include a 
prominent member of the federal gov- 
ernment, William Green, president of 
the American Federation of Labor, 
Charles P. Howard, I. T. U. president, 
and Col. R. R. McCormick, publisher 
of the Chicago Tribune. S. E. Thoma- 
son, Chicago Daily Times publisher 
and president of the Chicago News- 
paper Publishers’ Association, will wel- | 
come the delegates at the opening 
session on Sept. 8. The Illinois Typo- 
graphical Conference will hold a one-day 
convention at the Palmer House on 
Sept. 9. The Chicago Mailers’ Union 
No. 2 will be host at a banquet in the 
Morrison Hotel Sept. 11. 

Chicago Typographical Union No. 16 
will be host to the entire convention. 
George J. Chiles, president, and George 
H. Johnston, vice-president, are in 
charge of program arrangements. 


TOLEDO PRINTERS GET 
WAGE INCREASE | 


Union Agrees With 3 Dailies On 5% | 

Raise Sept. 1, Second 5% 

on Dec. 1, With 
734-Hour Shifts 











Toledo Typographical Union No. 63, 
in a meeting Aug. 12 voted to accept the 
new wage scale offered by publishers 
of the three Toledo dailies, which grants 
the union men a 5 per cent increase in 
wages on Sept. 1 and another 5 per 
cent on Dec. 1. This will restore the 
10 per cent cut placed in effect in 1932. 
The men will work seven and three- 
quarter hours instead of the eight-hour 
schedule now in effect. 

Acceptance of the contract followed 
nearly three months of negotiations be- 
tween the union’s scale committee and 


business managers of the Toledo dailies, | 


and will mean a wage of $43.08 for the 
day shift and $45.83 for night workers 
when the final per cent is restored 
ic, I. 
The publishers first offered a con- 
tract providing a 2% per cent increase 
Sept. 1, 5 per cent Jan. 1, 1935, and 
another 2% per cent next March 1. 
This the union rejected, and countered 
with a demand for $47 a week for the 
day side and $50 for the night side. It 
also asked for a seven-and-a-half-hour 
da 


5 


y. 
The voluntary five-day week plan, 
under which the union has been operat- 
ing two years and through which mem- 
bers give up one day’s work each week 
to unemployed members, will remain in 
effect. Because of this, the new hourly 
rate will be slightly higher than that in 
effect before the cut in 1932. 
William Coplan was chairman of the 
union’s scale committee and Joe Burns 
and Earl Renz were the other members. 
S. C. Speer, vice-president and business 
manager of the Blade; R. C. Patterson, 
general manager of the Times, and 
Worth C. Coutney, business manager of 
the News-Bee, represented the publish- 
ers. James Duncan, Dayton, O., or- 
ganizer for the International Typo- 
graphical Union, sat in on some of the 
conferences. The Toledo publishers 
still are in negotiation with the stere- 
otypers and mailers’ union. 





NORTHWEST MEETING SEPT. 8 
The fall meeting of the Northwest 

Daily Press Association will be held at 

Pine Beach Hotel, Gull Lake, near 


YOUR PRESS NEEDS 


NOW IS THE TIME 
'T0 BUY— BUY AT 


PRESENT PRICES 








DUPLEX SUPER-UNITS 





The most economical and 
efficient, the simplest to 
operate, and the highest 
in net running produc- 
tive efficiency. 


USED UNIT PRESSES 


One very good modern 
unit type sextuple; one 
octuple comparatively 
new in fine condition; 
both available for quick 
shipment at exceptional 
prices. 





STANDARD TYPE TUBULARS 


and 
NEW UNITUBULARS 


Particularly adapted to 
COLOR RUNS in straight 
news work and MULTI- 
COLOR WORK. 


IMPROVED DISTRIBU- 
TION. 














GREATLY INCREASED 
NET PRODUCTION 
SPEEDS. 


Write for full details 


DUPLEX FLATBED PRESSES 





New, and factory rebuilt at 
EXCEPTIONAL current 
prices. 





DUPLEX 
PRINTING 
PRESS CO. 





Brainerd, Minn., Saturday, Sept. 8. 


Battle Creek, Mich. 
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Retail News and Notes 





By RICHARD WEBSTER 


HE week just passed many news- 

papers reviewed J. B. Priest- 
ley’s new book, “English Journey,” the 
progressively gloomy picture of poverty 
and desolation in provincial England. 
One reviewer said “Loridon seems to 
be dancing while England burns.” The 
same week similar reports of English 
conditions were being made by a 
shrewd American observer, 1. 
Hirschmann, director of publicity 
Lord & Taylor, New York. 
back from a trip to Europe. He spent 
little time in England, but got the 
definite impression that the London 
boom won't last, that it is confined to 
London, that general conditions through- 
out England are way below the favor- 
able signs to be seen in London, and 
that in the British Isles—as well as on 
the Continent—prices are impossibly 
high and will have to be reduced before 
there can be any real stabilization. 

Throughout Europe nearly every na- 
tion has gained some trade by the grow- 
ing isolation, not to say ‘boycott, of 
Germany. Italy and Czecho-Slovakia 
especially have become world-purveyors 
of certain goods that in the old days 
were always bought in Germany— 
china, men’s socks of certain grades, 
and toys, for instance. And American 
toy manufacturers are doing a fine busi- 
ness. But most American manufac- 
turers are still unaware of this oppor- 
tunity of annexing a former German 
province of trade—in spite of the open 
unwillingness of more and more Amer- 
ican w holesalers and retailers to handle 
goods made in Germany. 

“What a chance for American de- 
signers to replace some of this foreign 
business—the high styles and quality 
goods—and for American volume pro- 
duction to take over some of the trade 
in low-priced German items,” said Mr. 
Hirschmann. Japan sees this opportun- 
ity and seizes it. 

The extent to which European mar- 
kets and particularly German are drop- 
ping out of the interest of American 
buyers is well illustrated by Mr. Hirsch- 
mann’s observation of a sole single 
American buyer going into Germany to 
buy a particular type of gloves—and 
taking an armed bodyguard with him! 

Nationalism is to blame for high 
prices and many other symptoms of 
commercial disease. England suffers in 
her own industries from a policy that 
tries to tie the colonies and dominions 
to Home. Italy has high prices as a 
result of an attempt to force prosperity. 

So much for what Mr. Hirschmann 
thinks of European business. Equally 
important is his impression of what 
Europe thinks of our recovery policy. 
The business men he met are earnest 
believers in the success of our program 
—much more so than a year ago. 
Roosevelt’s popularity there, says Mr. 
Hirschmann, is mounting to the 1919 
Wilsonian stature. Commercially and 
politically the United States is in a 
position of leadership that it has not 
had since the years just after the war. 

On a hunch that Vienna was the 
center of immediate European interest, 
Mr. Hirschmann flew there from Venice 
five days before Dollfuss was killed, 
was there three days, and was deeply 
impressed w ith the poverty and gloom 
of the city. “Two nights before I got 
into Vienna the town was black, all the 
lights shut off by some Nazi who had 
got hold of the main switch.” 

Mr. Hirschmann is to report to 
Mayor LaGuardia on municipally spon- 
sored music in Europe. 

* * x 


ECONSIDERATION of _ Store 

Functional Set-Up is a good sign 
that retail trade is not entirely in a 
rut of precedence—like European busi- 
ness, perhaps. There has been a sum- 
mer controversy over personnel train- 
ing: Shall it be transferred to the 
control of the advertising manager? 
And now comes the question: Should 
the credit manager be under the con- 
troller or the sales manager? Much of 
the discussion is academic. The real 
gain will probably be in appreciation of 


for 
He is just 





the fact that credit management has a 
definite bearing on sales, on sales pro- 
motion, and on the general standing of 
a store in its community—and that this 
is certainly secondary in importance to 
protecting sales from loss! 
x * * 

ABORATORY Tests since March 

of this year at Bloomingdale’s, 
New York, have been particularly aimed 
at getting correct fit and size, with 
much cooperation for and from manu- 
facturers...In the Sears Little Theatre 
at the Chicago Fair a film is shown that 
tells the story of Sears testing of goods 
in a human way to show what the tests 
accomplish in everyday use of Sears 
goods. Title is “Hidden Values.” 


ETAIL Plies is the new 
volume in the New York Uni- 
versity Retail Series published by Pren- 
tice-Hall. Written by Cecil K. Lyans, 
now of the N. Y. U. School of Retail- 
ing and formerly planning director of 
Kaufmann’s, Pittsburgh, and Stern 
Brothers, New York, and controller of 
R. B. Rose, New York, this book sums 
up the best practice of the large and 
smaller stores, the author’ s own experi- 
ence in business and in teaching, the 
work of the N. Y. U. School of Retail- 
ing in cooperation with metropolitan 
stores, and that of the Harvard Busi- 
ness School with the National Retail 
Dry Goods Association. Dr. Lyans 
preface specially mentions help from his 
former associates at Stern Brothers and 
from V. C. A. Bitter, controller of 
Steinbach’s, Asbury Park, and E, F. 
Cary, controller of Luckey- Platt, Pough- 
keepsie, Figures given in the book on 
the distribution ot the accounting pay- 
roll in one large store give some idea 
of the quantitative importance of ac- 

counting in modern retailing : 
Number of 


Department People 
General Accounts .......... Z 
eT 10 
Accounts Receivable ....... 81 
ES eee 41 
Accounts Payable ......... 43 

a a eee 177 


In this excellent book, with its 590 
pages of text and index, there are 87 
accounting forms. A few of the chapter 
heads wili give an idea of the contents: 
Store System on Sales and Returned 
Sales Transactions, C. O. D. Accounts 
Receivable, Merchandise Inventory, 
Sales Audit, Cost of Sales, Kxpense 
Classification, Merchandise and Expense 


Budgets. 
CURRENT Reports of Chain Stores 
and Mail Order Houses are on the 
whole and in the aggregate good. The 
first eleven to report tor July totaled 
sales of $99,487,980, which was 3.60% 
above last July. he same stores in 
June did a total of $111,033,847, which 
was 15.1% better than June, ’33. live 
of the doves showed decline in sales 
in July; only two in June. 

Merrill, Lynch & Co. report aggre- 
gate July sales of 25 chains and two 
mail order houses at $165,281,436—an 
increase of 5% over July, 33. The 
mail order houses were up 13.4%! 

F. W. Woolworth sales tor July were 
$19,514,879, a drop of 0.3% from July, 
’33, but the seven months’ total was 
11. 5% better than last year, and June 
was 13.7% above last June...S. S. 
Kresge Company July sales, $9,471, 998, 
were 0.7% above last July. The seven 
months ’total was $72,763,641, an in- 
crease of 13.4% over last year, and 
June sales this year were 11.8% over 
last June...Spiegel, May, Stern Com- 
pany sales continue to show huge in- 
creases over last year—103.9% for July 
($1,111,870), 83.5% for June, and 
141.7% for seven months.. 

Penney July sales were $13, 967, 204, an 
increase of 3.02% over last July. The 
seven months had shown an increase of 
22.9%...S. H. Kress July sales, $5,- 
335,936, were 8.3% better than last July, 
and the seven months’ sales, $39,442,056, 


+ * & 








for August 18, 1934 





.J. J. Newberry 


were 26.4% better... 
Company, Inc., July ‘sales of $3,122,789 


were 6.4% above last year, and the 
seven months’ sales of $21,000,018 were 
21.6% better than in ’33.. _ June had 
been up 17.5%... Peoples Drug Stores, 
Inc., July sales oi $1,319,851 were 1.5% 
more than last July, and the seven 


months’ total of $9,331,376 was 6% 
above last year. ‘he June sales had 
been 8% above last year...Walgreen 


Drug sales for July were $4,440,318, an 
increase of 6.2% over a year ago; the 
seven months’ total sales of $30,466,868 
were 19% above 1933, and June had 
shown an increase of 11.9%...Mont- 
gomery Ward sales for July were $15,- 
890,560, which was 16.5% better than 
last July ; for six months the total sales 
were $110,697 908, or 34.9% better than 
’33, and June sales were 19.6% above 
last year...Lerner Stores’ July ‘business 
was $2,011, 102—18% above July, 733; 
tor the seven months sales totals were 
$15,077,254, or 33.8% above last year 
same period...Lane Bryant’s July sales 
were $730, 004, an increase of 2. 4% 
over last July, and the seven months’ 
sales were $7,543,615, which was 187 
above last year...Best & Co. net profit 
for the first half of this, year was 
$351,513, a gain of 94.4% over the 
$180,694 profit of last year first half. 
The gain in sales was only 16.7%, from 
$5,225,972 last year first half to $6,- 
097,817 in 1934. ..American Stores for 
the six months through June 30, 1934, 
had net income of $2,089,280, a drop of 
about 12% — last year first half 
($2, 376, 636). C. Murphy Com- 
pany’s July see was $2,075,916, being 
15% above July, ’33, and seven months’ 
sales totaled $14,354,607, an increase of 
35.8% over last year same period.. 
Interstate Department Stores, Inc., re- 
port July sales this year at $1, 115, 652, 
a decrease of 7.4% from ‘July, "33, 
Sales for six months of the fiscal year 
were $9,391,982, which was 17.6% better 
than last year, and in June sales had 
been 6.9% over June, ’33. 


s+ + 


REDIT Changes. The Federal 
Department of Commerce finds de- 
partment store collections improved, 
though collections on charge accounts 
in May (the last month reported by the 
Department) were only 43.6%. But 
this figure was a record high for several 
years. The percentage of instalment 
accounts paid in May was 17, compared 
with the three-year high of 18.3 in 
March. 


The Morris Plan Industrial Bank of 
New York is using newspaper space to 
say: “This Bank’s Business is 20% 
Better because of its liberal Minsty- 
Day Loan Plan!’”...The big financing 
concerns also show large gains. Com- 
mercial Credit Company in the first six 
months of this year made gross pur- 
chases of receivables of $208,172,513, 
compared with $76,017,902 in the first 
half of 1933. The net income this year 
first half is $3,423,848, against $1,417,094 
for the first half of ’33...And similar 
gains for Commercial Investment Trust 
Corporation: net purchases for first 
half of 1934, $437,789,307—for first 
half of 33, $189,800,587, and for all of 
’33, $475,884,830. The net profit for the 
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six months this year was $5,100,215 
and last year first half, $2,799,582, 
Ss = s 

Fhe ear vo-scagl Production and Sale 

of Autos, July production of 
American motor cars (except Fords) 
were 194,356, against 177,080 last [m4 
and for seven months, 1,472,832 this 
year, and 982,257 last year—almost 50% 
gain...General Motors had the best 
July since 1929: sales to consumers of 
101,243 units against 87,298 in July, '33 
For the seven months sales to cop- 


sumers this year were 596,215, and lag § 
year 487,002. 






* * * 


Ret4ic Sales for July 3% Ove 
Last Year is the report of the Fed. 
eral Reserve Board based on a survey 
of 505 stores in 250 cities. For the 
seven months of this year these same 
stores showed a gain of 16% over the 
same period last year. The larges 
gains for July were in the Atlanta dis. 
trict, where 35 stores in 22 cities did 
21% more business than in July, '33 
and in the Richmond district, where 5} 
stores in 23 cities were 16% "above last F 
July. Only two Federal Reserve dis. 
tricts showed losses this July comparej fF 
with last July—San Francisco, off 9% 

and Boston, off 2%. Gains in other 
districts were: Pg ‘York, 1%; Phila. 
delphia, 5; Cleveland, 4; Chicago, 10; 
St. Louis, 4; Minneapolis, 1; Kansas 
City, 7, and Dallas, 14. For seve 
months the percentages of gain for the 
districts was: 








a a 11 Chicago ...... 3 
New York.... 9 St. Louis......2] | 

— Bee Minneapolis 1! 
Cleveland ....26 Kansas City...10 | 
Richmond ....20 Dallas Bi 
Atlanta ...... 34 P San Francisco. § | 
* ta 
j 


AINS in Volume of Hotel Business 

this July over last were abot | 
21%, according to estimates of He. 
wath & Horwath, who figured resta- 
rant sales up 31% and room sales » 
9% for the month. For seven months 
all sales were 24% better than last year, 
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oO 
From an advertising standpoint 
we showed a tremendous gain in 
national advertising over a year 
ago and had a slight increase in 
the amount of loca mane carried 

as a result of the School. 
(From a Wisconsin Newspaper) 
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WHAT OUR READERS SAY 








NEWS FAKING 


To Epitor & PuBLIsHER: Your story 
on news fakery in today’s edition has 
more to it than your article indicates. 

The Scarsdale (N. Y.) Sun was 
among the papers duped into accepting 
the telegraph collect query “Russian 
Doctor shocks staid Calvin Coolidge 
congregation by revelation he saw 
Scarsdale’ s Methodist Church on official 
list, etc. 

It so happens that Scarsdale has no 
Methodist church, but in the belief that 
it might be one at Hartsdale or Crest- 
wood, adjoining municipalities, a query 
was sent. The answer came back that 
it was a church in the Scarsdale com- 
munity. So the request for the dis- 
patch was made. 

To our surprise, an hour later, the 
telegraph company started to phone this 
message 

“Washington, D. C., July 28—A sen- 
sational disclosure that the Methodist 
Church of Mount , Vernon is on the 
‘Proscribed List. 

That’ s as far as we got. Mount Ver- 
non is at least eight miles away and 
has little or nothing in common with 
Scarsdale, outside of the fact that it 
is in the same county. So we refused 
to accept the typewritten message the 
next day, and we will decline to pay 
the charges on the query, no matter 
how small. 

As we see it, the story was a de- 
liberate attempt to distort the news 
through misrepresentation. 

Harris DANZBERGER, 
Editor, Scarsdale Sun 


“TOO MANY BOSSES” 


To Epviror & PuBLISHER: Whatever 
the cause, there is a decided change 
manifest in the esprit de corps of many 
editorial staffs with whom I have come 
into contact, during the last year. 

It may be that the Newspaper Guild 
activities have something to do with 
it? 

As a news reporter for not a few 
years of my life, with some old ideals 
still treasured, I have not yet fallen 
for the idea of tying up editorial work- 
ers with trades unionism; it may even- 
tually come, but the idea hasn’t yet 
appealed to me. 

At a recent gathering of newspaper 
folk I was struck with the discussion 
of one group concerning causes of ir- 
ritation ‘in the dity room. One of 
them was the practice on some papers 
in non-metropolitan centers of dubbing 
copy readers “city editors, assistant 
city editors,” etc. It was the opinion 
of one brother that this is done in some 
instances to act as a sop to the pride of 
said copy readers and keep them from 
asking a salary raise. 

It was agreed unanimously that on 
such staffs there are altogether too 
many bosses and that the practice of 
making copy readers, editors without 
authority to hire or fire, is inimical to 
the good fellowship which should be a 
part of a first-class city room as in 
order to maintain their new “dignity” 
not a few of them feel it incumbent on 
them to carry tales of minor delin- 
quencies to the real boss. The others 
naturally resent this manner of “putting 
them on the spot.” 

Yours truly, 
JosEPpH CRAIGIE 
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NO-WORD-COUNT HEADS 


To Eprror & PusLisHER: I cannot 
resist this opportunity of saying a word 
for the cause of the student in the 
school of journalism. 

In the Monthly Equipment Review 
section of Eprror & PUBLISHER on Aug. 
11 was an :article concerning typo- 
graphical changes made by the Cleve- 
land News, viz: 1. Heads are written 
naturally to tell the story, and without 
regard to letter count. 2. They are set 
flush to the left. 3. Secondary banks 
are omitted. 

The change is hailed as progress 
toward easier-to-read newspapers. Other 
American newspapers have made less 
radical changes toward this goal. But 
here is where the school of journalism 
student comes in: The identical changes 
adopted by the News were used in an 
edition of Northwestern University’s 
Daily Northwestern on May 4, 1934. 
The edition, the product of the North- 
western University chapter of Sigma 
Delta Chi, was sub-titled: The News- 
paper of the Future. Eprror & Pup- 
LISHER, in the May 12 edition, repro- 
duced ‘the front page and carried an 


accompanying article. f 
So, it would seem, that in spite of 
all the enmity toward students in 


schools of journalism, that they do have 
ideas and, better still, that these ideas 
are worthy of adoption in the active 
field of newspaperdom. 
Sincerely yours, 
Lewis PATTERSON 


REPUDIATES INTERVIEW 


To Epiror & PUBLISHER: In your 
issue for August 11th I read with real 
apprehension an article from the Madi- 
son Capital Times, which pretends to 
be an interview with me and where I 
voice rather strongly expressed views 
on the reporting of crime in the Ameri- 
can newspapers. 

During my visit to Madison I re- 
ceived a young reporter who asked me 
a number of questions on my impression 
of the New Deal. Afterwards I, during 
a purely private conversation, ventured 
to compare some features of American 
and Swedish journalism. In order not 
to make any misconception possible as 
to what was said for publication and 
what was discussed off the record I 
made my colleague write down his ar- 
ticle in my hotel room and on my own 
typewriter. That same article, which 
was published during my stay in Wis- 
consin did not contain any views on the 
American press. 

The so-called interview, which you 
quote, may give some idea of a dif- 
ference between American and Swedish 
journalism, although too strongly ex- 
pressed and certainly not in my words, 
which were not recorded during the 
private part of the conversation. I am 
quite assured that the breach of con- 
fidence of the Madison reporter does 
not typify another difference. 
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I trust, dear sir, that you will let your 
readers know that the so called inter- 
view, which you were made to publish 
in perfectly good faith, was not an in- 
terview at all. 

Yours truly, 
EJjJNnaArR Fors BERGSTROM 





NEW JOURNALISM COURSES 


Offered for Women at New U. of P. 
Liberal Arts College 


Courses in journalism will be offered 
for the first time next month by the 
College of Liberal Arts for Women 
opened last year at the University of 
Pennsylvania, it has been announced by 
Dean Merle Middleton Odgers. The 
courses will be under the direction of 
Dr. Reese D. James, assistant professor 
of English, and will be arranged in a 
three year cycle, at least two of the 
courses being offered each year. 

News writing will be considered in 
one of the courses to be given with the 
opening of the first term, and pub- 
licity and criticism in the other. The 
courses to follow will be in reporting, 
editorial writing, feature writing and the 
writing and editing of copy for maga- 
zines. 


PRESS CLUBS ENTERTAIN 


The Milwaukee (Wis.) Press Club 
was host to approximately 200 persons, 
including a delegation from the She- 
boygan Press Club headed by Charles 
E. Broughton, at its Golden Jubilee 
Picnic Aug. 12. The outing was at the 
summer home of Oscar Greenwald, vice- 
president and general manager of Gim- 
bels. A baseball game between the Mil- 
waukee and Sheboygan scribes featured 
the day with the local newspapermen 
taking the visitors by an 8 to 4 count. 
Mr. Broughton, editor of the Sheboy- 
gan Press, extended an invitation to 
both Press Clubs to be his guests at a 
joint picnic to be held in Sheboygan 
next year. 


CELEBRATES GOLDEN WEDDING 


William F. Ludwigson, 72, for 51 
years in engineering department of the 
San Francisco Chronicle, celebrated his 
half century of service August 6 with 
a golden wedding anniversary, he and 
his wife Pauline, also 72, having been 
married a year after he joined the 
paper. 


FACTS 


ThePersonnel Bureau has the personal, 
education and experience records of 
416 members of Sigma Delta Chi in 
46 states, the District of Columbia, 
two island possessions and three 
foreign countries. 





They are trained for and experienced 
in every branch of journalism. Their 
age range is 21 to 52, with the 
average at 29. 


Their minimum salary requirements 
range from $520 to $15,000. 


Employers of editorial talent who 
ave used the Personnel Bureau will 
testify to the average superiority of 
Bureau registrants. 
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NAMED OKLAHOMA SECRETARY 


Vernon T. Sanford, formerly field 


secretary of Nebraska State Press As- 
sociation, was recently named _ secre- 
tary of the Oklahoma Press Associ- 
ation, succeeding Ray J. Dyer, 
resigned to become editor and publisher 
of the El Reno (Okla.) Tribune. Mr. 
Sanford 
with George Evans on the Chickasha 


who 


was at one time associated 


(Okla.) Express. Mr. Dyer has pur- 


chased the interest of Davis O. Van- 
divier in the 
latter has become a partner of Mr. 
Evans in Chickasha. 


El Reno Tribune. The 


A. T. F. PROMOTES BACKUS 


John Backus, who has had charge of 
the division of education of the engi- 
neering department of the American 
Type Founders Sales Corp., Jersey 
City, N. J., for the past year and in 
the department for eight years has been 
appointed director of the department of 
education. 
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Obituary 


LBERT A. TANYANE, general 

advertising manager of the 
Lockwood Trade Journal Company, 
Inc., publishers of the Paper Trade 
Journal and Lockwood’s Directory of 
the Paper and Allied Trades, died 
Wednesday evening, July 25, at the 
Bowne Memorial Hospital, Pough- 
keepsie, N. Y., after a protracted ill- 
ness from a complication of diseases 
Mr. Tanyane made his home in New 
York at the Hotel Wellington. He 
had been business manager of the 
Worcester (Mass.) Post and had 
served on the Boston Herald. 

Epwin Francis SMiLey, 30, art di- 
rector, Ronalds Advertising Agency, 
Montreal, was killed Saturday after- 
noon, July 28, when his car left the 
highway near St. Johnsbury, Vt., and 
crashed into a tree. 

Epwin H. Morse, former political 
reporter for the New Orleans Item, 
and once assistant secretary to former 
Governor Luther M. Hall, died Aug. 
10 at his home in New Orleans. He 
was 51 years old. 

Mrs. REeBEcCA NIGHTINGALE, wife of 
William P. Nightingale, for many 
years connected with the advertising 
department of the Boston (Mass.) 
Globe, died at their summer home in 
Brewster, Mass., last week. 

James B. WEtcH, editor and pub- 
lisher, Oceanside (Cal.) Weekly News 
for the past 11 years, died July 27 at 
the Oceanside Hospital following a 
three-day illness. Formerly he had 
worked in Fullerton and Anaheim, 
Cal. He is survived by his widow, 
Mrs. Mary Welch. 

Rey. Linn’ E. WHEELER, former 
pastor of the First Baptist Church and 
one time editor of the New Brunswick 


Editor 


(N. J.) Times, died in New South 
Berlin last week. He first retired 
from the ministry because of ill health 
in May, 1908, when he became the 
editor and president of the New 
Brunswick Times, then a daily. 

Mrs. ALBERTA E. WriGHT, widow of 
the late T. A. Wright, for many years 
dramatic critic and editorial writer of 
the Little Rock Arkansas Gasette, 
died suddenly Aug. 12 at Fort Smith, 
Ark. 

WALLACE C. FARRAND, 38, part Owner 
of the Neillsville (Wis.) Press and 
mechanical superintendent of the paper, 
died Aug. 7 at his home in Neillsville. 
Surviving him are his wife and two 
children. 

Ear. Tuttis, 43, former newspaper 
man, died Aug. 10 at Weatherford, 
Tex., following an operation performed 
in that city Aug. 6. The funeral was 
held Aug. 11 and the body was sent 
to Abilene, Tex., for interment. 

B. D. Hanson, Mauston (Wis.) edi- 
tor and publisher, died after a short 
illness Aug. 1. He was for many 
years editor and publisher of the 
Mauston Star. He is survived by his 
wife and two sons. 

Mrs. DELILAH RICHARD, 94, widow 
of W. S. Richard, former editor of 
the Bloomdale (O.) Derrick for many 
years, died last week in her home in 
Bloomdale. 

Micuaet J. Lyons, 70, father of 
Johnny Lyons, Houston (Tex.) Post 
sports writer, died Aug. 8 at his home 
in Houston. Young Lyons is touring 
Europe with the Oklahoma City Car- 
dinals, a girls’ basketball team. 

LuTHER RIMEL, 17, newspaner boy 
for the Santa Ana (Cal.) Register, was 
instantly killed Aug. 7 when the auto- 
mobile in which he was riding with his 
brother, Ray, got out of control and 
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crashed into a tree. The brother, also 
a newsboy, was not seriously injured. 

J. WiILt1aM GRUGER, newspaper illus- 
trator, died of appendicitis in Philadel- 
phia, August 15, in his fifty-eighth year. 
He retired last May after an association 
of 32 years with the Public Ledger. 


HARRY W. POOR 


Night Editor of Boston Globe for 
Last 40 Years 


Harry W. Poor, night editor of the 
Boston Globe for the last 40 years, died 
at his home in Brookline, Aug. 15, after 
an illness of almost a month. He was 
67 years old. 

When promoted to night editor, Mr. 
Poor was only 27 years old, and was 
perhaps the youngest man holding such 
a position on a metropolitan daily news- 
paper at the time. 

He was born in Boston, son of James 
E, and Ora A. Poor. During his high 
school years he learned to operate a 
telegraph key and worked as a teleg- 
rapher on the Fitchburg & Massachu- 
setts Central and the Boston, Concord 
& Montreal Railroads. 

He was made editor of the Belmont 
Bulletin soon after graduation from 
Belmont High School and in 1889 be- 
came a member of the Globe city staff. 
Promotions came quickly and in 1895 he 
became night editor. 


FEATURE REFRIGERATOR ADS 

_ The Elgin (Ill.) Courier-News pub- 
lished a special refrigeration section 
Aug. 1, prior to an Elgin electric re- 
frigeration display period. The adver- 
tising occupied over 880 inches of dis- 
play copy, including one or more ads 
irom every local dealer, E. C. Gage, 
advertising manager, stated. The copy 
called attention to the new local elec- 
tric rates. 











recently, when he denied he is a “ghost” 








DON ROSE NO GHOST E 


He Says, When His Own Papers Call; 
Him Head of Phantom School Board 

Don Rose, Philadelphia Evening 
Ledger columnist, took exception to 4 
story published in his own newspaper 


Newspaperdom is familiar with ghos 
writers, but Mr. Rose was charged with 
being a ghost of a different type. The 9" 
Evening Ledger published an article re. 
vealing that 34 Pennsylvania school dis. 8 4 
tricts have school boards but no schools, § 4 
Such districts were termed “ghosts tha § ° 
collect money and spend it.” Bry §} 
Athyn, where Mr. Rose lives, was 
listed as one of that number and it als 
happens that the Evening Ledger gg. 
umnist is president of that community’; 
school board. 

“IT am no ghost and I don’t expect tp 
be one for many years,” he objected jg 
a Page One “protest” published afte 
the story appeared revealing the “ghost’ 
districts. “If you had to pay my check 
for lunch you wouldn’t think I’m, 
ghost. Just because I happen to be pres. 
ident of the Bryn Athyn School Boari 
is no reason to call me names. And] 
don’t like ‘economic phantom’ any bet. 
ter.” 

Seriously, Mr. Rose said that m 
money is received from the state o 
county. The state, he explained, re. 
quires his board to hold four meeting 
a year and file reports on the district ¢ 
required times. 


FIRE DESTROYS WFBC 

Radio station WFBC, owned by th 
Greenville (S. C.) News-Piedmont, was 
completely destroyed by fire of an m- 
determined origin several days ago. Th 
station was housed in a suburban build f 
ing. The station is off the air pending 
installation of new equipment. 
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Supplies and Equipment 
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PHOTO- ENGRAVING 


New and used Equipment 
‘or complete plants. 
Write for estimates. 


Allen B. Croke Co. 





Cambridge, Mass. 








—— 





For Everything Electric 
See General Electric 


The complete G-E line enables 
you to entrust ome manufac- 
turer with the undivided 
responsibility for every elec- 
trical requirement of the 
modern pressroom. 


For particulars, address the 
nearest G-E office, or Gen- 
eral Electric, Dept. 6-201, 
Schenectady, New York. 





GENERAL @ ELECTRIC 
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GOSS 


MATRIX ROLLER 


@® SAVES TIME 
@® MAKES BETTER MATS 
@ BUILT TO LAST 


Investigate the many exclusive fea- 
tures of the Goss Matrix Roller No. 455— 
check it point by point for efficiency, 
economy, ease of operation and smoother 
performance—learn the advantages of its 
flexible drive on impression cylinder . 
easy impression adjustment . . . handy 
electric push button control . . . direct- 
geared two-speed motor drive . . . and 
one-piece base. 

Note that the impression cylinder is 
12 inches in diameter—the largest on any 
roller except the Goss Giant, which is an 
extra heavy duty machine designed for 
extreme requirements of metropolitan 
newspapers. Constant alignment of cylin- 
ders and other working’ partsfassured. No 
end frames to interfere with close work. 








Write today for complete, details. 








PUBLISHERS! 


Write to Classified Service, Eptror 
& PuBLisHER, when a man is needed 
for any department. From our list 
of executives and staff men, we can 
fill any requirement in personnel. 
Also—when it is necessary to let out 
a man, advise him that our service 
is the shortest route to another job. 





GOSS 


PRINTING PRESS COMPANY 
CHICAGO, ILLINOIS —s gj 


New York Office - 220 East Forty-Second Street 
San Francisco Office - - - 707 Call Building 


THE Goss PRINTING PRESS COMPANY 





OF ENGLAND, LTD. 











* LONDON 





SAVE A 


fellow to the start. 
put, will do it for you. 


No. 40 and No. 50. 


in packing a matrix and you will often beat the other 
Space Packing Felt that is soft, tears easily and stays 
We manufacture it in four thicknesses—No. 25, No. 35, 


MOULDING BLANKETS all kinds. 
Red and Blue Drying Blankets. 
The above are only a few of our specialties. 


New England Newspaper Supply Co. 


Worcester, Mass., U. S. A. 


Cable Address NENSCO—Worcester 


MINUTE 














Use the 


improved ZE M KE 


Universal Gauge 
for Economical Quality Printing 


High-speed precision 
presses demand a like de- 
gree of precision in plates 
and blankets. The accuracy 
of the Zenke Gauge is at- 
tained by its pre-loading 
and self-aligning features. 
It will accommodate curved 
or flat plates up to 18” in 


type setting machines. . 








width and up to type-high thickness as well as press blankets, moulding 
blankets, etc. Special fixtures are also supplied with each gauge for meas- 
uring depths of halftones and for gauging brass matrices for automatic 
. Write for illustrated circular. 


SOLE DISTRIBUTORS 


R.HOE & CO., Inc. 


CHICAGO, ILL. * SAN FRANCISCO, CAL. + BOSTON, MASS. 


Gauging a curved stereo- 
type plate with the Zenke 
Universal Gauge 











138th STREET & EAST RIVER 
NEW YORK, N. Y: 
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ERNEST GRUENING GETS 
GOVERNMENT JOB 


Portland (Me.) Publisher and Well- 
Known Authority on Latin-Amer- 
ica Named to Federal Post 
by Secretary Ickes 


WasuincTon, Aug. 16—Ernest Grue- 
ning, editor, writer, lecturer and an au- 
thcrity on Caribbean matters, has been 
appointed, sworn in and assumed duties 
as director of the newly created Divi- 
sion of Territories and Island Posses- 
sions, Secretary of Interior Harold L. 
Ickes has announced. f 

Gruening was born in New York 
City, Feb. 6, 1887 and spent his boyhood 
in New York. His father, Emil Grue- 
ning, was a famous physician, achieving 
eminence both as an Ophthalmologist 
and Otologist. ‘ : 

He was graduated from Harvard with 
the class of 1907 and from Harvard 
Medical School four years later. He 
preferred journalism to medicine, how- 
ever, and in 1911 began work as a re- 
porter on the Boston American. He 
was successively reporter, copy reader, 
city editor and assistant editor of the 
Boston Herald; managing editor of the 
Boston Traveler (1914-1916) ; managing 
editor of New York Tribune ; managing 
editor, The Nation from 1920 to 1923. 

In 1924 he was national director of 
publicity for the LaFollette Presidential 
campaign. The years 1924 to 1926 he 
spent largely in Mexico collecting ma- 
terial for a book “Mexico and Its Heri- 
tage,” published in 1928. 

In 1927 he founded the Portland 
(Me.) Evening News, and continued as 
its editor until 1932. This paper was 
the only opponent and critic of the In- 
sull interests which had bought the 
control of Maine’s hydroelectric re- 
sources several years before, and domi- 
nated the state politically and economi- 
cally. The News, single handed, 
opposed Insull’s campaign for the ex- 
portation of Maine’s hydroelectric power 
in 1929, and succeeded in defeating it. 





NEWSPRINT UP 9.45 PER CENT 


Seven Months’ Production Is 26.86% 
Above Last Year’s Figure 


Production of newsprint in the 
United States and Canada during July 
totaled 284,422 tons, against 259,869 
in the same month of 1933, an increase 
of 24,558 tons, or 9.45 per cent., ac- 
cording to the News Print Service Bu- 
reau. Production in June amounted to 
313,141 tons. 

During July Canadian mills produced 
208,238 tons of newsprint, compared 
with 180,387 in July last year, an in- 
crease of 27,851 tons, or 15.44 per cent. 
United States mills produced 76,184 
tons, against 79,482 in July, 1933, a 
decrease of 3,289 tons or 4.15 per cent. 
In June United States mills produced 
83.504 tons. 

For the first seven months of 1934, 
Canadian and United States output of 
newsprint totaled 2,043,540 tons, against 
1,610,858 in the like period a year ago, 
an increase of 432,682 tons, or 26.86 
Per cent. Production for the period 
was the largest for any corresponding 
seven months since 1930, when the to- 
tal was 2,292,354 tons. 

in the first seven months, Canadian 
mills produced 1,468,871 tons of news- 
Print, an increase of 393,997 tons, or 

‘S) per cent, compared with output 
for the like 1933 period. United States 
production was 574,669 tons for the 
seven months, against 535,984 in the 
like period last year, an increase of 
<1 per cent. 





SCHOLARSHIP AWARDS MADE 


Monday, Aug. 13, was a great day 
tor the Birmingham Age-Herald-News 
Junior carrier organization. It marked 
the end of the second annual vacation 
and scholarship contests, the awarding 
of prizes, a big parade, and a general 
ae time. Four boys were awarded 
4 Ps to Central America and three boys 
ere awarded scholarships. These 
awards were made on school records. 


Editor & Publisher 


U. P. OPENS NEW QUARTERS 


New quarters of the Los Angeles 
bureau of the United Press have been 
established, located on the third floor 
of the Jllustrated Daily News Build- 
ing, and providing a floor area of more 
than 2,500 square feet. In the center 
of the room is the large horseshoe-type 
desk. Grouped around are the auto- 
matic printers, and fronting the relay 
editor are places for three rewrite men. 
Five Morse loops also connect with the 
desk. Space is provided at one side 
for Postal and Western Union teletype 
machines, and a small adjoining office 
is equipped with telephone for reading 
“pony” reports. George H. Beale is 
U.P, Southern California manager. 


A. F. L. CAMPAIGNS FOR 
UNION LABEL 


Big Propaganda Drive to Make Brand 
a Mark of Quality and Humane 
Employment Starts 
Oct. 1 


ATLANTIC City, Aug. 15—Press, 
radio, screen, trade journals “and every 
other legitimate means” will be used in 
a nation-wide campaign by the Ameri- 
can Federation of Labor to make the 
union label as standard a mark of qual- 
ity, as universally demanded, as the 
Blue Eagle. 

Plans for the drive have been formu- 
lated here by directors of the label 
trades department of the A. F. of L. 
The outline will be presented at the 
national Federation convention which 
opens Oct. 1 in San Francisco, and the 
public appeal is expected to begin 
shortly after that time. 

The “Buy American” slogan will be 
emphasized. 

Matthew Woll of New York, new 
president of the department and third 
vice-president of the A. F. of L., an- 
nounced the new policy as “a militant 
drive to organize the purchasing power 
of the organized wage-earners. 

“We will seek to promote the sale and 
use of commodities that bear the union 
label on the ground that this is the only 
effective guarantee that wage, hour and 
other conditions, above the minimum 
NRA standards, are being observed by 
the manufacturers. 

“The minimum wages provided in the 
codes apply only to unskilled workers. 
For this group the Blue Eagle advises 
the public that the minimums are being 
lived up to. There is no guarantee 
other than the union label, however, 
that the higher standards for the 
skilled and semi-skilled are being car- 
ried out.” 

I. M. Ornburn, New York, new sec- 
retary of the label trades department, 
added that “there would seem to be no 
need for purchasing foreign-made mer- 
chandise. The task before all of us is 
to increase the sale of American-made 
products in order to raise the purchas- 
ing power of American workingmen 
and the general public. 

“Those who see the union label know 
that it stands for collective bargaining, 
higher wage and living standards and 
therefore increased consumption of 
American manufacturers. 

“In the coming campaign we expect 
to use the radio, the press, the screen, 
trade journals and every legitimate 
means of broadcasting our appeals, in- 
cluding large mass meetings and co- 
operation with friendly associations of 
many kinds.” 


IN NEW QUARTERS 

The classified advertising department 
of the Pittsburgh (Pa.) Sun-Telegraph 
last week moved its entire offices from 
the Sun-Telegraph building to a com- 
pletely modernized location uptown at 
614 Grant street. Elaborate telephone 
equipment has been ifstalled, including 
the new type telephone combination 
desks and other office equipment were 
included. An entire page in the Sun- 
day Sun-Telegraph was devoted to 
news of the new location and installa- 
tions. Advertisements by the various 
concerns furnishing the equipment and 
services were displayed on this page. 
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HOUSING DRIVE CALLS FOR 
SELLING JOB 


(Continued from page ‘3) 











publications, all directed to home owners 
and home builders. Thus present cam- 
paign affords excellent foundation for 
extension in spring if federal campaign 
is effective. Keeping all branch offices 
informed as to how housing act will 
be administered.” 

The Southern Pine Association like- 
wise is keeping itself in position to 
expand its activities, according to S. P. 
Deas, of the New Orleans headquar- 
ters, who wired: 

“Re-entry of Southern Pine Associa- 
tion into advertising and trade promo- 
tion just beginning. Limited amount 
of funds makes impossible space ad- 
vertising of any kind. However, 
through literature and contact work, 
we expect to tie in our efforts with 
those of federal housing administration. 
Success of national program may alter 
present plans to include broader service 
under our campaign but for present our 
actvities confined to channels mentioned 
above.” 





CANADIAN EDITORS MEET 

(By telegraph to Evitor & PusiisHER) 
MontTREAL, Que., Aug. 16—Influence 
that the weekly Canadian press wields 
in its respective field, the improved 
standard of its editorial comment, and 
the potential power that it possesses 
in shaping public opinion throughout 
the Dominion, were the points empha- 
sized this morning at the opening ses- 
sion of the Canadian Weekly News- 
paper Association, which is holding its 
15th annual convention during the next 
three days at the Mount Royal Hotel 
here. At the same time is being cele- 
brated the 75th anniversary of the form- 
ation of the Canadian Press Association, 
out of which in 1920 sprang the three 
separate organizations that now exist— 
The Canadian Daily Press Association, 
the Canadian Weekly Newspaper Asso- 
ciation and the Canadian National 

Newspaper and Press Association. 


EDITOR & PUBLISHER 
Classified Advertising 
RATES 


SITUATIONS (Cash with Order) 
1 Time — .50 per line 
3 Times — .40 per line 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 
1 Time — .75 per lme 
4 Times — .60 per line 
Count six words to the line 
White space charged at same rate per line 
per insertion as earned by frequency of 
insertion. Minimum space, three lines. 
The Editor & Publisher reserves the right to 
classify, edit or reject any copy. 








Appraisal Service 





Newspaper and Plant Appraisals. Circula- 
tions audited and certified. Cest, wage and 
bonus systems installed. Associated Man- 
agement, 1700 P Sansom, Philadelphia, Pa. 
Folder free. 





Brokers 





Buying, Selling, Merging of newspapers. 
No leases or trades. No listing charge. 
Len Feighner, Pythian Building, Nash- 
ville, Mich., or J. W. Mapoles, Murphy's 
Hotel, Richmond, Va. 





If you are interested in buying a paper on 
the Pacific coast, write M. C. Moore, Bev- 
erly Hiils, Calif. 





Why Wait till publications that interest 
you have been sold or withdrawn? I 
have some good bargains in New England, 
New York, New Jersey, Pennsylvania and 
the middlewest. Price and terms reason- 


able. J. B. Shale, Times Building, New 
York. 





Circulation Promotion 


Insurance Campaigns conducted on profit- 
sharing basis. Policies by highest rated 
Companies. Write Allen Registry Bureau, 
Harrisburg, Pa. 








Promotion, to bring “better times,” Hud- 
son De Priest & Associates, world’s record 
circulation builders. 246 5th Ave., N. Y. C 





Better Daily Newspapers in every section 
of the country are using and unreservedly 
endorsing Partlowe Plan circulation-build- 
ing campaigns, more than ever before. 
For quick definite A. B. C, circulation in- 
crease, regardless of business conditions in 
your field, write or wire collect The Charles 
Partlowe Company, Occidental Building, 
Indianapolis. 





Insurance 





Build Circulation that sticks with News- 
paper Accident Insurance policies. Write 
Jim Ferguson, Newspaper Accident 
Division, Washington National Insurance 
Company, Chicago, Illinois. 





Printing Plans 





Keep Your Plant Busy—We furnish 40 
Profit Making, Tried and Tested Printing 
Plans prepared for $1. Satisfaction Guar- 
Also 50 Mail Order Plans for $1. 
Associated Management, 1700R Sansom St., 
Philadelphia, Pa. Advertising Course also $1. 
———————_—_———_———_S———— 


Special Opvortunity 





Special representative has excellent posi- 
tion for the son or relative of a publisher 
having a daily of over 20,000 circulation 
if he can bring newspaper into the firm 


for representation. All letters’ strictly 
confidential. Box A-743, Editor & Pub- 
lisher. 





Help Wanted 


Advertising Manager capable of handling 
staff of men, also to take charge of na- 
tional advertising. Evening newspaper 
located in vicinity of New York. Only 
those with experience on papers of 50,000 
circulation need apply. State age, ex- 
perience, religious affiliations and refer- 
ences in first letter. Address Box A-737, 
Editor & Publisher. 











Situations Wanted 





Advertising 

No newspaper ever lost money on a pro- 
ductive salesman. 

I am anxious to negotiate with a pub- 
lisher who, after a careful analysis of his 
Media Records figures, feels that his paper 
is not obtaining that share of the Adver- 
tising Dollar to which it is entitled. 

My wide background of Local, National 
and Special Representative work in New 
York may contain the experience neces- 
sary to strengthen your advertising depart- 
ment Locally and stimulate your special 
representative into greater activity Nation- 


Should you outline your problem, your 
confidence in the matter will be respected 
and I will submit my complete record for 
your consideration. John G. Curran, care 
of Editor & Publisher. 





Cameraman—29, over 10 years’ experience 
on metropolitan dailies. Go anywhere. 
A-745, Editor & Publisher. ~ 


Desk, Rewrite Street man; experienced, 
sober, steady; college man; 15 years’ news 
handling; go anywhere, A-726, Editor & 
Publisher. 








Editorial—Young Man who can adequately 
handle police, courts, city hall, sports or 
edit copy. Has had present job 7 years. 
A-719, Editor & Publisher. 


Editorial—Eight years’ of 
news, features, re-writes. 
small to metropolitan dailies. 
26, married. Available at 
A-744, Editor & Publisher. 





it—straight 
Experience 
References. 
once. Box 





Mechanical Equipment for Sale 





Photoengraving equipment for sale, com- 
plete plant or any part. Miles Machine 
Co., 480 West Broadway, N. Y. 





Two Hoe Presses—Complete with stereo- 
type equipment. Good condition—ready 
to run. Wonderful bargain. Corriere 
a@’America, 384 Lafayette St., New York. 





Mechanical Equipment Wanted 


Wanted—Rule and lead caster, in good 
working order; price must be right for 
cash. Write A-733, Editor & Publisher. 


After Labor Day 


is a logical time: to make 
staff changes or additions to 
take care of Fall business. 








Improved business condi- 
tions means improved op- 
portunities. 


Use the Classified Page to 


make contacts. 


We serve employers and 
employees. 


CLASSIFIED SERVICE 


EDITOR & PUBLISHER 
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SHOP TALK At. THIRTY 








By MARLEN PEW 


F the major tragedy of a dancer is to 
lose a leg, or the artist to lose his 
arms, the most woeful plight of any 
newspaperman is to lose sight. It 
happened 16 years ago to Arthur Sulli- 
Vall, a New Haven, Conn., reporter, at 
the age of 23. Doomed ‘to a life of 
darkness, he did not lose faith in him- 
self. Entering a school for the blind, 
the youth learned chair mending, piano 
tuning and other light tasks, but tound 
he could only earn $3 or $4 a week. 
He entered a business school and 
learned dictaphone typing, mastering 
the keyboard, This brought more re- 
munerative employment, but ambition 
drove him into a business of his own, a 
small retail tobacco and notion shop. 
Chain-store competition caused the ven- 
ture to fail. Mr. Sullivan still yearned 
to do newspaper work and applied for a 
writing job on the Bridgeport Herald. 
ihe editor gave him a try-out. He pro- 
duced several good stories, typing them 
rapidly. Then he was given a territory 
to cover as staff correspondent. It is 
composed of three adjacent towns. For 
several years he has been led by a boy 
to the local news centers, gathering 
notes which he takes down in the 
Braille system, transcribing them on a 
typewriter. His copy makes good read- 
ing, for despite his unhappy fate 
“Sully” knows how to shoot humor into 
stuff about the home-town folk and 
their doings. He makes rather better 
than average correspondent’s pay and 
lives happily with his wife, who was 
Miss Agnes Wall, also a blind typist. 
Speaking recently ‘before the Rotarians 
ot Bristol, one of his towns, at a 
dinner given in his honor, Mr. Sullivan 
told how he had overcome his handi- 
cap, and in referring to the romance 
with Miss Wall said: “It was love at 
first sight. But soon after we were 
married, my wife’s dress caught fire 
while she was preparing tea, and she 
was so badly burned it was necessary 
to graft 25 pieces of my skin on her 
body, but we came through that all 
right. Then, 18 months ago, our life 
was crowned by the birth of a lovely 
baby, possessed of normal sight. The 
newspaper business is a swell trade. I 
have made many friendships and treas- 
ure them. I break no confidences. If I 
take a shot now and then at some public 
official he knows it is not personal, but 
for the good of the service. In six 
years of reporting I have never been 
called on to publish a retraction. In 
addition to writing news, I build all of 
my own headlines, help the cartoonist 
by drafting ideas and dig up photo- 
graphs. It keeps me busy. Life looks 
good to me. 
x * x 
EPORTS that an Elk City, Okla., 
bank had been marked for rob- 
bery one day recently spread like wild- 
fire in the Beckham county metropolis 
in spite of precautions to keep the post- 
ing of guards secret, the Elk City Daily 
News reports. Imagine a reporter's 
surprise, the News says, when a woman 
called and inquired: 

“Is it true that there is going to be 
a bank robbery here this afternoon?” 
“Well,” the reporter groped for 
words, “I don’t know. They have guards 
posted and there was a robbery tip.” 
“1 thought I might like to come down 
and see it if you thought it would be 
a good robbery,” the voice explained. 
a 

LL during the hot spell I have had 
Bert Stoll on my mind. Bert is up 

at Cameron Bay, on Great Bear Lake, 
Northwest Territories, Canada. He has 
a portable typewriter cached about 900 
miles south at Fort McMurray and 
when he cleans up the story about an 


attempt to mine precious metals in the 
Arctic Circle Bert will plane back to his 
base and write a piece about the ad- 
venture. He is a Cleveland reporter— 
and a good one—who got out ot a job a 
couple of years ago and decided to iree 
lance fame and iortune by writing Sun- 
day specials from the far North coun 
try. Ele has been in on all the go.d rush 
yarns trom the section ever since, and 
the last time I saw him he had gold nug 
gets in every pocket and bank notes in 
fair numbers and denominations in his 
sock. Neatly did Bert duck the de- 
pression. His wife travels with him 
and they have swell times, locating tea- 
ture stories and making both still and 
motion pictures. “This is a grand 
country for color stuff,” he said in a 
note to me from Cameron Bay. “I flew 
in from the end of the railroad at Wa- 
terways, 300 miles north of tdmonton. 
The boys here are mining radium and 
silver. Some of the stuff is being found 
in the Indian camps. Hope to be back 
in Cleveland to the National Air 


Races.” 
as I do not desire any publicity 

I about the fact that the new Morris 
baby girl weighed eight pounds and is 
as fine a speciman of young womanhood 
as you can find in, two days’ travel by 
airplane. No, sir! 

Thus spoke Mr. Allen C. Morris, As- 
sociated Press correspondent on the 
night side in Miami, says Miami Herald. 
“No, newspapermen do not like to pub- 
licize themselves,” continued Mr. Mor- 
ris. “Just keep it out of the society 
columns. I don’t like society columns, 
and besides this new Morris baby is 
too important for one of those stereo- 
typed items like ‘Mr. and Mrs. Allen 
C. Morris announce the birth of a 
daughter whom they have named 
Martha.’ Yes, her name’s Martha. And 
also don’t put in that old line about 
‘mother and child are doing well.’ Cer- 
tainly, they are, but why mention the 
obvious? Of course, they are doing 
well. Now, don’t let this get in 
society !” 

So, the editor boxed the news and 
ran it on page 12, far removed from 
“society.” 


see 


* * 


* * * 


WO on one, in mild display. in the 
Clovis (N. M.) Evening Bulletin. 
TEMPLE 
CLEANERS 
’Phone 605. 

It is a suggestion to F. D. R. if he 
needs help in a final clean-up of the 
money-changers. 

* * * 


E select as the best recent edi- 

torial on street and road safety 
the following brief essay, appearing in 
the Rockville (Conn.) Journal, and I 
suspect written by Stephen J. Von Euw, 
its editor. I understand that the Con- 
necticut Motor Vehicle Department is 
circulating reprints of it to advance 
safety education. It carried the title 
“We Miss You Daddy—” and read: 

“Those whose homes are blessed by 
little children know that the children 
think the world of their parents and 
no matter whether Daddy is a busi- 
ness success or a flat failure, in the 
eyes of those little omes he is the 
biggest and most important person on 
earth, except Mother. 

“Tuesday morning there was a fatal 
accident on the Minterburn Hill and 
when the medical examiner was go- 
ing through the pockets of the dead 
man, to list what valuables there were, 
or what papers were on the body, a 
telegram was found. It was not very 
long, just the ordinary ten word length, 


for August 


18, 1934 


but it had a message that would make 
any father happy. It read: 

‘WE MISS YOU DADDY. 
WHEN ARE YOU COMING 
HOME.’ 


That was all. It was a message 
sent by one of the children of the 
man who had been killed. He had re- 
ceived the message and was home- 
ward bound. The clothes were minus 
money but in his pocket he carried that 
message. 

Those who have little children, and 
those who were once little children, 
can think of the great blow to the 
child when father did return home— 
DEAD. 

**Daddy’ will be missed by 
children in the long years ahead. No 
longer will they have his support, his 
earnings and more important, his com- 
panionship. 

‘If ever there was a reason for 
people driving more carefully on the 
road. it is that they might get in an 
accident and deprive their own child 
or some other child, of their ‘Daddy.’ 

“More might be written but just let 
us repeat those words: ‘We miss you 
daddy. When are you coming home? 


those 


EEK’S best piled lamped in New 

York Times: A London Post cor- 
respondent recently unfolded in print a 
dramatic recital of disturbed conditions 
in the Irish Free State, founded on 
personal investigation. His conclusion 
was that the Irish love to fight and in 
such violent spirit organize private “ar- 
mies,” break up political meetings and 
often engage in personal combat. 

The editor of the Post received many 
letters from Irishmen protesting against 
the ugly characterization of their peo- 
ple. A resident of County Kildare wrote 
bitterly that it was untrue that his neigh- 
bors were given to fighting, asserting 
they lived together as peaceful as so 
many harmless doves. It was outra- 
geous for the Post to make such false 
and dastardly accusations against the 
Irish people, he said, and added: “I 
wonder that your correspondent escaped 
with his life.” 

* x * 

T is interesting to note that if the 2 

per cent. advertising tax is collected 
in Louisiana, not a cent of it will come 
from the American Paragraph, Kingfish 
Long’s own private newspaper, started 
by him when nearly all of the Louisiana 
newspapers turned against him. The 
reason is that the wily Senator publishes 
across the state line at Meridian, Miss., 
although the main office of the period- 
ical is at New Orleans. 

* x * 
BLOCK put it to Mussolini 
thus: “Since everybody seems so 
loyal to you, why don’t you give them 
in return the greatest gift possible to any 
people by granting them a free press?” 

Said Mussolini to Paul Block: “Why, 
we have a free press. But when a 
writer attacks the Government in a way 
we know will be harmful to the people, 
then we call his attention to it.” (Ital- 
ics ours.) 

If asked the same question Stalin, 
Hitler or any other dictator would re- 
turn the same reply. It isn’t honest or 
accurate, but it serves the dictatorial 
purpose. The simple truth is that when 
free press enters Italy by the front door 
Mussolini will soon leave by the back 
door. Civil rights do not mix with au- 
tocracy. And what is “harmful to the 


people” is a matter of opinion. 
* * . 

A STUDY of newspaper reading 

interests of children from the 
fourth grade through high school was 
recently conducted by Miss Marian Lee 
Winkler, of Roslindale, Mass., graduate 
of Boston University’s school of educa- 
tion. Miss Winkler used a suburb of 
Boston, a typical residential town, suffi- 
ciently close to Boston to insure read- 
ing of metropolitan newspapers. The 
test was given to 2,863 pupils, 1,433 
boys and 1,430 girls. 

The percentage of pupils who checked 
comics as their favorite section of the 
paper was 95.95 per cent; radio, second 
choice, 74.96 per cent; news, 73.94 per 
cent; sports, 65.80 per cent. After these 


AUL 


leaders in order come cartoons, pictuny 
theatre, rotogravure, fiction, special fg 
tures, gossip, editorial, fashions, ag 
letters, _ books, beauty, society, gy 
household. 

“There is a gradual decline in § 
percentage of pupils reading the comic 
trom the fifth grade up,” Miss Wiad 
explained. “Boys more than girls ley 
to sections treating with events ag 
activities in the world outside ay 
critical comment upon such events any 
activities. Girls like the Sections 9) 
personal, subjective interest, or 
which provide artistic appeal or emp 
tional release.” 

Since the comic strip commandg y 
large a share of the interest of schog 
children, Miss Winkler devoted som 
time to a study of this phenomenog, 

“The comic strip has kept pace wig 
the change in American temper and in 
terests through the lean years,” gy 
said. “It, like the nation, has advanee; 
towards a coming of age. The rollick 
ing foolery of the outmoded ‘funnies 
has passed. The comic strip of today 
more often than not has its Sustained 
continued plot in which humor igs gy 
ordinated to adventure. 

“Four of the most favored heroes an 
detectives; one an aviator; one an ag 
venturous boy flier; two are youths g 
school.* The leading heroine is as ma 
ture and romantic a young lady as on 
may find between the covers of one qd 
the current mystery novels; her close 
rival is an orphan; then a private sep 
retary who has lately been an agent ¢ 
the secret service; one a young ingenw 
of filmdom. Only two popular stri 
evoke memories of the triumph at 
grotesque: ‘Popeye’ and ‘Mutt am 
Jeff.’ 

“On the whole it may be said 
justice that the comic strip has ab 
doned infantile tomfoolery, nonsens! 
and that peculiarly insane brand ¢ 
violence which apparently delighted # 
children and adults of an earlier da 
Something faded from the comic $t 
at about the time that the cus 
ceased to afflict our screen comedie 
In short, the comic strip has become 
sober, as realistic, and three-dimensiond 
as perhaps it really should ever Deco 
if it is to remain a comic strip.” 

The fifteen most popular comic 
with children, according to the study 
were: “Dick Tracy,” “Jane Arden 
“Secret Agent X-9,” “Little Orpha 
Annie,” “Tim Tyler's Luck,” “Ne 
Brant at Carter,” “Winnie Winkle; 
“Tailspin Tommy,” “Popeye,” “Mod 
Mullins,” “Mutt and Jeff, ‘a Bash 0 
don,” “Harold Teen,” “Fritzi Ritz” a 
“Dan Dunn.” 

“The exploits of detectives or s 
service agents, operating against wron 
doers, seem to be most popular,” 
Winkler said. “There appears to be 
reflection here of the universal int 
most marked since the depression, mt 
public enemy. 

The favorite writer is Ripley, close 
followed by Will Rogers, Walter Wi 
chell, and Neal O’Hara. These tow 
were also chosen first by the boys, ¥ 
considered alone. The girls’ 
show that they prefer Doo 

“Writers like O. O. McIntyre a 
Beatrice Fairfax, with a definitely ado 
escent or mature appeal, have te 
greatest popularity in the later pf: 
commented Miss Winkler. “ 
verse trend in the number of student 
reading none of the writers listed 1 
cates that pupils become more aware 
distinct personalities and special ¢ 
ties ot journalistic writers as they gt 
older.” 

In Miss Winkler’s questions 
question read: “Suppose this sheet 0 
paper is a page of a newspaper. , 
are two big stories on it, and you, 
to read them both. One has a pid 
with it; the other has no pe 
Would you read the story EA or - 
ture first?” Of the group queri 
per cent of the pupils replied 
would read the story with . 
first; 19.14 per cent replied that 
would not, and 3.04 per cent 
they were "undecided. 


nteres, 


stati: tic 
* 


* Of course, all syndicate feature 
not show in Boston newspapefs. 





on 
# 


so 5 ; 
Bo oR 


BeETE 


& 





